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Inly ONE Unit... Two Moving Parts 


ompletely new and different afford an ease and 
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pe of explosion-proof equipment € 
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LETTERS TO THE EDITOR 


Changed Format 


{ELECTRICAL DISTRIBUTING Me. OOO14 


ELECTRICAL 
Dear Sir CONSTRUCTION 
we are enclosing some torms - | AND MAINTENANCE 


Early this year you published an in you can examine and give us 
voicing form and an article about @Malysis and comments 
tral Elect 
Central Electric Supply Co., of Wor S. B. SCHURGIN e ELECTRICAL URE 
cester, Mass See W, March 
I March ‘54, ELECTRICAL DISTRIBUTING CO 


Ske revised their forn | PHOENIX, ARIZ QUALIFIED 


Timely Reminder Dear Sir 
i lation 
Dear Sir Our Vice President in charge of I whose combined circy 
I would ippreciate it very much dustrial Sales, Mr. L. L. Carroll re reaches many of your 
Al ery much ystomers 


cently received a reprint of an articl important ¢ 


if you could send me 0 copies of your 

reprir by Winston N. Coburn publis! 

eprin Why Sales Meetings Fall : inston N. Coburn pul lish , ADS LIKE THESE every month 

Flat.” by W. N. Coburn so that we | ™ November issue of Electrical 

n listribute rhe m to some of our W holesaling entitled Why SOI ae plus DIRECT MAIL 

field peopl Sales Meetings Fall Flat _ «plus PRODUCT SAMPLING 
We think that the article is a ver Mr. Carroll was impressed with the yt to them 


explain and point © 
T & B product features. 


article and wonders if we can get 


reprints for our field organization. ] 


resent ves 
1 F. Hurtey Would appreciate it very much if you REMINDS THEM, TOO, that T&B 
MANAGER, MERCHANDISING « could have 400 of these reprints sent products are ovoilable only 
PROMOTION AGENCY « to Mr. Carroll at once. If there wo from you _ ovr outhorized 
be some cost involved t ple n 
DISTRIBUTOR SALES olved distributor. 


» har if ] 
GENERAL ELECTRIC CO let me know what it would be 
SCHENECTADY, N.¥ Ep BuscH 


INDUSTRIAL ADVERTISING 
Monoeer 

Dear Sir THE GATES RUBBER COMPANY es 
We received in the mail a short SALES DIVISION 


1Why Some DENVER, COLO The THOMAS & BETTS CO. 


time ago a folder entitled 
Sales Meetings Fall Flat,” ... Would Incorporated 


it be possible for us to buy 75 copies Dear Sir 

f th ne come on take 

of these for our own salesmen el; I have just finished re 

hem promote better sales meet print of an article rt 


ings? 


JACK BEERS 
SALES PROMOTION MANAGER This article is we 
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Information on 
FUSES FOR EVERY PURPOSE) 


.. to help solve confusing fuse problems 


ECONOMY DE-LAY RENEWABLE FUSES— Give safe and dependable 
time-delay on overloads. Inexpensive renewal links easily 
replaced. 16-pg book, S-40. 


RENEWABLE PLUG FUSES—For circuits where repeat blows are 
experienced. Only inexpensive drop-out link is destroyed. Form S-67. 


ARKLESS Mechanical Indicating One-Time Cartridge Fuses—Famous for 
consistent performance; equipped with a positive mechanical indicator. 
Ask for Form S-65. 


CLEARSITE PLUG FUSES—Give a positive, clear indication of their 


condition at all times. No hunting or guessing which fuse has 
blown. Ask for Form S-63. 


ECO ONE-TIME CARTRIDGE FUSES— Unexcelled for uniformity of 
current-time operation. Exceed ali safety requirements. Ask for Form S-64. 


FUSTATS—Fuses to which a thermal cut-out and a tamper-proof base 
have been added, to resist tampering and stop over- fusing. Ask for Form S-66. 


CLIP-TITE—Insures tight electrical contact of fuse clips, thus 
eliminating one of the principal causes of heating. Ask for Form S-62. 


FUSE PULLERS—For safe handling of fuses. Made of finest black 


vulcanized fibre. Withstand breakdown tests of 35,000 volts, dry. 
Ask for Form S-61. 


TRANSPRO RECEPTACLE AND FUSE—A sign accessory, for use in high- 
voltage circuits of outdoor and indoor gas-tube signs. Ask for Form S-68. 


* Ready NOW-NEW ECON DUAL-ELEMENT CARTRIDGE FUSES. 12-pg book. 
For controlled, longer time delay. Ask for Form $-60. 


ECONOMY FUSE & MANUFACTURING CO. 
2717 Greenview Avenue Chicago 14, Illinois 
[ AL — 


f these new E 


| 


k of each type! 
twe w be gia 
best assura 


Janvary, 1955—ELECTRICAL WHOLESALING 


“al 
! 
J 
tay 
3 
| 
= 
« 
| 
Clip 
| — 
| 
= 
j 4 
j 
Urpose 
AB 
1 


Easy installation using ] 
only a standard key 
wrench. 


Fitting operates on? 
screw-and-saddle prin- 
ciple. 


Built-in lock washer 3 
keeps fitting tight. 


Serrated saddle and 4 
body for better grip. 


Force applied here is 5 
greatly multiplied by 
leverage screw . . 
gives tight all-around 
grip on cable. 


T & B designed sad-6 
dle securely holds 
large cables or small 
cobles of all types. 


T & B Lock-Tite fittings are engineered for long 
service ... they cost you less to install— 


be sure to use them on your next job. ye » 


LOOK FOR THISSIGN— 
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loc 
Neat and smoothly-rounded fit- per tongue 
tings for end-to-end connec- positive grip 
tions. Cables are held by indi- #14 to 4/0). Serew 
vidual overlapping, serrated tightened, 


THE MARK OF AN AUTHORIZED T&B DISTRIBUTOR 
THE THOMAS & BETTS CO, 
INCORPORATED 


TWO other hondy, 1 & & 
pressure connectors 


one-piece cor 
small branches to 
Self-adjusting 
in and branch 
d. To make ® 


LOCK-TITE LUG 


One-piece design holds all 
kinds of conductors: solid, 
stranded flexible, extra flexi- 
ble, hemp core, rod, and tub- 
ing. Uniform all-around pres- 
sure means high conductivity 


JUNIO! 
Compact, 
tor taps 
large mains 
jaws ™ 


Only 7 sizes handle all cables cables sll oy am" the branch 
from #4 solid to 1000 MCM. tee teP) set angles. Installed 


wire at right 
easily with only 
zes conn 


crew drivet. 
ect all com- 


LOCK-TITE TEE-PARALLEL TAP 


A versatile, one-piece fitting Twelve = “main” cables 
for use as a tee, parallel, elbow, binations of (#8 to 1000 
crossover, two-way, or reduc- MCM) to 
ing connector. Hinged top branch” 
hooks over the “main”... lower wires (#14 
opening holds the “branch”. . to #1). 


Only 13 sizes connect all com 
binations of “main” cable (1/0 


kly installed ter 


to 1000 MCM) to “branch” LUGITS — Qui Dew 

cables (#2 to 1000 MCM) minals for 

lace. Cop- 


LOCK-TITE TWO-WAY CONNECTORS 


ks the screw in P 


saddles. Each connector takes 
several cable sizes — you can 
use it as a reducer. The com- 
pleted joint is small, stream- 
lined, easy to tape. Only seven 
sizes handle all cables from #4 
solid to 1000 MCM. 
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20 Butler Street + Elizobeth 1, New Jersey 
Thomas & Betts itd. Montreal, P.O. Caneda 
MANUFACTURERS OF FINE ELECTRICAL FITTINGS SINCE 1898 
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This month we are announcing @ plug- 

It 1s called the QMB Saflex because of its quick-make and 
eteristic. standardized plug-in components include 
large 45 200 amperes» either 
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Here iS 4 terrific line--but we'll have to change # lot of 
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Square D distributors: 
ur men understand the QMB. Your Field Engineer 
nd conduct educational meetings ©” 


Make certain y° 
will be glad to organize @ 
this revolutionary new product. 
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Annual Outlook and Review 


1. OUTLOOK FOR SALES 


How electrical wholesalers see product sales and operating 


2. OUTLOOK FOR MARKETS 
An analysis of the ‘55 prospects for six basic markets 


residential, commercial, institutional and farm 


3. REVIEW FOR REGIONS 


A retrospective look at electrical! distributors’ sales in nine regions during the 


first ten months of 1954 


NAED‘s Executive Director Looks at 1955 


Yardstick question for ‘55: “Will it be a profitable year f 


The Salesman’s Technical Notes J. F. McPartland and W. J. Novak 58 


Subject this month: Alternating-Current Motors—|| 


Men You Should Know 


Virginian Electric's E. D. Knight—man of many interests 


$100,000 a Year from Hardware Stores 


THE HARDWARE STORE: HOW BIG A MARKET 65 
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An Editorial ..... 69 
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Next Month: A comprehensive analysis of the fan market. 
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®@ Here is another Midwest development in providing quality fittings. “Qual- 
ity” is just a condensed way of saying: “Getting the total job done — right — 
with the most inexpensive combination of material and man hours.” Engi- 
neering and producing quality fittings to meet the highest standards of 


electrical wiring installations is our objective at Midwest. 
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on 


incandescent Lighting 
Litecraft Mfg. Corp., New York 
6, TF. 


Recesse incancesce! series 
is available in square ae gular 
watts. Lenses are Cas pal ¢ Ss be wl 
Fresnel lens; semi-tlushed droppe 

lens; and Corning Alba-lite and Fot 

lice. Units have an unusually large 


wiring COMpartment 


Fans 
Arvin 
housewares div., Columbus, Ind. 


Industries, Inc., electric 


Line of portable and stationary fans 
is highlighted by two 20-in. units 
a ceiuxe portabie fan an i ac 


signed for window installation only 
The line also includes a portable 14 


in. unit and two models that serve 


is fans, heaters or cir ] rs. In 
iddition the manufacturs flers “de 
t-yourself” side I el kits f 1 fan 
nodels and a p : Sone 


stand for use with t 


fan 


Fuses 
Jefferson Electric Co., 


Ill. 


Bellwood, 


Line of fuses has been expanded ¢t 
include a d ler Sat-T-Lag 
fuse for use in home w systems 
The dual-elements low 
i time del ot few id 
still handle y heavy 

A range of 17 tuse s beer led 
First shipments were made in early 


December. 


Face Plates 


The Colonial Electric Co., Cleve- 
land, Ohio 
Face plates or from one t $1x-gang 
with outlets in any desired sequence. 
ire available at standard prices. Sizes 
wer Six-gang are 

rder only. Plates are made of 
tuch Zauge stainiess 
and lacquer coated B K pher 
plates can also be suj th 
customer's specif 
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Strip Fixtures 

Sylvania Electric Products Inc., 
New York 19, N. Y. 
Designed to be used where quantity 
f light and economy of installation 
ire major considerations, a series of 
multi-purpose large strip fluorescent 
lihting fixtures are available in dif 


These include 


two, three, four, six and eight-lamp 


ferent combinations 


fixtures. The fixtures are also made in 


rth 


four, eight, and sixteen-foot lengths 


thereby making possible convenient 


ombinations of fixtures to complete 
Expected 


any required row length 


ns include use in super 


markets, waiting rooms, TV studios. 


library stacks, garages, corridors 


Pipe Cutter 
Toledo Pipe Threading Machine 
Co., Toledo, Ohio 


Six-roller pipe cutter’s capacity is \g 


inch to 2 inch pipe The cutter is spe 
cially designed with six rollers to pre- 


vent spiraling when used with power 
lrives. The single cutter wheel is in 


the sliding block. 


Service Drop Cable 
Rome Cable Corp., Rome, N. Y 


Nev » dron 
IN€W type OF drop cabdie 


designed especially to withstand the 


abrasive wear and cutting action of 
tree limbs. A tight, thir 005 in 
sheath of nylon has been added to 


olyethylene insulation covering 
power conductor. Lab tests show 
it the sheath has increased the wear 
resistance of the cable by more thar 


SU times, as mpared with standard 


Triplex” service drop cable 


Fork Light 


Killark Electric Mfg. Co., St. 
Louis, Mo. 
Portable aluminum fork light its said 
e for e in the summer or at 
Christmastime. The unit cons t 
ijustable, non-rusting aluminum f 


nyvs I lul 
fork cxte¢ | 
le ean 
pie, plug in 
supT with 
cove wire ( 
she wi tt 
switch 


Lighting Fixtures 


Electro Silv-A-King Corp., ¢ 


cago, Ill 
Fr me 


Cashy 
in I W 

make All « 
ct 
movable The 
nstalled I by 
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shifting 


Lighting Fixtures 
Smithcraft Lighting div 


sea, Mass 
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Safety Light Bulb 


Solar Electric Corp., Warren, Pa. 


‘ 
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TI net e warning 


ahout LOW COST 
TRENGHWIRE 


for underground use 


Now is the time to be looking ahead for spring business. 
Get all the information you can NOW on the ad- 
vantages of 


CRESCENT 
IMPERVEX 
TRENCHWIRE 


Approved by Underwriters Laborotories os Type USE Underground Service 
Entrance Cable. Conforms to N.E. Code 


By all means, you and your customers should have 
complete information on this low-cost durable wire, of which tens of 
millions of feet have been installed over many years with an outstand- 
ing record of service. 

This Bulletin gives readily understood, technical information on 
the selection of the proper size of conductor, method of installation, ete., 
which you can pass on to Electrical Contractors. Their files are not 


complete without it. 


CRESCENT 


WIRE & CABLE 


CRESCENT INSULATED WIRE & CABLE CO. 
TRENTON, N. J. 
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Drum Controller 
Furnas Electric Co., Batavia, Ill. 


Die-cast safety handle is now optional 
equipment on the drum controller 
The handle, cast to conform to the 
top of the case, has no protruding 
edges for accidental operation. It is 
designed to fit the palm of the oper- 
ator’s hand. Only slight finger tip pres 
sure 1s necessary to change the contacts 
from off to forward or reverse 


Uplight 
Electro Silv-A-King Corp., Chi- 
cago 8, Ill. 


Augmented line includes a 26 per 
cent RLM (Standard no. 437) ap- 
proved uplight for individual or con- 
tinuous row mounting. Features are 
cast aluminum socket housings; no 
couplers needed for continuous row 
mounting; claimed high efficiency 
89 per cent with exceptionally low 
brightness; side shielding of 32 per 
cent. 


Conduit 
Pittsburgh Standard Conduit Co., 
Pittsburgh 23, Pa. 


Galvanized threads have been intro 


duced to the hot-dip condui:. The 
maker says that this is the first time 
any manufacturer has been able to 
galvanize threads on hot-dip conduit, 
and maintain quality standards in mass 
Conduit threads are 
claimed to stay bright, clean and rust 
free. Conduit available with galva 
nized threads on sizes ranging from 
L5-inch through 6-inches 


pr duction. 


Air Conditioners 

O. A. Sutton Corp., Wichita, 
Kan. 
The 1955 Vornado line includes three 
new units. The entire line has been 
reengineered with a new plumbing 
system, new inter-connecting lines and 
a different circulating system which 
is said to minimize pressure drops and 
losses in capacity. Pushbuttons have 


been 


removed from the front of the 


January, 
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units and are Concealed under an easily 
accessible door on the top. Flust 
mount kits are available for both the 
models. Pace 


1955 line is a 2-hp 


34-hp. and the 1-hp 
setter for the 


self contained window model with an 


adjustable cooling capacity 


Appliance Timers 
International Register Co., Chi- 
cago 12, Ill. 


Lightweight, 24 hour repeat cycle ap 
pliance timer just has to be set once 
Automatic operation continues daily 
without resetting. Uses claimed: con 
trol of lamps in the home for pro 
tective purposes; control of radios 
automatic refrigerator defrosting. The 
principal difference between this 
model, the A-221, is that it is rated 
875 watts (7 amperes) while the de 
luxe model, the A-211, is rated 1,650 


watts (15 amperes ) 


Connector 
The Briegel Method Tool Co 
Galva, Ill. 


Insulated throat indenter-type con 
nector is for thin wall tubing. Cor 
nector has a permanent lo ke 


plastic bushing that not 


the entire inside area of the t 
but also assures smooth, burr-fr 
raceway tor easy finishing The 
rounded lip of this red plastic bushing 
protrudes slightly beyond the threads 
of the connector. This protects the 


threads from damage due to imy 
and also eliminates shorts and gr 
caused by wear in wire insulati 

to vibration where wires leave race 


way. U.L. approved as concrete-tis 


Set Screws 

Set Screw & Mfg. Co., Bartlett, 
Lil. 
For use a5 a locking or adjusting sCrTCw 
in double screw installations, a new 


set screw with a pivot shaft point 


now available. Elimination of dar 

to the second screw, and prevention 
of loosening due to the turning of 
the ganged Screws as One are amony 


the advantages listed 


NEW PRODUCTS 


Safety Switch 


Heinemann Electric Co., Tren 
ton, N. ] 
One hundred ampere breaker 


safety sw Sa 


Attic Fans 
McLean 
ries, Princeton, N. ] 


Engineering Laborato 


sizes \ 
fea or 1 IS 
Sul ic ve 
1} 


Fans 


Signal Electric div., King-Seeley 


Corp., Menominee, Mich 


Outlet Cover 
Cable Electrix 
Providence 7, R. I 


Products, Inc 
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you can make a profit on any 
time switch you se 


4 | you make a 
ON SANGAMO TIME SWITCHES 


It's easy to sell Sangamo Time Switches. And any way you look at it, making 
a profit on them is a sure thing! Here's why 


You make more money on every Sangamo Time Switch you sell 
because Sangamo offers a higher dollar profit per unit 


Your turnover in Sangamo Time Switches is higher. Sangamo Time 
Switches are backed by an effective advertising program. This has had a 
telling effect. Sangamo Time Switches are well-known and readily accepted 


by your customers 


Sangamo Time Switches mean Satisfied Customers. 
You have fewer come-backs than with ordinary time switches 
Once installed, your contractor customer can forget about a 
Sangamo Time Switch And Sangamo Time Switches can 
stand rough handling. It doesnt even matter if they're 
hauled around loose in the bed of a truck, they can take it! 
Stock up now with both Sangamo Type B and Heavy Duty 
Time Switches so you can get your ful! share of surer profits 


LOW-PRICED TYPE B 


SANGAMO HEAVY-DUTY TIME SWITCH a Rugged, low-priced, the Sangamo 
Type B comes with a hinged cover 


Sangamo Heavy Duty Time Switches ore ovoil 
and sealable hasp. Case is designed 


able with an Automatic Corryover thot assures 
so there's wiring room in almost half 


the inside space A” to %” 
multiple knockouts. NEMA Standard 
30 ampere rating single-pole, 


continved operation for up to 10 hours in the 
event of ao power failure. In addition, astro- 
nomic dials, omitting devices, multiple contact 
construction and many other special feotures 

single-throw construction. Anyone 


can be had in the heavy duty model 
can operate if 


SANGAMO ELECTRIC COMPANY 


SPRINGFIELD, ILLINOIS 
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Brooders said to be more Compact than | 


Jackson Electrical Co., Chicago models of this type, and nit de 
7, Ill. signed for casement windows are als: 
Factory wired and assembled brooders added to the line. Illustrated is the 
are packed in individual cartons. The ton model which fe 
hood is constructed of 10%4-inch ™ electric heater, two-speed, twin-t 
heavy gauge steel. Infra-red, baked cooling system, automatic thermostat 
enamel, grey hammerloid finish. Takes tuner” Controls located 
50 watt R-40 Infra-red heat lamp. 08 ™e€ front and right side of the Lugs 
Bulbs not included. Porcelain heat #binet Ilsco Corporation, Cincinnati 


° Ohio 
Window Fan 


heavy duty cord and plug. Heavy duty Solderless lugs are produced from 100 

trap Atlas Tool & Mfg. Co., St. Louts i 

stray 


15, Mo. 
Staple Tacker Twenty-inch electrically reversible form 4 


Arrow Fastener Co., Inc., Brook- window fan features “twist of the , 


lamp socket complete with 6-foot 


lyn, N.Y. Wrist installatu n The units four offer e sc wl 
Gun tacker staple machine is made speed push Dutton switch has a sey | 1 bye ; ined | 
especially for use in fastening UI rate b m for high or low speed ¢ . ot t ind 
cable, branch circuit wire, wire con both intake and exhaust. The tan « ne with each on 
duit, plastic cable, water tubing, low be installed in windows 281! -1ns. to 
voltage wire, non-metallic sheathed {214-ins. wide without the use of Masonry Hole Cutter 
cable and other types of insulated tools, hooks, or brackets. The t Molco Drilling Machines Corp., 


lelivers 3,500 ctn Washington, D. ¢ 
Portal hole 


wire. Groove guide at the base of 


the tacker envel ps wires and cable 


and is claimed to insure accurate pene 


tration of staple and elimination of 


damage which would cause short 


circuits 


Adaptor 


Leviton Manufacturing Co., 
Brooklyn 22, N. Y. 


The wire adaptor has been designe 


» comply with a new U.L. ruling 


Air Conditioners 
Westinghouse Electric Corp., ap 


pliance div., Springteld, Mass 


Three 1 lewd ¢ his 


which spe 


tachment caps on portable electrical 


equipm nt intend 


wire 


wire xroun caps Come 
re r¢ crs 

a 3-inch green grounding lead with Desk Lamp 

hook-type terminal lug for connecting Luxo Lamp Corp., luckahoe., “el 


Fans 


ingseé and duplex recepta maneuy rn Dominion Electric Corp., Mans 


grounded Caps tubing and sprinj pl recl | held, Ohio 


- turns tul ri na mproved « ; 
CU t na purpose fa 


extend 


Extension Cords 
Rodale Manufacturing Co., loc., A 


Emmaus, Pa 


Window Fan 


lesigned to mect cw eTou ny 
Room Air Conditioners International Oil Burner Co., 
Radio Corporation of America, on tas sry 1. The set will also accom fan div., St. Louis 10, Mo 
Camden, N. J. modate the new wire caps. Available 4 n. window n delivering i 


I 
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Available 
The unit is said to adapt standard a Wi 
Outliers for immediate use with 
x 
to the ground. [he N. X. model 1 two horsepower model 
sdanend seh coon } mon 
to the adaptor Wi Functional modern nd work tor larger 
head screw. Manufacturer will shortly Buss 
ipic ian i } 
have available a new line of grounded x 
. 
4 
— the 
one 
fas 
~— 
= Lab 
Grounded extensior rd ct in \ 
claimed to be the first of its type on tertering 
the market. Ser has been especially 
Flush-mounted units will be inte in lengths of 10 an 1) feet | f a4 
grated into the current line of room’ Rated at amperes, 125 volts. UI is the feature of the line. Uni ir 
conditioners. A new consolett listed a baked enamel finis! 


LIGHTING FIXTURES 
| added Safety and Efficiency 


Pyle-National LE Series (Ciass 1, Groups C and D) 
For use in locations where highly flammable materials are 
manufactured or handled. 

Rugged, flame-tight cost aluminum alloy housings render 
internal explosions harmless, and insure safe operating tempero- 
tures. Threaded construction permits easy access to interior for 
wiring and lamp replacement. Available in many types and sizes. 


DUST-TIGHT 


Pyle-National DE Series (Class li, Group E, F, G and Class Ill) 


For use in locations where flammable dusts ore present in quantity. 

Strong, one-piece cast aluminum alloy housings are designed 
to exclude dust from the interior and to avoid accumulation of 
dust on the exterior surface. Available in many types and sizes. 


VAPOR-TIGHT 


Pyle-National BO Series and Signal or Pilot Lights 


For use in any outdoor or indoor location subjected to heavy 
concentration of non-flammable vapors, gases, dusts, or moisture. 

Heavy-duty construction with efficient sealing features insures 
exceptionally long-life service. Full line for 10 to 200 watt lamps. 


Seid Nationally Through Authorized Distributors 


VAPOR-TIGHT WEATHER-PROOF 


PIT FLOODLIGHT 


Especially designed for re- 
cessed or surface mounting 
in walls or ceilings of pits, 
subways, or other locations 
where heavy moisture pre- 
vails. Reflector can be pivoted 
to adjust the angle of beam. 
Front glass is heat and impact 
resisting. Water drainage slots 
on cover. 


ENCLOSED FLOODLIGHTS 


Sealed against moisture and 
dirt. Constructed throughout 
of cast aluminum and other 
corrosion-proof materials. 
Floodlights retain their origi- 
nal high efficiency output 
throughout an exceptionally 
long-service life with negli- 
gible maintenance and re- 


placement expense. 


THE PYLE-NATIONAL COMPANY 


1352 N. KOSTNER AVENUE © CHICAGO 51, ILLINOIS 
District Office and Representatives in Principal Cities of the United States International Railways 
Supply Co., 30 Church St. New York. Canadian Agent: The Holden Co., Lid. Montreal, Toronto, Winnipeg, Vancouver 


CONDUIT FITTINGS - PLUGS AND RECEPTACLES - TURBO-GENERATORS - GYRALITES - MULTI-VENT AIR DISTRIBUTION 
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SINCE 1897 


Export Department 


| 
rr 
2 
‘ 
a 
EXPLOSION-PROOF 
4 
: 
f 


Control Cables out the pedestal, thus making the un: 

[7 daptab! or mn ch tal le fi ror 
Western Insulated Wire Co., ®#ptbdie for use on the tab , 


Los Angeles 58, Calif. 


in the window. Both models have 


three-speed controls 


Flexible control cables, with from 


to 24 conductors, are being manufac Distribution System 


tured in sizes 18 through 10 awg Walker Brothers, Conshohocken, 


Conductors are made of pure, annealed Pa, 


electrolytic copper. Insulation 


conductors is heat-resistant type RH 


is furnished 


rubber. Singles are coded with perma- 


in 10-t nstalled with 
Th 

ne I cr I ecting junction s. and self 

jacket is certified by a registered pro- Jeveling supports on form, slab, or fill Corridor Fixture 

fessional engineer to contain not less prior to pouring the finished floor Sylvania Electric Products Inc., 

an y per cent nev neoprene Dy Pre-set inserts in the duct are evenly New York 19, N.Y 
weigh equivalent t per cent } slee mounre for eranderd 
: spaced outlet points for anaara cor rescent§ fixture S designed pr 
by volume. This is said to provide 

fo Machines or equipmen marily for in corridors. Comes 


maximum protection against virtually 


environ 


ment which 


Set Screws 
Set Screw & Mfg. Co., Bartlett, 
Ill. 


Seif-tapping set screws range in size 


Baseboard Heaters 
Continental Radiant Glass Hea 
ing Corp., New York 16, N.Y 


down to no. 2 by 3 32. They 


aligning and self-locking. The cutting 


thread extends only are 


Broan Manufacturing Co., Inc.) Zone controlled by thern it. Frame 
Milwaukee, Wis Siz is. high by 4 ‘ 


Door Chimes 
Rittenhouse Co., Inc., Honeoye 


Falls, N.Y Important improvements add au 


Lighting Fixtures 
— Thomas Industries Inc., Moe 


Service Equipment 
Frank Adam Electric Co., St 
Louis 3, Mo 


Fans re approved by Uy for hye The Edwin F. Guth Co., St. Louts 
Berns Manufacturing Corp., Chi- these 108 Mo 

cago 18, Ill 


[wen 
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7 
all n the industrial one and two-liamp units and its Said 
actack rubber = be particularly effective 
mounted im continuous rows The 
= 
unit is equipped with ETL certified 
Or siotted section and offers two cut ¥ Hooded reflector incorporated the 
ting edges. This is said to enable it | trame CK perate ee 
to cut on both sides of the hole. Shav radiant glassheat baseboard pane 
1 
ings are gathered in the slot instead clanned to eliminate wa STEAK A 
+ lating } ] 
OF accumulating Delow 
ed 
Five models have been added to the 
heaters. The nits are for bathrex rent. Good H sekeeping Sea na 
19 line. Featured is the “Beverly 
stvled for use in home f contemn nurseries an ecreation rooms. Bulb : rh ve mee: 
watts, 4.000 Dtu. hr. with stain (Contemporary lig ne fixtures are } 
i¢ss Stecl PLrilic t tyied 1 Keeping wit tre n 
P trend in 
ing lable in three 
Split-Dus service equipment provides lown reel nm pow Dubble ra re 
Ws heaters irvers. air nditioner plast haded wall nted plug-it 
_ sub-feeder circuit to additional centers res 
Y-incn made nas been added to pnase 1 neutral service Dimensions are rt ny fr fr 
the fan mobile ne. A n. blade furnished wit € service connection by 4-ft nd fr by &-fe. Desione Pe 3 
nstead of last year's n. blade having ble pole my f for use 1 US. Gypsun 7-St SpE 
models are designed so that the far ligt ‘ nd appliance br P oN 
housing may be removed for use 1 hinged shielding 
13 


T. Connections 


- 
Parallel Connections 


Get quick service for a large number of different 
connection and wiring jobs with BLACKBURN’S Cross 
Tap Clamp. 


- . @ Eight connectors accommodate cable sizes from *6 
nd-to-End Connections to 1000 MCM. 


@ Made of high strength copper alloy; silicon bronze 
bolts; phosphor bronze shakeproof lockwashers. 


Rounded edges for easy taping. 


Greater wrench rotation with either end or socket 
type speeds installation. 


@ Available from Electrical Distributors everywhere. 


Also available completely tin plated for general purpose work. 


35 Modison Street © Lowis 6, Missouri Phone MAin 11-2821 
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eo You can handle a wide variety of jobs with this 
Movw. \ 
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or Ranges 


and Dryers 


and 


Injection 
molded 


Special rubber compound, 
of pressures exceeding 
7500% p.s.i. forced 
cround jacket, insulation 
ond blade junctions in 
sures dense permanently 
sealed rubber cap 


100% "cords" 


control 


From rubber, com 
pounded specially at the 
Paranite Mill, through 
stranding, insulating, ir 
jection molding, strain 
reliefs, terminals, and 
tests, these cords ore 
109% inspected and UL 
approved 


ompounded rubber, precisely 
and close rvisio rom 


le caps Dut LOOK af 


rm, dense and more uniform 


ap that means complete cus- 


ades is another important 


PARANITE Range, Dryer 


res a more ae 


if ite 
PARAWNITE 
it's right 


here’s 


plated blades 


Complete Cadmium plot 
Ing, from tip to conductor 
crimp, assures electrically 
superior connections 
better contact surface 
within receptical and 
clean bright blades 


electrically 
superior 


Insulation Resistance be 
tween conductors exceeds 
32,500 meg-ohms. (50 
meg-ohms standord 

Dense molded cap insures 
exceedingly high dielex 

tric strength properties 


1S have 
RIGHT! 
RANGE CORDS 


12 #8 1 ai 
1 #8 


DRYER 


cor 


CABLE DIVISION + ESSEX WIRE CORPORATION 
FORT WAYNE 6, INDIANA 


Birminghom, Alaboema,; Ancheim, Califernia;, Jonesboro, indiana; Marion, indiene 


PARANITE WIRE & 


MANUFACTURING PLANTS 


WAREHOUSES* AND SALES OFFICES torttord theut 9 Ann Street 
4 v 


Atiant ° nN. 53 Crittenden Avenve 


ent Avenue 
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4 
: 
Ir takes specially ¢ pendable and surer electt ol 
controlled equipme PARANITE Cor outst erfort 
jection mold these 9 . Insulation Resistance of ove 
' 
the results! You get a {| [iis and extremely high dielectric qualities prove ae 
tomer satisfaction: lo perfect, manufacture and 101 ect cords 
extra’ you get with re nto! 
and Appliance Cords which 
RP 
} = 
j 
= 
4 4 h Pe treet Los Angeles, tore 2240 East Washington Bivd eg . 
Detroit, Michigan, 634 Seiden Avenve Net 7 W W. Buliding th Street 
15 


Take on a line CHAMPIONS and 


new 
give your men a fresh crack at those juicy ac- 
counts where somebody else got there first with 
the same old brands. 

CHAMPION have the 


Lamps quality — 


nothing but fine lamps since 1900. Once in, you 


stay in vear 


after vear. 


CHAMPION sell. List 


Lamps are easy to 


prices are identical your price - competitive. 
The Champion merchandising program con- 
centrates on your kind of business. No red tape. 


Sales helps that really help. 


For added volume and profit in 1955 get the Champion Lamp story 


WORKS 
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WHAT'S NEW IN 


MOTOR CONTROL? GET IT FIRST IN CUTLER-HAMMER 


Now Cutler-Hammer * * * Motor Control 


in NEMA Size 2 for motors up to 25 HP* 


It is here . Cutler-Hammer Motor 
Control for your larger motors, NEMA Size 2 
Starters with the famous three stars on the 
Cutler-Hammer nameplate. The three stars 
that stand for three entirely new standards in 
motor control performance and value. Star 41 


Installs easier. So much easier that installation 


savings often exceed the cost of the control 
Star #2: Works better. So much better that 
this control often pays for itself many times 


over in just the production interruptions it 


avoids. Star 43: Lasts longer. So much longer 


that this control never needs maintenance care 


or expense in 90% of its uses. If you are one of 


the many users who have proved these are 


facts, not mere claims, you will welcome the 


news that your larger motors can now have 


this same control. Order Bulletin 9586, Size 2 


today from your nearby Cutler-Hammer Au 


thorized Distributor. He is stocked and ready 
to serve you. CUTLER-HAMMER, In l 
St. Paul Ave Milwaukee 1, Wisconsin 


Unit Panel Full Three-Phase Adjustable Superlite 


Accessibility Construction Protection Sensing Coils Vertical Contacts 
Removing the wrap. around The entire starter mechan y three ve 4 relay nly the tment Now the famous C-4 duct 
cover bores the entire storter nberenmoved?t previde five three { ove tect pe be vert contocts hove 
for three-directional occe by ening three ob te to work horde been doubly improved New 
bility. It is wide open at front “Trew W ith ech need mot nd wth ge Now light-weight design cuts 
and both sides. You con see of the woy Ounting duction nte ‘ And ever with bounce fo reduce arcing Also 
everything ond reach any connecting mduit nly tler Mommer offe newe "e orcing Ppremure 
thing. Wiring the starter ng wire ach. A greot three ve dre motor HM off e 4 guenched ontect mamte 
simplified and routine mpex time ver N binned ‘ Jord starters withou! the table none core and costs are 

tion is mode +o easy and bnuckle N Jamaged excessive costs and deloys of for 39 nq ended for alltime in all normal 
complete nothing is ever starter mechonis pe torter ms tructior steod of the motor control uses 


negiected 


For Control Panel Designers 


The new Cutler-Hammer 
* & Motor Control 


idvantages in circuit New Control New Control New SD & HD 


mpact pane Components Relays Pushbuttons 
All port the Fine ‘ ‘ New stonderd duty pushbut 
torters in NEMA ad Ame 4 4 stotion with pilot light 


Detter n ond 2 Sites ore ov bie a tly of er exclusive fee 


piete 


sure you ave complete pore Electr mreriock tor een of giome with novecement of the revolytion 


‘re ving New ory new ime of heavy 


Gitional contre th wher rmored mogret duty « tight ene-hole 
Write volt and pushbuttans 
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Here is one of those rare opportunities for you 
to save real money, yet get maximum 
performance and improved appearance. 


You save up to 30% and better over 
conventional Type SD service cable 
when you install Rome Aluminum 
Triplex Service Drop and Secondary 
Cable. 

First you save on initial cost. Then 
you save time on installation because 
of lighter weight and less handling. 
For secondaries that means you can 
string longer spans with fewer poles. 
It is possible to use mid-span taps. You 
may eliminate crossarms, messenger 
rings, and use a minimum of hardware 

You save, too, on maintenance and 
service interruption because Rome 
Aluminum Triplex offers maximum re- 
sistance to storms, wind and ice load- 
ing as well as other exposure elements. 

Its RoPrene (Neoprene) or RoLene 


(polyethylene) insulations protect 
against sunlight, heat, moisture, corro- 
sive atmospheres and other operating 
hazards. There are no braids to rot or 
festoon. Conductors are more acces- 
sible because they have no common 
covering. 
Better Performance 

In addition to savings, you get better 
voltage regulation because of lower 
reactance in long and heavily loaded 
circuits. And finally you have a neater, 
cleaner installation ...no cluttered, un- 
sightly open wires 

For full information on Rome Triplex 
with copper or aluminum conductors 
send for Rome Bulletin RS-S which 
gives specifications, dimensions, sag 
and tension data, and installation tips 


New 500-foot carton 
makes handling easier 


Rome Aluminum Triplex can now be 
purchased in handy cartons of 500-ft. 
coils. Carton size assures easy storage 
and handling. Center knockout simpli- 
fies cable removal. This cable is also 
still available on 1,000-ft. reels. 
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New spin-casting wheel helps 
assure controlled methods 


Rome Cable is one of the few manufac- 
turers of cluminum conductors to use the 
famous Properzi casting wheel 

Molten cluminum is transferred to the 
casting wheel. Flowing in the groove of the 


Tips 
on Connecting Aluminum 


1. Clean surface of aluminum conduc- 
tors thoroughly before making con- 
nection. 


wheel, sealed by a continuous band, the 
solidified aluminum emerges as a triangular 
cast shape 

A casting method such as this, plus care 
ful, scientific compounding and application 
of insulating materials, permit Rome to con 
3. Do not use solder for joining con- trol the quality of its aluminum products 

ductors — pressure-type connectors throughout every step of their manufacture 


are preferable. 


2. Use a liberal coating of compound 
on all joints and connections. 


4. Connector material should be alu- 
minum or aluminum alloy. Where 
aluminum to copper connections 
are involved, a copper or copper- 
alloy insert permanently bonded to 
the over-all aluminum connector 
has proven generally satisfactory. 


5. Protect finished joints from air and 
weathering by covering with com- 
pound, or other suitable material 


Fewer poles, longer spans with mid- 


span taps possible on secondaries 


In addition, thorough chemical and metal 
lurgical research, plus extensive testing that 
is independent of production and sales, are 
your assurance of safety and long-lasting 
economy when you specify Rome aluminum 


Weatherproof Wire wires and cables 


Regularly supplied with solid 


or stranded all-aluminum or Send for your copy 
ACSR conductors, covered { Bulletin R 
dependable operation with RoLene or RoPrene. Con- pper and cum 
rr € IDD tin — 
If you are planning new overhead distribution ventional URC triple braid — pportis a = 
l t will pay you to specify Rome ACSR ervice rop ar 
covering can also be supplied. secondary cables 4 


Carefully controlled manufactur i testing 


of this product assure exceptional uniformity bad 
and dependability 


It Costs Less to Buy the Best 


ALUMINUM 


ROME CABLE CORPORATION, ROME, N.Y., AND TORRANCE, CALIF. 


9 
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YOU CAN DEPEND ON Available through leading Electrical Wholesalers 


For complete information on products of the McGill 


R 
C Electrical Division, write today for Catalog No. 49-A 


McGILL MANUFACTURING COMPANY, INC. 
Q U ALI T Y 250 N. Campbell St., Valparaiso, Indiana 
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\" | service feature the con- 
as standard by Underwriters’ portable guard ever pro- 
and the National Suced, the McGill 7000 series, 7 4 
shaped third blade for ground. finish over a zinc plate, 
tely grounded. Mold lief disk Lampholders are 660 | 
‘J sulated. Heavy cage fea- Available with or without Levo. 
uring end lens is zinc plated lier switch and 18-2-SJT blak = | 

water-tight NEW © 
"These 3000 series McGill this new series offers an . & 
portables are used cially durable = . 
ate hazards of shock, glass lamps on a pliable rubber 
bulb from splashing proved as are all McGill Porte 
a 
20 


NEW INSULATED THROAT 
INDENTER 
CONNECTOR 
FOR E.M.T. 


Protruding rounded red plastic lip 
of bushing prevents cutting of 
insulation — eliminates shorts 


Full thread screws into all conduit 
fittings. Lip of RED THROAT bushing 
protects thread from damage 


Deep dished eight pronged lock 
nut is easier to drive on screws 
flush to shoulder and digs into 
metal of box for vibration proof 
positive ground 


Permanent locked-in bushing in- 
sures smooth burr-free raceway 
for easy fishing. No extra work 
and costs no more. 


Briegel, the Original Indenter Fittings are neater 
in appearance, easier and faster to use. Installation 
is simple and less expensive. Two quick squeezes 
sets them forever. Try B-M Indenter Fittings anc 
get more profits from each job! 


U.L. APPROVED AS CONCRETE-TIGHT 


All B-M indenter METHOD 
Fittings ore U.L. Approved 
concrete-tight and for general 
use (File Card £10863). Also comply PM) 
With Federal Specifications W-F-406. “a 


<= GALVA 


ALL BRIEGEL FITTINGS ARE 


* 
B-M 21B, THE 
a 
= 
J 
@) 
q — 
» 
\\ 3 
Order from Your Wholesaler! 
Wérehouse Stocks in Principal Cities for Immediate Delivery! | 
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Sensible Saving 


is the smart reason for the 20 ft. length of these rolls. You get 


this size in the 10-roll container of Gold Seal Plastic Tape. 


For companies that supply tape to many workers for varied 
jobs, it’s the best buy. “Tape-saver” size, we call it. It’s 
enough for the average job... footage of “lost” tape is 
kept low. Workers like the small size, too. It “swings” 

easy in tight places. And remember, you start 


saving the minute you say 


SEAL 
plastic tape 


It gives you the many plastic tape advantages, 
vith the plus of proved Gold Seal quality. 
With the warranty of Jenkins Tape specialists, 


you can be sure it will speed the job, stick 
right, and stand up under toughest ' 
conditions. Try it... sample free on 


AS 


request. Jenkins Bros., Rubber Division, 


100 Park Ave., New York 17, 


Tune up tape sales and profil 


with a brand in top demand 
now a 3-way volume 
Ads like thi 
y by 2 


en regular 
steer Gold Seal 


000 tape users 
business to you. 


JENKINS 
If 


PLASTIC 


FRICTION RUBBER 


Single 


Also C 


Rubber Topes mo 
Specificati« 


ous 
20 #r. 10” 


rolls and 


Frict 
ASTM 


AST 


ad 
Je to 


ons. Products of Jen 


nokers of famous Jenkins Vo 
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Business Index: NATIONAL PICTURE 


r— 1947-49=|00% 


399 —~ Full-Line Wholesalers — 


250 


260 


— 


100 
Sales 


— 50 


1947-—49=!00% 


INDEX (above) % CHANGE 
Oct. 1954 Sept. 1954 Oct. 1953 Oi 1952 Oct. 1951 1954 trom 1953 
Gales ..... 130 132 133 139 145 —5 
128 148 162 


132 


Inventories 


1947-49=|00% 


——-—— inventor.es ———— 


399 Wiring Supplies and Construction Materials Distributors 


1947-49 =100% 


1954 


1954 


J J aS 


Oct. 1954 Sept. 1954 


Inventories .. 162 173 


INDEX (above) 


Cict. 1953 Oct 
158 
175 


1952 
155 
163 


Oct. 1951 
156 
152 


% CHANGE 
1954 from 1953 
—4 


1997-49=|00% 


+— 309 — Appliances and Specialties Wholesalers 


- inventories 


1947-49=|00% 


1954 


INDEX (above) 
Oct. 1953 Oct. 1952 


Oct. 1954 Sept. 1954 


135 136 
Inventories 142 146 


SOURCE: Bureau of the Census. November-De 
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Oct. 1951 1954 trom 1953 


14] 
161 


pubiicat 


—9 


n. Per cent 


23 


300 

— 

3 

| 200 — 

| 100 - 

1954 

300 

— 200 — 200 

4 - 5§ — - 50 

i952 1953 J FM Aw 

Bi 

— — 

a 

300 

200 200 

Soles 

50 

1954 ; 

= 


Business Index: REGIONAL ANALYSIS 


ELECTRICAL GOODS WHOLESALERS 
OCTOBER 1954 


Sales Inventories 
(Y% Change) Change) 


From From From From 
Sept. 1954 Oct. 1953 Sept. 1954 Oct. 1953 


NEW ENGLAND —4 —/7 
MIDDLE ATLANTIC 

EAST NORTH CENTRAL 

WEST NORTH CENTRAL 

SOUTH ATLANTIC 

EAST SOUTH CENTRAL 

WEST SOUTH CENTRAL 

MOUNTAIN 


PACIFIC 


Other Figures of the Month Preceding Year 1946 


Month Ago Averages 
Private Expenditures for New Construction (in millions) November $2,322 $2,395 $803 
Public Expenditures for New Construction (in millions) November $ $1,082 $ $197 
Personal Income (seasonally adjusted, in billions) October $285. $286.6 : $178.0 
Farm Income (seasonally adjusted, in billions) October $14. $15.5 $15. $16.9 


Housing Starts (in thousands) November 3. 106.0 , 55.9 
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uw Can prove to 


. that there is a tape that will do it... 


in just LO SECONDS? 


Send today for your 
ACCURATE 10 SECOND TEST KIT... 
10 claims, no hearsay the proof 


in the product for you to see. 


TAPE 
RUBBER FAPE 
PLASTIQSTAPE 


70 SECOND 
as ACCURATE MFG. CO 

51 Hepworth Place, Garfield, New Jersey 
Please send me, without obligation, an ACCURATE 
10 SECOND TEST KIT 
NAME 
FiRM 
ADDRESS 

city STATE 
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Product (1947-49—100) Nov. 1954 Oct. 1954 Nov. 1953 
Copper Wire. bere, Unit: pound 32.8 2.8 132.8 
Bu ding Wire. type R. Unit: M feet 102.9 99 96.4 
Non-metallic Sheathed Cable. Unit: M feet 90.2 87.8 81.9 
Varnished Cambric Cable. Unit: M feet 142.4 142.4 145.4 
Flexible Cord. type SJ. Unit: M feet 113.4 13.4 129.2 
Lighting Panelboard, fuse type. Unit: each 115.4 115.4 15.4 
Lighting Panelboard, circuit breaker type. Unit: each 122.4 122.4 122.4 
pafety Switch. 2 Pole, type A, 250 volts. Unit: each 145.7 45.7 145.7 
Satety Switch. 3 Pole, type C. 575 volts. Unit: each 40.2 140.2 139.2 
Air circuit breaker, 250 volts. Unit: each 142.3 142.3 142.3 
Power Pane!, fuse type, 250 volts. Unit: each 120.3 20.3 122.0 
Power Panel, circuit breaker type. Unit: each 126.8 26.8 126.8 
Motor Control, a.c., 25-30 hp., 400-440 ts, combination starting switch. Unit: each 145.6 145.4 145.0 
Motor Contr« 4a.c 25-30 he 220 volts. Unit: each 137.4 137.4 136.6 
Motor Cont a.c.. 50 hp.. 440 volts. Unit: each 146.5 14465 141.1 
Motor Contr ac 75 he 440 volts. Unit: each 138 378 137.3 
Motor Control, d.c., 10 hp., 239 volts. Unit: each 153.2 53.2 152.4 
Renewable Cartridge Fuse, 250 volts. Unit: each 110.4 1104 110.4 
Non-renewable Cartridge Fuse, 600 volts. Unit: eact 115.6 115.4 115.4 
Plug Fuses, 125 volts, non-renewable. Unit: each 101.1 101.1 101.1 
Motor, d.c 1/6 hp., 115 vwolts. Unit: each 1414 i414 141.4 
Motor ac 1/4 he 110-115 volts. Unit: each 07.2 111.8 
Motor, a.c., 1/2 hp., 220-240 volts. Unit: each 110.2 09.9 8.3 
Motor, a.c., polyphase, induction, 3 hp.. open sieeve bearing. Unit: ea 22.7 22 122.7 
Motor, a.c., polyphase, induction, 3 hp. bal! bearing. Unit: each 29.4 29.6 129.6 
Motor, a.c c yphate induction, 10 he open sieeve bearing. Unit each 129 29 29 
Motor, a.c., polyphase, induction, 10 hp. ball bearing. Unit: each 135.0 35.0 35.0 
Motor, d.c., 5 hp. Unit: each 140.! 140.1 
Fan. under !2 inches. Unit: each 110.4 09.4 110.2 
Fan, propeller type, 24-30 in. wheel diameter, direct nnected. Unit: each 143.4 434 1434 
production line, 1/4 in. Unit: each 13.8 78 2.0 
D production ne, 1/2 in. Unit: each 70 
Saw prod tion ne 6-8 in. Unit: each 102.3 029 
Pliers. 6 ng nose. Unit: each 144 44 144.1 
Lamp, 60-watt 10, 115, 120 and 125 volts side-frosted. Unit: each 472 6.9 136.9 
Distribution Transformer, 15 kva. Unit: each 10.5 c 130.5 
Distribution Transformer, 45-50 kva. Unit: each 25.5 255 125.5 
Dry Type Transformer, 15 kva. Unit: each 122.9 22.9 22.8 
Dry Cel! Battery, flashlight, type D. Unit: each 493 493 149.3 
Dry Cel! Battery, portable radio "B’ pack 67 | 2 volts. Unit: each 115.1 115.1 108.0 
Dry Cell Battery, general purpose. No. 6 type | | 2 volts. Unit: each 140.1 140 140 
Voltmeter, portable type, 3 |/2-6 | 2 inches. 0 volts. Unit: each 1546.3 546.3 425 
Ammeter. portable type, 4-6 | 2 inches. Unit: each 5'3 s 29.7 
Watt-meter, for instrument transformer, 100-150 volts. Unit: each 18 138 26.9 
Toaster, automat pop-up Unit: each 108.2 { 2 106.8 
ron, under 4 pounds. Unit: each 107.8 107.8 108.2 
Cooking range, standard size. Unit: each 104.0 104.0 101.2 
Washing Machine, non-automatic, wringer type. Unit each 1046.2 06.2 106.5 
Washing Machine, automatic. Unit each 102.3 02.3 104.1 
lron table model. Unit: each 115 115.5 112.9 
lroner, portabie mode Unit: each 02.0 02.0 00.5 
Vacuum Cleaner, upright. Unit: each 108.0 108.0 07.1 
Vacuum Cleaner, tank. Unit: each 108.9 108.9 05 
Refrigerator, capacity 7.4-9.5 cubic feet and over nit: each 106.4 106.4 06.! 
Home Freerer hest. 8.12.4 cubic feet. Unit: each 101.8 01.8 09.7 
Watt-meter. for instrument transformer, 100.150 volts. Unit: each 105.2 105.2 112.2 
Radio, table model. Unit: each 88.! 88.! 88.2 
Radio. console model, radio-phonograph combinatior nit: each 97.8 97.8 97.8 
Radic. portable model. Unit: each 914 91.46 93.8 
Television, table model. Unit: each 68.9 68.4 742 
Television, console mode Unit: each 69.0 48s 745 
Radio-television- phonograph combination. Unit: each 73.5 73.5 765 
Source: Bureow of Labor Sfofistics 
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“Soe Corrosion Problem 


and the next time you mols 6F 
in an industriol atmosphere of corrosive fumes BF GENES, OF one 
of excessive moisture or humidity — be sure te remember the nome 
KILLARK. You'll be mighty glod (and so will your cient! 
that you ollowed for the extra margin of safety and the odded 
years of life that Killark fittings and fixtures offer they con't 
corrode — or rust they re mode of sturdy, exclusive Alumalloy 
the twentieth century metal! Lightweight, too tofe and 
non-sparking roomier for easier splicing 


"Killark...a fitting name to remember 


ELECTRIC MANUFACTURING COMPANY 


Vandeventer and Easton Aves. St. Louis 13, Missouri 


ATLANTA 69 Mills St, W DALLAS 1903 Griffin $e. PHILADELPHIA 2014 Chancellor St. 
SALES OFFICES 49-51 0%. 1073 Gelepage PITTSBURGH 50 26th St. 
WAREHOUSE STOCKS BUFFALO 278 Johnson St DETROIT 6319 Mack Ave. SAN FRANCISCO 714 Harrison St. 
CHICAGO 1528 West Adams St LOS ANGELES 412 Seaten St. SEATTLE 4130 First Ave., 5. W. 


SALES OFFICES BALTIMORE 11 W. 25th St COLUMBUS 2700 Mein MINNEAPOLIS $26 Andrus Bidg. 
CINCINNATI KANSAS CITY, MO. 616 W. 26th YORK 600 W. Se 
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HANDY BOXES 


COVER SCREW 2 Bright Plated Finish 
Cover mounting screws are assermm- | : on Covers and Boxes 
bled and seli-retained in covers. — 
Cannot shake out, but easily re- 
rnoved if desired. No fibor washers 
or extra parts used to retain screws. 


Deeper Cover 
Neater 
Appearance 


Uniform Weight 
One-Pleco Box! 
Corners are full 
metal thickness 
and strong 
won't crack 


Strong Fiat Bottom for Easier, 
Firmer Mounting 


No. 365 
Ds 


DY B AR PIECE DRAWN STEFL! 
Standard Sizes—4'' long, 2/s'' wide by 1/2'', 14"' or deep 
Available with or without brackets in all sizes 


A Bracket, knock- F Bracket, knock- 
outs in 114” and 17%" outs in 1!" and 17%’ 
deep boxes. Either deep boxes. 

or 34" knockouts 


in 214" deep boxes. 


O Bracket, '2" or ee ae B Bracket, '2" or 3, 
34” knockouts in knockouts in 1! 
214" deep boxes. s and 214" deep boxes. 


Rac 


UIPME 
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TIMES and TRENDS 


The Drive for 


Today more than ever electrical distributors are 
seeking out and developing new markets. The cur- 
rent interest in new market development, compared 
with what went by the same name in the recent past, 
is marked by an intensity and a sense of urgency 
And for good reason: it springs from some powé rful 
forces that are beginning to remold the electrical 
wholesaling business. First and toremost 1s the 
pressure of price-cutting in contractor and dealer 
markets. Second is the pressure of operating Costs 
which have not leveled off as yet and won't in the 
foreseeable future (see page 40) The combined on- 
slaught of these profit-consuming forces 1s driving 
distributors to tap new markets in order to prosper 

One of the focal points of this drive for new mar 
kets is industry. Because service usually outweighs 
price in a plant's purchasing decisions, the industrial 
market has largely escaped the price-cutting fever 
that has so infected contractor and dealer markets 
This factor alone has induced many electrical dis- 
tributors who serve contractor accounts mainly to 
develop an industrial business Another attraction 
is the large and concentrated ele trical sales poten 
tial the average factory now represents. The desira 
bility of cultivating the industrial market today 1s 
seen in the fact that a single salesman can sell as 
much as $500,000 worth of electrical supplies and 
equipment tO mine accounts in a year with price 
Nov. "54, p. 36) 


Still another inducement tor going after industria! 


hardly entering the picture (EW 


accounts today is the OEM business that some 
wholesalers have been successful in developing The 
supplying of component parts to an origina! equip- 
ment manufacturer is plus business, often it in 


volves the same products that are sold to the 
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New Markets 


same company for electrical construction and 


maintenance needs 


Industrial selling 1s not new fot the electrical 


distributor, of course As a matter of fact 


electrical wholesaler’s salesman now serves 


industrial accounts (along with contract 


+ dealers 11.1 commercials 


municipalities, utilities, REA co-ops 


Is the zeal with which 


tors generally are now 
market 

Orher ma 
established 


the hardware store market, fo! 


electrical whole sale rs have passe ag itt At least that 


was the observation of one western distributor as 


he set Out fo ao 


he surveyed his own territory. And 


something about it. The result tor him is over $100 


OOO a year of profitable sales to hardware stores 


) 


(see page 6. 


When examined on a ict 1 drive tor 
re. A list of 


distributors are 


new markets shows rea! d 1 and rans 
new product markets 


having success in developing would include: the 


electric heating t. the electri e;iling market 


the electronic suf and 


cq 


juipment market the 


marKct 


built-in electric rat 


These markets ght out and culo 


] 
vated primarily ause tney electrical 


otter the 


wholesaler the opportunity to make a satisfactory 


margin ot! pront an Of portunity presently being 


denied in some fields The drive to capture a share 


in them will accelerate this year Ir is ELECTRICAI 
W HOLESALING 5 spe ial mussion to spotlight thes 


markets in order to speed their exploitation 
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Here are the facts abo 


Triangle Hot-Dip Galvanized Rigid Steel Conduit is produced from choice sections 


of the highest grade ingots. This insures a perfect base for proper bonding of the zinc. 


Every length is thoroughly scoured and pickled in acid, leaving the pipe perfectly clean 


before the application of the protective zinc coating. 


When perfectly clean, the conduit is immersed in a bath of molten zinc, coating the 


interior as well as the exterior with a solid, unbroken layer of virgin zinc (99.9% pure). 


The hot-dip process results in an alloying action that bonds the heavy, pure zinc 


coating to the pipe. As added protection against corrosion, the 


conduit is submerged in special formula lacquer, then 


baked, giving the conduit a smooth, even 
finish. 


Conforms to Federal Spec. 
WWC-581b (Galvanized) 


EVERY LENGTH OF CONDUIT 
1S IMMERSED IN A BATH OF 
MOLTEN ZINC — 99.9°%, PURE 


Every square inch of the conduit — inside 
and outside —is thoroughly and uniformly 
coated with pure zinc. Remember, be- 
cause of condensation, the inside of con- 
duit is just as subject to corrosion as the 
outside. That's why it's important to spec- 
ify Triangle Conduit — protected inside 
and outside. 


HOT-DIP GALVANIZING IS 


UNIFORM NoT 700 THIN - 


Coatings that are too thin in even one 
spot, are likely to develop tiny pin-point 
holes through which corrosion can creep. 
There is no possibility of thin spots in zine 
applied by the Triangle hot-dip galvo- 
nizing method. The thickness of the zinc 
coating is uniform — exactly the same 
from one end to the other. Hot-dip gal- 
vanized coating is two or three times as 


thick as other coatings. 


= 
alll 
Combination of 
Re 
\ 
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A clear lacquer 

is applied and 

baked on the 

conduit. Not 

only does} 

Triangle apply 

the best pro- 

tective coating = 

; (molten zinc) but Triangle also bakes on 
If the coating on conduit is too thick, an additional transparent lacquer of 
is subject to cracking and flaking yea special formula. The application of this 
being bent. Careful controls keep the baked-on coating insures a permanently 
coating of Triangle Conduit at just the smooth interior (for easy pulling) and also 
right thickness — always. provides additional protection against 


Never too thick — rust or corrosion. It also protects the 
never foo thin conduit during shipment. 


TRIANGLE CONDUIT is Hot-Dip Galvanized— 


and TRIANGLE’S Hot-Dip Galvanizing has never been surpassed! 


\ 
\ 
AND / 
AN 
“a he 
“te 
i 
| TRIANGLE CONDU ABLE CO., INC. New Brunswick,N. J. 
CABLE © CONDUIT PLASTIC PIPE BRASS ANDO COPPER TUBE 


Hazardous areas 
in this plant are 
lighted by 
Crouse-Hinds 
EV Series 
Explosion-Proof 
and Raintight 
Lighting 


Fixtures EXCEED the requirements 
for service in 
highly explosive atmospheres 


To be safe for use in such locations, the fixture must 
operate at a temperature below the ignition temperature 
of the gas-air or vapor-air mixture Also, the fixture must 
be so strong that it will resist internal explosions without 
damage and so tight that it will prevent the escape of 
flames or burning gases which might ignite the surround- 
ing atmosphere. 

Crouse-Hinds EV Series explosion-proof and raintight 
Crouse-Hinds offers a complete line of industrial lighting fixtures meet all of these requirements 
explosion-proof and dust-tight lighting PLUS a wide margin of safety for extra protection. 


fixtures for use in hazardous locations | Complete listings are in Crouse-Hinds Condulet 
where fluorescent lamps are desired. Catalog. 


CROUSE-HINDS COMPANY 


Syracuse I, N. Y. 


Preabungh 
ALSIDENT ALPRESENTATIVES 
Corpus Chnet — Richmond Ve 
Cuma Company Cameda Lat Tesomm Ome 
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What's Happening 
3, 1958. in Washington 


@ Home Fix-Up Market Is Bigger Than You Think—The amount of 
spending by homeowners who expand and fix up their homes has always been 
figured as big. But the Census Bureau, for the first time, has done a detailed sur- 
vey that shows just how much bigger the market is than the experts had figured. 


The report shows that about $7 billion a year was spent this year for altera- 
tions and improvements, additions, and repairs and replacements—based on 
interviews with householders this summer. That compares with the $13.5 
billion or so that is going into construction of new homes. 


Expenditures in Expanded to 


Five months Twelve months 
(in millions ) 


Alterations and improvements $1,410 $3,375 
Additions 333 800 
Repairs 1,264 3,040 

Total 3,006 7,215 


How homeowner spends the money: 


For contract work 1,410 3,375 
For purchase of materials 1,596 3,840 
Total 3,006 p fe 


Though few homeowners spent as much as $500, a big majority of all 
homeowners spent something on property improvement during those months. 
Nearly 18 million of the 25 million owners made expenditures in that period 
—more than 70 per cent of the total. This percentage of active home improvers 
undoubtedly went up to a much higher figure—probably close to 100 per cent 
—during the favorable working months that followed the survey. 


Minimum Wage To Go Up—Congressiona!l experts say there's a good 
chance for Eisenhower's proposal to raise the minimum wage—that an increase 
from the present 75 cents to 90 cents seems likely. 


A year ago, there was agitation inside the administration for an increase. 
But the President's economic advisers, because of the threat of a business slide 
at the time, said that an increase shouldn't be recommended. Now, with a 
business expansion forecast for "55, the administration figures the higher 


minimum is a good thing. 


Big battle will come, though, not on the higher figure, but on bringing in 


perhaps 12 million workers not now covered—about 7.5 million in retail 
establishments, and 5 million in service establishments such as !aundries, dry 


cleaners, and the like. 


And the catch here is the requirement for paying time-and-a-half for hours 
over 40—something that these establishments now are free from 
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But a compromise may be worked out. It’s proposed that these presently- 
exempted establishments pay a lower minimum at first, and that they also be 
exempted from the overtime provisions. 


Military Orders To Be Spread Around—Defense officials are being 
given more leeway in awarding contracts for the billions of goods they buy. 
It's a turn-around ordered by Secretary of Defense Wilson, who up to now 
has been relying on “the single low-cost producer” as the best way of doing 
Pentagon business. 


Now, Wilson figures it’s time to put more emphasis on keeping more plants 
in the business of supplying the Pentagon, so that they'll be available if and 
when they're needed. This means a chance for military orders for the plants 
that, for one reason or another, lost out on contracts under the previous budget- 
cutting policy. 

An important factor behind the switch-over: the next all-out war may 
clobber and put out of commission many cities. So what we need is to have more 
cities and more areas economically and militarily able to get along without aid 
from other areas. Hence, there'll be renewed pressure to disperse the orders 
and production now being held by single-source companies. 


All this won’t happen overnight. Important thing is how far Wilson goes 
in whipping procurement officials into line. Generally speaking, they much 
prefer to do business with one company. It’s less troublesome, and gets them 
the quantity and quality of goods they need delivered on time with a minimum 
of friction and frustration. 


Construction Outlook—Government experts say construction in 1955 
should reach an all-time high of $39.5 billion. This compares with $37 billion 
in 1954. Biggest boost will come from housing, which is expected to hit 1.4 
million units—an all-time record. New records are also anticipated in com- 


mercial construction, schools, highways, sewer and water works. These gains 
should offset continued drops in direct federal construction. 


Antitrusters Settle Eastman Case — Antitrust chief Stanley Barnes 
filed a complaint against Eastman Kodak and simultaneously filed with the 
court a consent decree in which Eastman agreed to end the practices which the 
antitrusters complained of. 


Basic complaint was that Eastman’s price on color film included in all cases 
a charge for developing and processing by Eastman—thus excluding others 
from this business. The antitrusters also attacked Eastman’s resale price main- 
tenance agreements because (1) the resale price included a service, as well as 
a commodity; (2) Eastman retails through its own outlets the same goods sold 
to independent retailers; (3) prices were fixed on sizes and types of film that 
did not have competition from other makes of film. 

One question yet to be settled: what effect will this settlement have on an 
FTC case against Eastman on price maintenance? Earlier decisions on other 
cases indicate that FTC may have been about ready to okay Eastman’s price 
maintenance as legal. 
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NON-METALLIC SHEATHED CABLE , ; FLEXIBLE STEEL CONDUIT A.B.C. ARMORED CABLE UNDERGROUND FEEDER CABLE 


Sales Representatives in Following Cities: 


Atlanta, Ga Coral Gables, Fic Houston, Tex New York, N.Y Son Francisco, Calif 
Boston, Mass Cincinnati, Ohio Kansas City, Mo Philadeiphic, Po Seattle, Wash 
Charlotte, N. C Dalles, Tex Los Angeles, Calif Portiand, Ore Utice, N.Y 
Chicago, It! Detroit, Mich Minneapolis, Minn St. Lowis, Mo Tulsa, Okle 
Cleveland, Ohie Glassport, Po New Orleans, La 
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1. SOUND RATING—Only G-E ballasts are sound-rated to assure 
you of meeting your sound level requirements. You can choose the 
proper G-E ballast whether it’s for a quiet installation or for an 


. 2 : een application where noise is less important. G-E sound rating elim- 


inates expensive noise complaints 
} 


4. LAMP-MATCHED DESIGN — The ballast governs light output and 
life of the fluorescent lamp. G-E ballasts are lamp-matched to 
provide up to 50% longer lamp life and up to 30% more light 
output. Here you save two ways —lower lamp replacement costs 
and more light from your installation 


Whether you use, install, specify or make fluorescent fixtures, 
G-E ballasts mean savings to you! 
The six reasons why you save, described by Flora above, grow 
out of these simple facts 
@G-E ballasts are designed to high engineering standards 
pacitor, are (1, 3, 4, 5 above). 
our proces e G-E ballasts are made under exacting quality control stand- 
ards (2 above). 


General Electric Co. 
e@ G-E ballasts are backed by complete sales and engineering 
services (6 above). 


Only G.E. offers you noney saving features. 


Every part of a G-E ballast In every conceivable way, we make sure you get more when 
y oar ae mat you use G-E ballasts. For example, G-E engineering standards 
tested and assem 


give you the best 


54, Genera! Electr 


c. 
4 
: Sic Compony 


six ways... 


ballasts help you save lighting dollars 


% of Ballast Life 
200% 


SN STANDARD<150% 


75 


C Temperature Rise 


2. UNIFORMLY HIGH QUALITY -Lighting specifiers have learned 3. LONGER LIFE G-E balla 
to depend upon the consistently high quality of G-E ballasts than U.L. and Certified B 
Rigid material specificatior é roduction line tests show that a 10°) reductior 
mean uniformly good ball: ; Sav ing dollar m early up to 50% longer ballast 


ement and maintenar 


5. PROVED PRODUCT LEADERSHIP —General Electriv 

largest group of specially trained ballast design and development f ising, and 
engineers in the industry. They're constantly improving G-E 

ballasts, assuring you of all benefits of top quality when you 

“specify"’ General Electric. 


engineer 


actually exceed the specifications established by the Certified 
Ballast Manufacturers where extra quality pays off to 
Another example: Ten quality control stations make 

of ptys.cal and electrical checks during manufacture 

that each ballast measures uf the high G-E standard 


Next time, specify General Electric Ballasts. Dollar 
hey're your best ballast value. 
LOOK FOR THIS G-E BALLAST TAG 


A G-E ballast tag on your fixture is proof 

with a top-quality ballast. It’s the easy way t 
further information on G-E ballasts, contact 
Apparatus Sales Office or G-E Distributor. Gen 
Company, Schenectady 5, New York 


"Miss Flora Ballast, G-E Ballast Mascot. 
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1. SOUND RATING-—Only G-E ballasts are sound-rated to assure 
you of meeting your sound level requirements. You can choose the 
proper G-E ballast whether it's for a quiet installation or for an 
application where noise is less important. G-E sound rating elim- 


inates expensive noise complaints 


4. LAMP-MATCHED DESIGN —The ballast governs light output and 
life of the fluorescent lamp. G-E ballasts are lamp-matched to 
provide up to 50% longer lamp life and up to 30% more light 
output. Here you save two ways lower lamp replacement costs 
and more light from your installation 


Whether you use, install, specify or make fluorescent fixtures, 
G-E ballasts mean savings to you! 


The six reasons why you save, described by Flora above, grow 
out of these simple facts 


© G-E ballasts are designed to high engineering standards 
(1, 3, 4, 5 above). 

e@ G-E ballasts are made under exacting quality control stand- 
ards (2 above). 


e G-E ballasts are backed by complete sales and engineering 
services (6 above). 


Only G.E. offers you all these money saving features. 


In every conc ible wa we make sure you get more when 


Every part of a G-E ballast wa m 
you use G-E ballasts. For example, G-E engineering standards 
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ballasts help you save lighting dollars 
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2. UNIFORMLY HIGH QUALITY —Lighting specifiers have learned 3. LONGER LIFE G-E ba tsa lesig t t 
t depend upon the consistently high quality of G-E ballasts than U.L. and Certified B ist Ma s lard 
Rigid material specifications and constant production line tests show that a 10°% reduction in ba i 
ean uniformly good ballasts; save lighting dollars on early up to 50% longer ballast hfe, giving i ig ss 
replacement and maintenance costs. life! me 
~ 


5. PROVED PRODUCT LEADERSHIP General Electric has the 6. COMPLETE CUSTOMER SERVICES Genera! Elect ext 
largest group of specially trained ballast design and development sales, warchousing, and engineering organizatior um 
engineers in the industry. They're constantly improving G-E serve you. These unequalled facilities can pr te 

ballasts, assuring you of all benefits of top quality when you which no other ballast manufacturer offe I are ons 


“specify’’ Genera! Electric. mean real saving 


actually exceed the specifications established by the Certified 
Ballast Manufacturers where extra quality pays off to you 
Another example: Ten quality control stations make dozens 
of physical and electrical checks during manufacture to assure 
that each ballast measures up to the high G-E standards 


Next time, specify General Electric Ballasts. Dollar for dolla: 
they're your best ballast value. 


LOOK FOR THIS G-E BALLAST TAG 


A G-E ballast tag on your fixture is proof that it’s equipped 
with a top-quality ballast. It’s the easy way to be certain. F 
further information on G-E ballasts, contact your nearest G-E 
Apparatus Sales Office or G-E Distributor. General Electric 
Company, Schenectady 5, New York wo 


"Miss Flora Ballast, G-E Ballast Mascot. 
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ELECTRICAL 
WHOLESALING 


Euueeeee Annual Outlook and Review 


How Wholesalers See Over-all Sales for 1955 


Percentages indicated are the medians 


Dato Electrical Wholesaling 


Outlook for Sales 


The Picture Looks Rosy 


5 the nation’s electrical wholesalers from a per cent increase to a # the wholesaling executives polle 
see sales for 1955, the direction per cent droy in ELECTRICAL WHOLESALING's an 
of the curve is up—slightly. The Of course, there are number of nual survey last month on prospect: 
median of their estimates (of how for the coming year saw a downturn % 
they figure their own firms will fare in the car the previ year, how ‘ 
indicates a 5 per cent increase in dol , . . ever, 41.6 per cent of the same sample | 
Pe What's in This Section 
lar volume nationally. If this forecast group called—correctly, as it turne 

is borne out by actual sales, then the The 1é-page Annual yut—for a drop in sales for 1954 

} 10< Review section is in three parts: 
industry will have a year of 1Y 1. Outlook for Sales—how whole- The ptm y cal 
record dimensions on its hands This solers «ee soles and costs for is mprised f Of per ent of ( 
would mean a total dollar volume on 1955; 2. Outlook for Markets—oan listriburor wi responded. Rey 
the order of $6.2 billion for electrical analysis of the ‘55 prospects for illy, bullishness finds its greatest 1 
six basic markets; 3. Review for 
apparatus, supplies and appliances : ; : jority—percentagew ise he Far 

nN feel e t Regions — a review of electrical 

The feeling for a per cent rise distributors’ sales, by regions, We 69 per cet f : 
runs strongly from coast to coast during first 10 months of 1954 smallest majority in the Northeast 
from border to border. Only the Mid per cent said uf 
west prevents it from being unani There bigger percentage of 
mous, and by the difference of 1 per fence-sitters in the mple group 
cent at that. This near unanimity rep listributors who are bearish abour year: | per cent of the distributor “4 
resents quite a switch from last year, prospects for 19 B they are responding saw n hange in sale 


when the regional forecasts ranged definite minority. Only 14.1 per cent 


Turn page for complete picture of the outlook for product sales and costs 
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Motor Control Sales 


Signalling Equipment Sales 
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How Wholesalers See Product Sales 


And Costs for 1955 


The Majorities and the Minorities 


NORTHEAST)... change 
% SAID...) 


66.7 | 52.0 31.8 | 86.9 
24.0 546 | 44 


miowest | 
No Change 
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73.5 
17.7 


| 
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ranwesr | 
No Change 


% SAID... } 


Down 


NATION 
No Change 


% SAID... 


What's Behind This Survey 


ACH November, ELECTRICAL WHOLESALING sends 
questionnaires to a large sample group of key whole 
salers across the country. This questionnaire 


think 


will compare with 1954? 


poses 
your over-all 
How 
do you think your sales in the following product groups 
How do you think 


such questions as How do you 


lollar sales in 195 


in 1955 will compare with 1954? 
your operating costs in 1955 will compare with 1954 
An analysis of their answers is to be found on the pre 
ceding pages 

The idea is that these men, who presumably have their 
fingers on the business pulse of their trading areas, can 
make an educated guess as to the kind of sales volume 
the forthcoming year holds for their firms; and that an 
analysis of their estimates will yield a picture of what 
the sales expectations are regionally and nationally 


42 


The validity of this kind 
borne out reasonably well by the available facts. Ar least 


of educated guesswork 1s 
the sales outlook seen by our panel of distributors con 
forms fairly closely to the trend for the year as reported 
by the Bureau of the Census some 15 months later. For 
example, EW’s outlook called for a 3 per cent increase 
in over-all sales in 1953 over 1952: the Bureau of the 
Census showed an 8 per cent gain over 1952. Last year 
the outlook as seen by EW’'s panel indicated a 1 per cent 
increase over 1953 (actually, it was a toss-up between ; 
The trend reported by 
the Bureau of the Census for the first 10 months of 1954 


| per cent gain and no change 


showed a 5 per cent 
year may be a decline of only 3 


irop, although the figure for the 

r 4 per cent because 

of a big upturn in business during the last quarter of 
| 


the vear 
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D ESTRAINED opumism 1s the Kcy 


note as the retail market moves 
into 1955. Appliance-wise, 1954 com 
pared unfavorably with an up-and 


jown 1953. Sales of both major ap 


pliances and housewares were down 
November, 


as de partme nt 


through but the picture 
improved 
juring the holiday season jumped five 
per cent over 1953 

Optimism by manufacturers and re 
tailers was based on 1954's slight im 
provements in the consumer's financial 
POSsItion - improvements nat man \ 


saw translated into bigger sales in 


reases in 1955. Though gross national 
product was down three per ent. dis 
pe sable pers nal income ros« me cr 
ent. to $287 billion (a rise attributed 
tO Wage increases, lower taxes and 

employment benefit payments ). Spend 
ible consumer income should rise t 


$292 billion this year 

e Buying Again. Bur 
justry s outlook was bas« a relat 
onsumer optimism. Despite the pub 
lic's consciousness of recession 
retail sales remained at ste 
billion monthly before the he 
The buying publi it years end 


seemed ready to buy 


ure down $18.5 billion (from ) 
$20 billion), while borrowing edge 
ipwar 1s juring tne last ilf ot 
Major appliance prices leclined 
October, as legitimate retailers 
jepartment stores moved to meet con 
petition from dis houses. Tt 
rend is expected t in 19 
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2. Outlook 
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Special Angle for You: Distribu- 
tors remain in the unenviable 
position they hold between re- 
tailers and discount houses. 
With the Philco suit and GI 
action, the appliance market 
will remain unsettled for 
months, perhaps years. In the 
offing, meanwhile: more local 
distributor decisions on policy. 
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Forecast: Clearing skies, favorable winds—but 


the water is still choppy 
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Special Angle for You: To cap- 
ture the replacement market on 


\ older appliances, trade-in em- 
phasis is Selling now 
requires “selling up”—to move 

models as well as new 


needed. 


older 
types: air conditioners, color TY, 
built-in and colored appliances 
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right time and price. Late S4 sur ral consumer optimisn n bet \ he trend - 
vevyvs showed that consumers thought retail sales preaictiotr ror } tre rie 
t a good time to buy hard goods, and nt OO home nstt elors | é Arch € 
think that 195 will be even better Over homes were be zine 

Consumer money 1s there, and 1s yul her OOK ‘ 
not tight wear Savings re cat bre 7 rhe 

Still obscure is the result of General 4 cents of the December 19 high oe é 

: 


\THERING speed after wallowing 
roug tormy economic seas tor 
American in 
new year 
industrial invest 
Irop roughly 
billion in 1954 
in Y theres a 
ne outlook The 
ling isn't likely to lrop 
on. And 


tely inpe 


ievel 


inless wi rld 
SAVS SEC 
wont have 
letense spend 
Ky, prop. The 
stry boom will 

etfect 
Mans. Defense 


imount to about 


billior 


m 


( omparatively 


growth tactors have 


returned to the nation onomy 


Many industries which have com 


rolling back stead 


tf 1954 bh n 

ive if } 
production quickly rising 
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Climbing 


Industrial Market 


Forecast: Economic seas still rocky — making 
headway at reduced speed. 


louble time Christmas holidays bution expendi 


1 
when shutdowns have been customary n the other hand 


What's 


is expecte Carry 


in other years more the rise ses in the numbers 


small industrial 


the oO! residentia ind 
power Customers and in the 


well into 


age in terms of kwhr 


pic up in stome¢ 


ths of 1954 e Petroleum Up An exception 


more such the general expected in 
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luring this 


months 


he boom in { ill a int to 1 per cent more 
wide range nillior 1954's big expan 


girding for ion if e two big processing 
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id more efhicient refining apacity will be increased 


to trim costs 8.5 million barrels 


illion barrels a day 


the new cquip 


vent will quickly obsolete their pre The reason: there 


demand for 


sent electrical power systems normal increasing 


ts which dictates ex 


Special Angle for You: Cost- 
cutting machine tool orders 
\ haven't been confined to large 
manufacturers — many small 
plants are buying them to stay 
competitive. Resulting changes 
in power systems, motors and 
new electrical components give word in this “growth 
you a chance to crack the OEM vat really prew even in the face of 
market— to get customer speci- ’ ion. As the petroleum processing 


fication for lines you carry. 
try grows its use of 


ing Capacity 
field 


be 


Licals the other 
- 1] 
processing, tnere will 


roduction of 12 per 
195°‘ of 
ids. Expansion is the 


industry 


electrical 
equipment also grows. It takes a spe 
cial kind of selling to serve it (EW 


business and 


i's 
m t » slide, electric utilities 
also decreased their capital expendi June 
Total for the year: $4,007 mil 


lion—down just $ 


tures 


Special Angle for You: Petro- 
leum processing is looking for 
more efficient operating methods 
—changing from gasoline-motor 
powered equipment in the oil 
fields to electricity. But a con- 

siderable segment of the indus- 
1956 and 19 try is not aware that so much 
facili explosion-proof gear is avail- 
able. Extra bonus: this industry 


million from the 
industry's record spending. in 1954 
19585 


will 


According atest figures 


also show slight decline—evidence 


of a trend to tapering budgets in 
level 


vance of an expected lower 
apacity additions in 
Expenditures for transmission 


ff a bit 


ties will also be falling 
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Machine tool manufacturers exper 
ind it looked as though 
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m Capital spending | machine ool. The de 

utlays in 1955 Will The probable resul 

steel produ 

had risen 
ape 
Ooniy 
end 


is interested in good electrical 
products. Price is not dominant. of electrical equipment me 


Food manufacturers expect to spend 1 
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$548 million for new 


capital equipment next year. 
dollar will grow even though tota is lars r 


$148 million will be spent by bever- ~ 
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planned decreases in most other in : 
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moving motors. High voltage distril ve 
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extile industry will spend 1 per cent 
ce r ws if A rif pr CSSCS wi ict 
less in 1955. Railroads are still paring : " 
require flexibility, adequacy and spare lus 
expenditures Dut the rate of decline ts 
apacity, plus operating economy il requirement \ vat 
slowing in line with the rest of the ~! 
she came time it he up 
economy. Spending in 1954 was 35.1 
ot high ve itaye Wiring sul \ 
per cent less than in 1953, burt for ; 
wit il switchgear, fus cw the 
1955 it will only be down 96 per , : 
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mining will rise above the 1954 fig and applications to be used in © , 
ires. Thanks to more favorable tax the plant. Most existing gear , _ "I 
treatment. improved market condi becomes relatively “obsolete” 

and “inefficient” in the sense 


that top operating performance : ' 
is ab ” Special Angle for You: This new 


tions and the uranium boom, the non 


terrous mines plan to spend about 1 
per cent more next year than in 174 fs P product—housing and support- 
Business picked up in the rubber ing all electrical devices includ- ven 
ndustry in the last quarter and 195‘ Cost comparisons have proved ing lighting, acoustical materials, ate 
sales were expected to hit about $5 chore brancl sprinkler heads, ventilation and 

billion—roughly equal to the all-time hich voltase distribution evatems ar air conditioning and other me 

record set in 1953. But capital ex chanical devices—is a 

penditures will be down 9 per cent costs. Adaptabilit branct 
for specific requirements, Custo- 


th 
we fa mers seldom talk price. 


That figure may be changed when 


industry takes Over privat operation It is the one part of the enrire ele 
if the synthetic rubber plants in 19 trical system subject to period i To red " tionable brightne 
The deadline tor action by Congress frequent change due to relo nd 


l. The 


necessary nou 


boost expenditures for efficient tools, of plant layouts nd industry 1 - 

bigger power distributions and re- soon be making many such changes it pwa ponent. Obj 

vamped wiring systems its quest for lower production cost Pr , environment ad + 
e Bus Duct Up Plug-in type it t mat rs. More v c ste} 


Special Angle for You: In other 
bus duct and heavy duty trolley ps for 


industries as well as rubber, the 
\ fight to stay competitive may duct as the wiring method will Waidesprea f air cot 
force preliminary spending plans continue to grow with the need for ning wi iso present new wit 


up. But business must be given bran Ci exibility in in try 
good reasons for spending. The = --j.! plar 19 The ease with e Outlook Good With mn 
salesman on the lookout for which this eq ipment can be install r-} 

better cost-cutting electrical ts salvageability when relocated 
application in his customer's which mechis cont 
plant will have those reasons. 


Industry in general seems 


ne i1déa in mind as it enters 


tO make competition, not meet itt. To mun tdov ime a! j 
‘cal wl saler and } ilesmen 


tay competitive the watchword will  rehat 
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Commercial Market 


Forecast: Best weather ever, no storm signals in 


sight—full speed ahead 
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Special Angle for You: The \ 
construction of up to 200 re- 
gional shopping centers in the 
next five years will also stimu- 
late electrical modernization in 
existing city and suburban shop- 
ping districts—creating lighting, 
air conditioning and rewiring 


sales opportunities. 
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tantially for several reasons 
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Special Angle for You: Higher 
voltages for lighting give you 
a growing market for the re- 
lated components needed—big- 
ger ballasts, bigger size wire, 
different type switchgear—all de- 
signed to give your commercial 
customer more efficient opera- 
tion, lower voltage drop. 
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Op need for the growing favorable way. Stores, particularly on processing machines in 
ton! idministrative staffs of the nations main thoroughfares, have become ex More and more will be used ad 
growing economy. Office building (o)- ministrative operations 
y Saw ses IN industrial cost-cutting. 
Cae Atlas Denve shop speed accounting, check inventories 
Sx San Francis handle bills and set up production 
have yet hit ther 
SV lle, > lighting ques Elec NES 
ae ling since 1/2 have made their greatest gains in con uoning of existing commercial struc 
ee mercial establishments. Higher light tures will again bolster the potentia 
irene Outside the ing standards and the desire for eth electric work share in iY) Big 
has been verv cient visual environments for office forceful industry-wide mational and 
ak population worker ps in ocal promotions will create new sell 
| 
Sees entraliza pure will Ink markets for idequate Wiring inc 
pity is still a lighting modernization in Commerc! 
ill office to higher levels of illumination, larger 1On nd redevelopment pri 
ings, which to- fixtures, larger lamps and even higher grams (EW—Sept. ‘54, p. 69)—bur 
gether share voltages is d for more eft niy for the electrica listributors 
ot ciency. Group lamp replacement for their salesmert | mtractors wh 
I 
je 5b Di i EW economy and easy cleaning and main ire alert im Capitalizing on then 
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January, 


odds, the expenditures for 


institutional building will cimb 
ily ahead of last vear's pace 

by the expected upturn in the 
general economic outlook for the 
country in 1955. And 1954 has al 
proved to be a good spending 


in the institutional market 


Here’s what had taken place i1 i« 


10 months of last year: In private 


us construction § there was al 
on the books $472 n n for 
ulding, or a 24 per cent increasé 
1953; in educational constructior 
56 million, an increase of per 


im social and recre; 


$178 million and a per cent 

ase; hospital and institutional 
million and a per cent in 
Added to this was $3 billior 


load 


n¢reasing 


Special Angle for You: Add 
to this estimate of the year's 
expected growth in the insti- 
tutional market your own esti- 
mates of sales for modernization 
of the existing buildings in this 
market. Emphasis is expected 
to continue in 1955 on the 
electrical modernization market. 
Your own emphasis in this re- 
spect can mean the difference 
between a plus or minus on your 
sales chart. One example of 
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how you can build profitable 
volume in just one area of this 
modernization market: Many 
hospitals have been prone to 
the idea of making their en- 
trances more like modern hotel 
lobbies than the stuffy and drab 
interiors of the past. Cheerful, 
modern lighting, more than any- 
thing else, has made this pos- 
sible. Your alertness can make 
it possible for you to promote 
the same kind of hospital light- 
ing in your own area. 


t new public buildings 


Special Angle for You: This is 
nothing to sneeze at. And build- 
ing of this sort is scheduled to 
take place all over the country. 
A few areas where specific lease- 
purchase projects are now in 
the works are: Richmond, Va. 
—a $5.1 million VA_ building: 
St. Paul, Minn.—a $4 million 
modernization of existing post 
office-courthouse: Madawaska, 
Me.—a $222,000 two-story 


Institutional Market 


Forecast: Favorable political and economic winds 
assure clear sailing for public works 


border station; Brunswick, Ga 
—a $1.1 million post office- 


courthouse. 


Special Angle for You: A rela 
tively new application that is 
gaining widespread recognition 
is the electric ceiling. During 
the past year a number of such 
ceilings have appeared and the 
trend is firmly established. What 
prevents this application from 
being used in classrooms? 


3 
4 
© @ 
~ > 
= 
% S 
ey 
11 
strong market tor ho } : 
year | New 
read lernization of Older structure 
new 
econor wind already show for 19 ie 
en, 
Publ works W n ti nst 
ing 
ment plan. Dozens of new post offic y 
incr 
cour nouses ind vernment 
ps buildings—costing abour $80 mill ; 
reas 
will be built in the next three year 
tor highways, a | per cent increase = 
bur the rot by taxpayer 
[he traditional props for the insti Publi works, unlike h un ! ie) 

lori the vear } $8 milli 
tutional market will still be evident The | gu 
in iY schools and hospitals iréacy ( | ror 

instaliments tt is figur t 
jammed to capacity, will have to be nque 1 A 

1ugmented py 1dditions existing W’ hile I KC cu 
facilities or by totally new units. Higt 
prograt sn't expected t wit 

ways will have to be built to carry this hack nvtime , , , row DY } I , ae 
he of passenger an expected to mak 

ommercial vehicles Government Wirt more lease-pur ‘ tract ’ 

spending for public works w cor ming in the next tw re rh 
tinue at a steadily rising clip vould mean almost rter billior reap. 

1] f f 
Bes 
wt 
; 
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OMI BI most 


1954's 


ILDIN¢ 
ement ») stem 
reces will 
be equally as \portat 1 support to 
yveneral | more 


million 


were racing t& 
tions. The upturn 
1 vear apt 
half of 19 
moderate 
Housing 
levels in 
Household 
net annual 


million from a rate of 


lion in the late 


formations 


INCTCASE 


1940s 


buyer's wherewithal—personal income 


was also dri pping 
By the middle of 1954 it began t 


look as though housing was keeping 


pace with the general recession trend 


But instead of the usual summer sag 


in starts, a surprising boom began 


Primary factors in this expansion were 


the greater availability of mortgage 


funds, lower down payments, and 


The 


housing legislation which became ef 


longer term mortgages federal 
tective August 2nd extended the scope 


of FHA-insured 


ind provided a broadened basis for a 


mortgage coverage 


continuation of credit conditions favor 
able to 


Banks and lending agetcies were 


house buyers 


quick to respond to the easing of the 
FHA offices 


promptly felt the squeeze of surging 


housing money situation 
applications for mortgage insurance 
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Residential Market 


Forecast: The doldrums of early 1954 are far 
behind and 1955 bids to be the best sailing yet 


Many 
home buying were finally resolved 
There were other factors. The “Why 


long delayed decisions on 


pay high rents when you can buy a 


house for the same monthly pay 


ments?” appeal encouraged many 
apartment dwellers to take advantage 


And 


though formation of new households 


of the federal easing legislation 


continued to lag behind construction, 


many owners of smaller postwar 


houses decided the time was right for 
upgrading” their accommodations to 


fir their increased families. They 
weren't looking for anything cheap, 
either. The heaviest part of housing 
demand in the $12-16, 


000 price class. But many more buyers 


was naturally 


were looking for houses selling for 


over $20,000 than ever before 


Special Angle for You: As a 
rule, price is less a factor to 

\ buyers of homes in the $20,000- 
and-up class. If they pay that 
much, they want the best—in- 
side and outdoor lighting, more- 
than-adequate service and wir- 
ing, appliances, air conditioning, 
etc. The best extras will help 
sell the houses in this increas- 
ingly competitive section § of 
housing. 


Bigger incomes and bigger fami 
lies supplied part of the answer, but 
Potential home 
buyers eager to 
grab the first They 
wanted to shop around and more im- 
The 


home building industry made its prod 


there was more to it 


were not quite so 


house in sight 


portant, they wanted “extras 


uct more attractive. It catered to a 


desire for more bathrooms, closets 


better room arrangements. The electric 


built-in 


appli 


into its 


kitchen with its new 


ance concept began ro come 


OWN as a Major 


leciding factor among 


extras especially with women 


rurers indi 
cent of their sales 


Built-in air 


YU per 
pe 


will be to contractors 


conditioning and ventilation made 


slightly less progress than the elec 
More efficient and more 


methods of 


tric kitchens 
economical construction 
permitted home builders to add these 
electrical sales aids without pr hibit- 
ive additions t 


e AW Gains Speed 


( ampaigns 


house prices 

1954 saw ade 
1 

quate wiring making 


in the residential mar- 


healthy 
locally, financially, on 


publicity and on 


national 


scene 
with 
addi- 
from 
consumer publications 
many 
listributors have been 
factor behind the 


national advertising scene 


the electrical industry vaining 


tional and effective support 
many 


EW, 


cities, clect 


Dec 1, p. 46 In 
the major hesive 


success Of adequate wiring programs 


Special Angle for You: The dis- 
tributor and his salesmen are 
in a key position to be a moving 
force in any trade league or 
association AW campaign. Their 
contacts make them logical ini- 
tiators of action. Those who 
recognize their position in the 
AW picture will profit from 
helping to “make the market.” 


In spite of adequate wiring’s gains 
in 1954, the fact remains that 34 mil 
million occu 


their 


lion of the nation’s 43 


homes are obsolete in 


pied 
wiring. And all of these electrical ex 


ilders want to make their 


tras that bu 
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Latest figures point to 1.4 cate that 
starts in 19 

By the end 19 } 

was surprising be 
ar id even in the first 
signs pointed to a 
in homebuilding 
} re CLOW 
had fallen 
nearly 1.5 mil the 

| 


new homes more saleable require more 
service, More wiring, more outlets, et 
The huge electrical modernization 
market for existing houses remains 
almost untouched, yet FHA loans for 
home improvements reached record 
levels. The work that is being done 
is mostly minor modification and ex 
tension of old systems or limited ad 
litions to accommodate specific appli 


inces. Yet the 


increase in residential electrical energy 
sales 1953 over 9 reveals that 
more than 77 per cent of it resulrec 
from increased saturation of appl 
inces. Furure significance: the appli 
inces considered least saturated now 

room coolers, dryers neat pumps clec 
tric skillets and space heaters—are 
comparatively heavy users of ele 
tricity and look like best bets to lea 


the field in 1955 


Special Angle for You: You 
have selling opportunities in an 

\ existing market which is already 
becoming immeasurable. The 
continuing high residential con- 
struction rate plus the constant- 
ly growing electrical moderni- 
zation market offers unlimited 
chances to sell wiring, circuit 
breakers, electric heaters, ven- 
tilating fans, remote control 
switches, etc. But the leads must 
be dug for. 


In the field of home lighting, the 


pportuniry tO raise fixture allowances 
ind upsell lighting has also beet 


stimulated by the home builders’ desire 


to dress up their products with extras 


One leading manufacturer has been 


conducting tests on home lighting im 


provement in two typical American 
cities with a view to fashioning a pilot 
tor a national promotion of better 
visual environment lighting to home 
builders and buyers. If they respond as 


expected this program should take the 
lighting industry one step further than 
any previous planned lighting pro 
gram 
e Individual Promotion W hile 
there 1s as yet no national certification 
or promotion program for lighting 
many distributors have attacked the 
problem individually and most have 
been very successful. Experience has 
shown that the success of their plan 
ned lighting promotions has hinge 
on the amount of cooperation they 
brained from manufacturers, the 
ind the electrical con 
the home bi 
From ed 
lighting user (EW, July 


ucating entiai 
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sales value planne ng extras 
nd ft ushing free lighting to mode 
homes, electri listributors are mak 
ing « up selling gh 
ing. P ps and few tr 
1On nx es n uf ne 

I if cw mes in ea;©riy 
t cy | 929 Bur 
he | ¢ Ch to he 


ss 
ign I f 1s \ i 
ng, espe Snow 
strongly At \ \ gl 
( sew cs 
ric ext Theres ream 
ing will creast s home builder 
Saics 


Special Angle for You: If you 
can capitalize on the value of 

\ good lighting as a sales aid for 
the general builder, you'll be 
opening the door to higher fix- 
ture allowances per house. Ex- 
perience has shown that dis- 
tributor lighting of model homes 
has consistently sold projects 
full of planned lighting. 


The growth potential tor resident 


construction is tied in, ft not neces 


sarily limited to, home construction 


rates. Electrical modernization work 
lone could probably absor! ny ‘ 
ning here no 
m } ] ntia fo 
some time. The be eneck he 
ipi nh 
Starts ( ue 
FHA crK K¢ 

Ti + hye 
piv I 
I cn i 
Novembe i Sst figure 
k W begul! m 105.004 
iwelling nits bout 6 per cent 
ibove Novembe ) In the same 
mont! pplications for mortgage in 

surance on homes were re 
ceived by the FHA. This was 29,000 


ibove November 19 And the 


previous record for November was 


16.6000 
Just what W is | iy Dacklog mean 
yo ind electrical contra r 
wccounts? Take ty} | OO sq. ft 
residence. A rding to latest estimate 
minit wiring for such a house 


the wiring sales pot 


when applic 


e Urban Renewal— Though priv 


] 


Willi Maintain and improve 


nts tot y cs 
Ww he pres ws Dal 
neriy lur 
( I 1} 
fede n in 
ible 1¢ Yq 
urb edeveloy 
} 
\ 
mpre } 
Witt ali | 
“ t if he 
1} 
} 
ce 
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Special Angle for You: Bids 
will probably be asked for in 
late spring, about the time that 
housing starts begin to dip as 
a rule. Many private companies 
are expected to tackle the job 
under the liberal terms and it 
has been estimated that more 
than 15 million existing dwelling 
units are in need of such re- 
habilitation. 


the grow P of 
t ie e tren } } 
ipgrading of accomm 
liberal horn 
1955 Better—S 
{ re e performance ‘ 
r} 
istry, with ele 
iS playing ever-incre 


to selling the home builder on the Disregarding the lighting, appt ig 
neces and dozens of other electrical 
extras 
this k] 
+ 
& 
housing its 
position, there's another potential resi ee. 
det market in the othng Lhe Ad 
Stration Wil iSA lan ify = 
session of Congress to vor $500 mil 
t 
ti 
cw 
wi li 
ment 
I} 
for n 
The 
4 
reas 
payin 
liber 
mort 2 
finan 
habil 
clear 
More 
re 
and action in nis wan ti 
ion-dollar plan and stron, pport 
| for the toral hy ing market 
4 
4 
to 
i 
if 4 
cx 
would run abour $] 18 in the cost part in house selling, should provid ae 
t electrical products that go into the — the distril rs salesman with a bet bee 
tructure. T lequately wire the same ter opportunity to tell and sell the : ‘ 
home, the cost would be about $334 electrical living, planned lighting te eee 
juate wiring storie 
“9 


Farm Market 


Forecast: Coming out of the storm cellar after 
the worst of the blow is over 


fore t for 1956 j 


e A Leveling Off 
wat if 


inc rs 


(sener | 
| six months 


ly-December 


iment 
ipmen 

turned to 


1 of 


planned solescence 


these sales ju hinge 


models and redesigned products 


iS important, however, farmers 


Ink new equipment are 


more than they did 
ind they are bargaining 


ounts and trade-in allowances 


Special Angle for You: If profits 
are down slightly, confidence is 
on the way up. This should keep 
1955 sales on a par with 1954— 
and possibly above. Much de- 
pends on value, economy selling 
and extra service. 


Another tupott to increasing tarn 


land 


stability is the firming-up of 


Atrer a 4 


prec ding ycafr, prices 


prices per cent drop in the 


settled in late 


154. Buyers far outnumber sellers 


hroughout the nation and, with turn 


ver a low 2.9 per cent, Operating 


farmers are still very much in business 


Just as the governments tarm sur 


plus holdings reached a new high 


$6.6 billion, in October ), there were 


indications that effective steps would 


taken to reduce them in the near 


ire. Butter sales, for example, out 
ran purchases during the latter part of 
1954—mostly through cut-price sales 
» foreign nations and to welfare inst: 
This is 


Government 


tutions and schools at home 


costly but necessary, the 
believes 

Food exports, down per cent 
showed signs of perking 


1954 


since 19 
following passage of 
the Surplus Disposal Act. Up to $700 

Id for 


law dur 


million in surpluses can be s 


foreign currencies under the 


ing the mext thre years 


rs are luce 


elping to rec 


ises. Despite 1954 quotas, total 


production was down only 


The same jrop is forecast for 1955 


per cent 


Neither quotas nor lower price sup 
ports are expected to markedly reduce 


955 acreage will be down 


income. If 
whear, th ll be 
ther nearly-as-profitable crops raised 
m the land 
e Electric Help. 


trend ore production 


in cotton and 


samc 
The 


pe r 


long-term 


acre ana 


man hour—continues. At a recent 


per 
industry conference on farm electri 


use (EW—Dec. ‘54, p. 99), it 


pointed out tha 


was 
farms are 

mechanized but still must put electric 
ity to work 


With income down, there ts greater 


use 


farmer 
Over 93 


pressul r the 


more hired hands 


nations farms have 


but most farmers em 
fraction of 
Manutactur 


its many 
timated 400) 
¢ te that, co bridge this gap 
160 million pieces of electric equip 


ment can be sold in the next five years 


Special Angle for You: Empha- 
size economical production, not 
\ comfort. Appliance sales will be 
down, motors and barn equip- 
ment sales will be up. Tie in with 
industry efforts to promote in- 
creased farm electric use. 
takes 


industry longer 


strides to do this job. Power suppliers 
distributors and dealers are organizing 
state-wide groups to drive home the 
productive possibilities ot electricity 
Indu 


perime nt stations are 


agricultural colleges and ex 


stry, 
continually de 


veloping new 


} 


techniques and equip 
and t 
stock 


nent for big farm jobs: hay 


bacci handling, 


watering and refrigeration, for exam 


ple. In some areas, concentrated efforts 


ion products, such as 


to sell low-sat 

dryers and 
But the 

selt. He 


1S buy Ing. equipme nt 


fans, pri ved successful 
is the farmer him 


and 


confidence 
ivain, equipment 
face of de 
But 


unless 


that will reduce costs in 

stable income 
the same 
organized selling 


ns ready to buy 


Special Angle for You: Farm 
sales require different tactics 
than city markets. Strictly per- 
son-to-person, with demonstra- 
tion and continuing service. This 
is more expensive, meaning extra 
promotional and financial help 
to dealers, 
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cemed convinced that there is re 
von for some optimism as they turncl cent of che 
nto 1955. They are beginning to buy electric powe: 
farm equipment again, after 
fo living with slightly lower income 
Chis is in the face of estimates tl 
, 
ompiled every year since 1951. Esti 
et will be billion. This vear 
ee wil ee another 4 per cent decr ; 
a projyecte $12 billion White rr 
One of stability 
[here are other 
1 leveling tt 
les dur 
| 
1ous Ve 
j 
uring the Juli period 
livestock and crop income was 
Sie low! per cent through November 
I 
i smailer decrease than tor the con 
parable 1953 period. And equipnen 
swing during the fall sales season 
jes 
buy 
paying 10 
me) ld models 
urd for d 


1953 shore 
14.7% 


*Based on sales for first 10 months 1954 compored with 1953 


3. Review for Regions 


Down-—But Still a Good Year 


ALES of electrical goods whol profit was not uncommon. The net 


salers in 1954 slipped about effect of price-cutting on 1954 sales 
per cent under 19 the indus dollars, not units—has been a very f 
cry's biggest dollar volume year* to perceptible push downward ¢ Top Month As measured bi 
jate. The total take: $5.9 billion. This ¢ Minority Report—For some elec ELECTRICAL WHOLESALIN Busi 
puts 1954 on a par with 19 the trical wholesalers, however, 1954 was ness Index, the year's be month for 
industry's second best year a banner year: in fact, for a few it full-line electrical wholesalers (those 
Partly responsible for this drop in was even a record year. Heres how handling apparatus and supplies plu 
dollar volume was the spreading and several listributors sum up the year ippliance was July The ndex 
intensification of the price-cutting just past reached 154 (1947-49=100) and re 
tever that has seized the industry e Says a southern wholesaler: “1954 mained in the s through October 
Marketing centers that had escaped will be our best year since we entered For wiring pplic nd construc 
the virus went through all the throes the electrical wholesaling business tion materia listributors. the high 
f the infection last year. The taking both volume and profit-wise. We als water mark w June with If Ay 
of business on to 4 per cent gross enter 19 with our biggest backlog  plian nd speciale wholesaler 
of orders had particularly disappointing fir 
e Says a midwestern distributor 0 months. For the first time since 
"A revised estimate shows that the ndus Our lume i ay proximately 10 Ju j the In lex ppe bel 
; per cent ahead of the 19 average. It skidded to 9& 


trys dollar volume i ) was $f 


i) 
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1953 shore: \ 1953 shore 
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New England 
region continued its ¢ Sales of Full-Line } : 
Electrical Wholesalers 


iStries 


The nation’s oldest established 
ances toward modernizing its industry in 

{1 on the hard goods ind 
arch. etc—to offset the 


lace | 
1ircraft, industrial research 
textile and other 
New England's full-line electrical 
accounted for 6 per cent of 1954's total national sales 


4 
Average 


First 10 months of 1954 11) 


from first 10 months of 1953 


slants to other 


years shift of 
whole sale rs 


over 19 monthly gross 
about $36,000 below the 
st monthly 


M iV Ss 


r tne 


Septe 


itors was 


Lowest wa 
‘ Wa 
Connecti had the highest per capita figure 

1950, New England 


| 
the national census in 
if (0) 


i 4 ii 
000. Biggest stat lation gain was in Cor 
4 weekly W 


Since 
Data: Bureau of the Census 


Thoug Sales of Full-Line 


Midd nt on didn't fare too v 
serie First 10 months of 1954 
from first 10 months of 1953 


Dota: Bureau of the Census 


Sales of Full-Line 
Electrical Wholesalers 


First 10 months of 1954 
from first 10 months of 1953 


monthly average 


ber with $337,341] Lowest was 
ror 1 areca Was 
the highest figure The regen 
40,347,000 to 1.762.000 per cent since 
Michigan gained the most new inh: 
The average weekly gross wage 

Data: Bureau of the Census 


amounted to $78.41. Michigan was the state 
j 


pe pulat 1on 


Per capita income 


from 
1950 Census 
by 7.5 per cent 


weekly wage—$85.81 
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region 


the highest average 


52 


] 
| 
i gain oF U per 
sales totaled $208,13 +6 
monthly average. His 
f $230 eb M é y Aug Sept | 
$2,080 
has ha 
} 
ecticut 
for the areas factory workers was $61./9 
iddle Atlanti 
ane Middle Atlantic | 
a 
2 
| 
| 
| 
) national monthly average 
| 
Hit th tor t region was March with $310,906 
ee The tollowing month, Apr was lowest with $24098 | 
e vio Al y y aug - 
a) New Jersey gained most with a per cent increas es 
ee East Nort entra 
eee The East North Central area, witl € nations rgest 
wae snar f population and tput both farm and indus 
tri reflected the nat nal nome remporar. ) - 
thacks fairl: ccuratels tw th me token. the revior 2 
een picked up with the nation st quarter rise and business ; { \ 
prospects iooked pertrer the new year began | 
ee East North Central full-line electrical wholesalers’ share | 
aig ‘ of total national saies were down 1.6 per cent fron } | 
| 
bratintl 3 share of 2 per cent Average monthly gross sales | 
wes 1 $9947? < t n nal 
averaged ibout above the ational 
1 
4 


West North Central 
Sales of Full-Line : \. Still on the way back up, the W« 


Electrical Wholesalers 
y Aug ept | 


Dota: Bureau of the Census 


First 10 months of 1954 


from first 10 months of 1953 


South Atlantic 
Sales of Full-Line ~{ | 
Electrical Wholesalers 


First 10 months of 1954 
from first 10 months of 1953 


Dato: Bureau of the Census 


Sales of Full-Line 
Electrical Wholesalers 


| First 10 months of 1954 
from first 10 months of 1953 


Dote: Bureau of the Census | 
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| 
st North Central region's 
stributors’ sales made 
largest gain in the nation, climbing from 8 per cent ig 
in 1955 to 9.4 per cent i gain of per 
In spite f the | + mat lal economic slowdown, this oa 
area had only two really bad months Apr ind M ne 
| Full-line electrical wholesalers’ sales in July were ip ; 
surging ( per cent over the same month in lI es 
Average monthly gross sales totalled 
| 
verage sales cording to the rex ré 
full-time distributors, was July when K OF > 
was ttained. Lowest was | ry witt \ 
The state with the } per capit me—$1,698 ee 
was Kansas. Population-wise, there f is 
| per cent with Kansas leading ther he tune 
of per ent gai The reg ver 
| gross wage tor tac y workers average Ss Kans ad 
was th eader wit vel weekly wage of SS = 
| slowed bec t 
esp liy textiles—to f ; 
ffset the gradual droy tedet | 
Clectr ic Whol share f rot 
‘ 
atl mort ver H ‘ | = 
| till w $2060 
| = poy I 
East South Central 
> | tre oh, ral mar P 
» rise f per ct vet I verage 
| re } ow rhe | | eet 
| Kenrucky W the hy t witl per i me of : 
$s Mississippi, in addition to be he regiot 
5 has been only abour 18 per cent mpared to n 
27,000. Th Census showed a total of 11/4 
| | WU persor The nange per ent Re gional 
is 
53 


West South Central 


Despite the severe drought in Texas, during spring and 


Sales of Full-Line | 
Electrical Wholesalers 


early summer, this regions business recovered and was 


| 
through October | 


riding a four-month upswing from July 
slong with the nation’s other industrial areas. While First 10 months of 1954 f 


farming 1s still predominant industrial growth is climb from first 10 months of 1953 


ing. Full-line electrical distributors’ 1954 share of total 
national sales rose 0.4 per cent over the 1953 figure of F 
9.6 per cent. The average monthly gross sales amounted 
to $233,714—abour $10,000 below the national average 
July was the highest month with $269,688. January, 1954 
was the lowest with $192.16 The per Capita income 
for the West South Central regior 223. The 


highest per capita income belonged to Texas: $1,4 


< 


Texas is the key state in the region. It is fast becoming 
emand for labor in 


its metropolitan areas is being made by ind 


a highly urbanized state. A great 


iStry trade 


ind construction. The region's population in 1950 was 


14,380,000. In 1953 it was 15,028,000. This is a plus Data: Bureay of the Census | 


1.5 per cent change 


Mountain 


Military and civilian growth continued in the Mountain Sales of Full-Line 
tates region in 1954. These stares still differ considerably 


with respect to population, income and retail sales growth Electrical Wholesalers 


rrends. The region's full-line electrical wholesalers’ share 


First 10 months of 1954 
from first 10 months of 1953 


of total national sales in 1954 rose slightly over the level 


it had reached in 1953. New score: 3.6 per cent. The 
iverage monthly gross sales, $202.667, were the lowest 


in the nation by $42,000. September was the highest 


month with $223,050. January, 1954, was the lowest 


month with $169,857. The per capita income for the 


11 


region was $1,611. This region had the second highest 


state in the nation. Nevada's per capita income in 1954 


was $2,250. This was exceeded only by equally small 


(population wise) Delaware. The mountain region's 
ex population continued to rise. It was up 8.6 per cent. The 
Census of 1950 showed this region's pe pulation to be 
5,021,000. The 1953 estimate was 5,454,000. Nevada 
showed the biggest gain, 26.3 per cent. Regional average a a 


weekly gross wage in 1954 was $79.75 


Pacific 


Still leading all regions in average monthly gross sales, the 5 


Pacific states’ full line electrical distributors scored a 1954 Sales of Full-Line ( y 
monthly average of $296,166. This figure tops the na- Electrical Wholesalers 3 Y ae . 


tional monthly average by over $50,000. August was the 1 : 
high month with $374,524. Low month was January with First 10 months of 1954 { a 
$245,161. This area continues to be the most rapidly from first 10 months of 1953 2 
growing region in the nation. Per capita income and 


per capita sales levels are also the highest in the country 
The Pacific states’ share of total national sales dri pped 
if =: 0.7 per cent from 1953's figure of 14.7 per cent. The 
average per Capita income was $1,858. The highest was 
California with $2,032. Washington followed with $1 


810. Oregon was next with a per capita income of $1,743 m ; af Moy 


The 1950 Census showed the Pacific states with a popu 
lation of 14,248,000. The 1953 population estimate was 
15,768,000, a change of plus 10.7 per cent. California 
also lead the country in the most new housing starts 


The regional average weekly gross wage in 1954 was 


$80.15 In 1953 it was $82.70 Dote Bureou of the Census 


at ELECTRICAL WHOLESALING—Jonvary, 1955 


= 
4 
d 
| 
| 
| 
| 
i 
| 
| 
Ag 
: 
| 
j 
= 
Fe — 
4 cH 
— 


wile 


id 
2 
a, 
3 
“ 
@ 
hy és 
A BIG MARKET FOR YOU IN STORE LIGHTING .....-6- 
SEVENTEEN OUT OF TWENTY STORES ACROSS THE OUNTRY NEED RELIGHTING AND 
MILLER MAKES STORE LIGHTING MORE PROFITABLE FOR Y WITH THIS NEW SIMPLIFIED 
GROUP OF FLUORESCENT STORE FIXTURES. THEY RUN THE GAMUT F STORE GHTING 
NEEDS WITH JUST THREE FIXTURE TYPES Ail DESIGNED FOR ONLY ONE LAMP 
TYPE THE RAPID START ELIMINATES MULTIPLE FIXTURE ST KING T Ss A 
PACKAGED LINE FOR EASY STOCKING AND HANDLING REDUCES INVENTORY INVEST- 
MENT EVERYTHING THE CONTRACTOR NEEOS FOR INSTALLATION ALL IN ONE PACK. 
AGE. HERES A BIG OPPORTUNITY FOR OVER-THE.C NTER NTRACTOR BUSINESS 
BACKED BY A BIG PROMOTION TO HELP YOU SELL AT A PROFIT mi er@ 
Es THE MILLER COMPANY, GENERAL OFFICES. MERIDEN NN 


FACTORIES: UTICA, OHIO—MERIDEN. CONN. © IN CANADA, CURTIS L HTING OF ANADA LTO TORONTO 
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Everything being equal 


IT’S THE SERVICE THAT COUNTS! 


It is the simple objective of General Cable service 
to make our products both easy and pleasant for 
you to buy. We do it with more than 650 courteous, 
well-informed distributors. We do it with over 

600 stock distribution points and 12 warehouses 

We do it with 27 sales offices, plus 14 helpfu! resident 

salesmen. We do it with 6 strategically located 

manufacturing plants. This is a combination 

unmatched in the industry. We invite you to try it! BARE, 


WEATHERPROOF NSULATED WIRES 
ond CABLES FOR EVERY ELECTRICAL PURPOSE 


Buffalo « Chicago Cincinnati Cleveland « Dallas Denver Detroit Ene (Pa Greenshbor: N Hou 
Kansas City Los Angeles Memphis Milwaukee Minneapolis New York Newark (N. J.) Pt 
(Ore.) + Richmond + Rochester (N.Y) + Rome (N_Y.) St 


ladelphia - tsburg 


Louis San Francisco - Seattle Syracuse Tulsa Washington 
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Sales Offices: Atlanta + Bostor 
| Portland 


N. A. E. D.'s 
xecutive Director 


ooks at 1955 


Arthur W. Hooper 


". .. the yardstick for this year is not whether another banner sales year is 
recorded but rather: will it be a profitable year for the electrical industry?" 


HE year 1955 n see the partial, fact-finding research ts accon will soos 
climax of a struggle that has been plished immediately throughout ti 
going on at the electrical whole The problems have been parts fustry 
sale distributic n level for the past five larly acute at the wholesale and retail The el 
years vels. Judging by ick of results f 
The struggle to meet mounting so f s reasonable to expe hat 
costs with reduced or limited gross the pr blems have cd i tl 
margins has squeezed wholesale dis back through the trade channel { } 
tributors into a position of retrench will be striking directly at the n el. Ye 
ment at a time when the marker facturing level in | ng perat fr e 
jemanded expansion The full-functioning lly f ndustry. The 
Five years of experimenting with the nanced, well-established wholesale hy ‘ ‘ f re 
channels of distribution has not tributor is a necessity in our economy s good lv for : 
brought forth the answers needed in One need only look at the tremendous T} me disintegrat f t 
wder to serve the American Market's expansion that has taken place in channel will strib t ew le ‘ 
urements ethciently and America in the past ten year ind leve nex re 
rne cipated re thar hve 
ve realize hat the task of distril n ‘ \ ¢ , 
poods req res i progressive wr i€ rye ett et 
1 sound, Cor saler 
problem have The American economy has be f we look rth f 
pplied called nique economic phenom x pe 
Although 1 non. It is great because it can provide her ere eat pp 
piace distrit more pvoods for more peopic ie t 
leserve cred st than any ne ‘ 
made to find a long-range % world. It has been proved many 
Thus, tl electrical business today hat wholesale distribution | cor me 
finds itself in the un il pos n of tributed heavily toward the nstr expe 
being hailed as one f th tion of tl great econon f | gnif 
growth industries of our nati by making possible low-cost mass the downward 1 mer ‘ 
some branches of it are production by the manufacturer eral « reve f } 
steadily weaker The experiments with distriburios ast quarter of yw shor 
Because America has a constantly that have taken place during the past ign f mbing once a, Far 
expanding and changing economy, the few year ve not been or reports fr ; 
irrent problems involved in distribu structive sis. Most action t resuited = rhe 54 ( ‘ ‘ ‘ 
Ink cl i goods will me in Weak ng tne lesale str rure high } I} 
greater and greater less some in nd a matter of fact, if ntinued (Continued on page 122) 
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THE SALESMAN’S TECHNICAL NOTES 


No. 13 


Axis of brushes around these 
displaced Kotation ~ conductors opposes 
6maintield above Con- 
of stator \ x) Gg 
poles Ow, 
4 6 
around 5 Ma 
these conductors ~ 
opposes man rreld 
above conductors, 
aids bé/ow, brushes 
producing upward ride on commurator 
force. Net resu/t is 
4 forgue causing rotation. 


REPULSION MOTORS 


REPULSION START - /NOUCTION RUN 

Centrifugal device shor?s 
segmert?s at about 75% full speed. 

Armature then acts as sguirrel— 
cage roror 

Centrituga/ device may fF 
brushes Auring operarior. 

REPULS/ONM 

+ Does not have centritugal device. 


REPULS/ON-/NDUCTION 

Does prot fave device. 

Has sgurre/-Cage winding 17 ad- 
Te distributed Winding. 


POLYPHASE INDUCTION MOTOR 


SYNCHRONOUS MOTOR 


Field (Stator)Coils Armature (Rofor) Coils 
Slip 
kings 
éxterna/ 


Use of wound rotor uth externa/ resisfances 

connected through sliprings in place of cor- 
ventional sguirre/-cage retor provides speed 
contro/ 


Field (Stator Coils 
= yt A 
S/ip =~ winding 
Rings 5 
OC winding kotor 


Sgarrret- cage winding onl arrnarure 
in addition regular Salient. pole 
winding makes motor Self- starting. 


DC supply fed rotor through s/ip rings. 


“ow MAGNETIC POLES 


How @ ROTATING FIELD 


by a 3-Phase Wirding 


Circles slots represent 
trons of conductors of phases KY £ Z. 


Complese path of phase X conduct. 


Xcurrent is O x aad Z Cur- 


Assume awound Curves show how a/ternratin 
Stator with Three currents jin phasés X,Y and 
phases X, Yard Z: vary with time: 

Phase 

Phase 

Phase Z 


tu 
1234 


The following diagrams show fhe magaeric tields 
which are produced at snsfances 4 2 Zand 4: 


ZeurrentisO yand Z Car- 


ors 1s Show; Phases ard Z YandZcur- sentsare xandY¥cur- rents are 
are similar: rents are egual rentsare egual 
Yeurrertis egual X current is 
tron shows? 
magnetre tield as show?, esTab- 
lishing North ard Souths pores. Dashed lines represent magnetic flax. Heavy 


arrows point from north to south poles. 
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Pinpoints the Information You Need on... 


Alternating-Current Motors-—Il 


l juction motor as soon by circular copper rings to which the 


By J. F. McPartland a squirrel-cage indy 


as the motor spec 


and W. J. Novak Repulsion motors differ trom re assem! Ss press ont e shatt 


is sufficient bar ends connect T he “ 


puis on-Staft, induction-run motors in the wi n na 
Repulsion-Type Motors that they have no centrifugal mechanism mot he tor « h “ g of 
nductors set rt t 
These single-phase motors (continued and the brushes are always in contact con SOS : 
three s vs i ta 


from Alternating Current Motors with the commutator Pp 


EW, Dec. '54, p. 59) are divided into The repulsion motor has high starting 

three groups; repulsion-start, induction torque, and it offers variable speed ach othe 
run motors; repulsion motors; and re characteristics rotor. Brushes whuict tact the = slij 
pulsion-induction motors. Construction Repulsion-induction motors are al rings are f t nN s on th 
features common to all repulsion mo most identical to repulsion motors in nside of one of th id plates. The 
tors are external appearance. But the repulsion brushes ar nnect t \ 

@ A stator which generally has one induction motor has a squirrel-cags sistor grids which are doen 
winding similar to the running winding Winding on the rotor in a idition to th GS 
on a split-phase motor regular winding. It has no centrifuga winding, ‘ . haracte 

@ A rotor which consists of a slotted mechanism and the brushes always rid 
core with embedded windings connected on the commutator. Made in sizes uj The stators of the tw os OF 
to a commutator at one end of the to about 10 hp., the repulsion-induct rs are the same. TI , - 
rotor. motor has high starting torque ire connected to form three sey . 

End plates in each « t which a bear cack 
ing is mounted to support the rotor Three-Phase Motors phases Of the $ on ; A 
shaft. These motors are designed tor apy nge may 

ec arbon brushes are fitted in hold cation on hase, 60-cvcle ac supp! way" OF 
ers and ride on the tator to pro- lines. They are avi na range of ‘onmected). In either cas is : 
vide a path for current flow between sizes from fractional horsepower to 
commutator segments and each brush thousands of horsepower. Three-phas« ay 

@ Brush holders supported in the motors are made for just about ever The Eee es a 
motor, either on the front end plate standard voltage and frequency. Typical MBM and en 
or on the rotor shaft examples of their 1S¢ are nadust il onstant speed n 1 Wick range ‘ 

Details on each of the eroups of machinery, machine tools, elevators SORGHS GOR Meru rrent ratings. Th 
repulsion type motors af as TOLMOWS pumps, compressors hoists. blowers and one 

tors range from 1/10 horsepower to 20 
horsepower. The have high starting Induction Motors 
torque and constant speed characteristics The most common types of phase 
Such motors are found in large com motors are th nduction motors. There Synchronous Motors 
mercial refrigerators pumps, compres ire two types of 4-phas« nduction m Three-phase motors of this type are 
sors and othe rotating ma hines w th tors sa rre Cag nad notor Tel the rk 
high starting torque requirements nd th wound-rotor induction motor about \ thousand hors 

There are two designs of repulsion Construction of all 3-phase in t power. The for power factor 
Start, 
the brush ifting type operates such ot a steel h sing or frame w th a ary f t ot a hea ( tra f ” induc 

. a way that current ind 1 in the rotor nated and slotted iron re around its tion mot he if ed for exact 
winding by the energized stator can inside and windings 


mutator and are connectea t& 


When the 


other 


ner 
per 


mechanism 


commutator and 


nmlates form the ends auses the rotor 


mutator segments connects them ali 


together). The motor then operates as 

a squirrel-cage induction motor until it D the tw types held. As a result, the synchronot 

is stopped. In the other type of repul tion motors is in the tor operates at constant speed. As in the 

sion-start, imduction-run motor, called ¢ rotor. In the squirrel ase of the synchronous alternator ‘ 

the “brush-riding’” type, the brushes re cage induction motor, the rotor is made generator the three-phase windings 

main in contact with the commutator ip of heavy copper bars firte nto slots may be on the rotor, in which case the 

at all times, even after the centrifugal parallel to the shaft, in a laminated iron stator is energized with d 

shorting device has short circuited the cylindrical re. At each end of the 

ommutator. Again, the motor runs as rotor, the bars are connected together Next Month: Transformers i 


= 
3 
lr 
flow through the windings through the ductors embedded in the core This efhiciency on ntinuous loads above ee 
brushes which are in contact with the whole assembly is, of course, the stator hy ban 
COM cach The rotor is the rotating part of the Svnchronous motors are actua 
El. EEE motor comes up to motor and is a shaft-mounted ser hronous alternator perating as n py’ 
|_| nt f full speed, a centrifugal which is supported at its shaft ends tors. A three-phase line feeds current t = 
Ms iifts the brushes from the by bearings set in the end plates (or the stator and dc is pplied to the pe. § 
Gu short circuits the com end bells or bearing brackets of the rotor. Reaction between magnet f ety 
; 
| 
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“LODESTAR” LIGHTED 
Offices of American Photocopy 
Equipment Compony, Chicago 
Architect—Henry Newhouse, Chicago 
Lighting Contractor — LeRoy Electric, Chicago 
Lighting Distributor — American Electric Supply Co. Chicago 


BETTER LIGHTING FOR MODERN INTERIORS 


MITCHELL “LODESTAR™ Luminaires are lighting modern interiors everywhere. These trim-lined 
units offer important lighting advantages attained by a substantial upward component 

which provides a “general diffuse” lighting effect. Semi-translucent side panels achieve a 
pleasing low brightness contrast. The superior louver design delivers abundant, properly 
shielded illumination. This superior lighting with its smooth modern styling, unusually low 
maintenance factor and surprisingly low cost makes the MITCHELL ““LODESTAR™ Luminaire the 
wisest choice for Commercial, Institutional and School use...full details available on request. 


where quality counts 


SPECIFY MITCHELL row MITCHELL 
MANUFACTURING COMPANY 


2525 N. Clybourn Ave., Chicago 14, Ill., Dept. 
in Canede: Mitchell Mfg. Co., 19 Wetermen Ave. Terente 


ELECTRICAL WHOLESALING—J 


4 
—= 
1955 
| 


Men You Should Know 


E. D. Knight 


Charleston, West Va. 


What the practice of law lost, the 
electrical wholesaling industry definite- 


ly gained in Virginian Electric's E. D. 
Knight. In business, as well as in his hob- 
bies and many other interests, he has 


been a progressive, productive winner 


—with a winner's confidence and opti- 


mistic outlook. 


EW MEN have found their way e Learning The Trade 


into the electrical wholesaling in- World War I service as a First Lieu. the location of other types of industry 

dustry by such diverse routes as tenant in the infantry and marriage to The result has be he healthy diversi 
Edward D. Knight, president of Virgi- Lucile Paxton of Washington, D<« fied business the company enjoys today 
nian Electric, Inc., Charleston, W. Va. it was back to the coal company. But despite a coal industry retrenching 


Mr. Knight was’ e Prize Winner Though business 


Currently heading one of the largest things were different 


electrical distributing organizations in immediately taken in tow by the chief comes first, E. D. Knight is a man of 
the East, Mr. Knight is also a member _ electrician who assigned him the duti many interests. His hobbies—other 
of the Board of Governors and Junior of inspecting all machinery and rut than dog he has raised 11 national 
Achievement Committee of the Na ning a preventive maintenance card show champior include fishing and 
tional Association of Electrical Dis- file hooting. Keenly interested in soil con 
tributors. But his life wasn’t always so In 1920, Mr. Knight succeeded the servation, forestry, purebred livestoch 
closely tied up with the business. Born chief. In 1921, the coal business began nd his Greenbrier County farm in 
in Charleston in 1894, he late t to slow down. He received offers fron general, Mr. Knight has written 


r at 
tended Manlius School, Manlius, N.Y other companies mong them—the numerous nationally publish 
Electric nd Machine on these subjects. Though a Republi 


and, with the intention of becoming Virginian 


a lawyer like his father and grand- Works. In June, 1922, he joined that in, he has been reappointed by three 
father, entered Dartmouth College in firm as vice president and chiet engi Democratic governors as a member of 
1912. Shortly after, his interest in law neer. At the same time, the company the West Virginia Strate Soil Conserva 
, faded and for the remainder of his took its present name. Later in the tion Committee. He has raised several 
college days he specialized in every year, Mr. Knight became a Registered national mpion boars, sows and 
biology, English, math and engineer Professional Engineer—the 106th man barrows. Fishing-wise, he ight 
. ing course I could take { state of West Vir worid record . pound mber jack 
After graduation in 1916, Mr he became a me test line off Stuart 


Knight took a job with the Cabin 
Creek (W.Va.) Consolidated Coal Co 


Knight became pre . inning Ways—lIn all his var 
is of interest, Mr. Knight | 


in its civil engineering corps. Tw Electr f Under fu 

months later he asked for another job his guidance the mpany grew f pr been tl f fide 
and got it. He was transferred to the important integral part of the u er. That w he look t tl 
mines’ repair shop as an apprentice dustry ts pr r mer. Fver f ( f the electri wholesaling 
electrician Salary $] 62 per day Dur SINCE J wie ne was nempber of ] r ing nis mpar We re 
ing his evenings at the isolated mines the origina mmittee for dardiz ensifying i 1 of small and 
he studied the electrical library he had tion, American Mining Congress, Mr cal business in which service prope 
purchased. “What I'd been doing with Knight had kept lose interest in the y gets more side yn than price 
my hands all day he explains “I ndustry. Mr. Knigt lidn't put he The f ( t look dark 
learned about with my brain at night Virginian Electric's eggs in one basket fwe f tt 
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At this well-established San Fran- 
cisco electrical supplies house . 


medium and large hardware stores to whom... ‘i they sell huge quantities of electrical goods . . 


On this distributor's books there appears more than... 


$100,000 a Year from 


A once neglected outlet for electrical supplies has now been turned into a profitable 
business for eight Phillips & Edwards salesmen who have sought these accounts as a 
supplement to their sales to contractors and industrials throughout northern California 
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its broad activity with electrical contractors in the territory, with special attention on the profitable . 


EVELOPING a rel Vely newiccts 


market raqware stores 


bringing San Francisco ek 


supplies listributor P illips & kad 


wards an extra $10 ) r more eact 
year in high net vol e. Worrying lit 
tle, if at all, about mpetinon fron 


hardware jobbers, PRE President A. |} 


Phillips has encouraged his eight sales 
en ceK SiIness pr 
Dr nr ‘ 
supp } sales 
One or if} 
northern ( 
Behind P in she hard 
ware store re tT 


e Hardware stores have been a neg 


lected tlet for | ppl 

e They Die t rhe 

iverage electrical distributors’ salesmen 

e They have a | ential that re 

sponds to the servi that a supply 
listriDutor and his sak in offer 

- : e Hardware stores are exception 
not only for homes and business but for farms and light industry. ally profitable accounts to handle 


On the following pages, ELECTRICAI 
W HOLESALING takes a closer look at 
this marker. It will examine 
The Hardware Store—How Big a 
Market 
Why the Electrical Distributor in 
this Market 
Hardware Stores 
How Can a Supplies Distributor 
Help Hardware Dealers? 
What Are the Special Needs for 
By Howard J. Emerson Selling Hardware Stores? 
What Is the Salesman’s Approach 
to Hardware Store Selling? 


For photos and story of P&E's profitable hardware store market, turn page 
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$100,000 a Year (cont.) 


Phillips 


& Edwards O- Way Hardware Store Market 


1 . . . includes the neighborhood store that is 


growing fast, going beyond counter business 


= is 


IT-YOURSELF market is building neighborhood hardware store busine yond counter 


is. PGE alesman Al jonnson check rder with Mrs. Grimm, C winer n store with 


nventory about x time turnover 


9 .. . and the downtown store that needs the 
electrical wholesale salesman’'s service touch" 


TYPICAL PGE OUTLET 


usine ma ndustry 


ELECTRICAL MARKE ; reached by metropolitan hard- 
ware store ; evidenced by this thin wall conduit stacked 


" basement. Store ai Carrie notor nduit, fittings 
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The Hardware Store: How Big a Market? 


Possibly hardware stores have re- tric supplies potential ot selected stores ers sell incandescent lamps 
ceived little attention from many elec- There are nearly 25,000 hardware sell tluorescent lamps 


trical supplies distributors because the _ retailers belonging to the National Re stock lighting fixtures 


tail Hardware Dealers Assox nearly have an “electrical counter 


stores are so common in any 


area that they are taken for granted and 40,000 such dealers in the country. Ac ets, switches, plates, fuses; 59 per cent : 
passed by. Certainly there are plenty cording to a survey by one of the lead- carry building wire per handle 
available to distributors like Phillips & ing hardware industry trade publica lamp cord and plug sets; approximately 
Edwards who have discovered the elec tions: 85 per cent of the hardware deal 85 per cent stock electric housewares 
Why the Electrical Distributor in this Market? 
jobber's sale 1 store with Edwards salesman. This business re 
ibout 40,000 items in his catalog. If he sults, says Phillips, bex se tacilities 
is just an order taker, he is normal. If nd ser f tric supplies di 
. he is a specialist in selling the hardware tributor enabie the rdware store to 
dealer and in helping him merchandise react Tull i retaul ppie 
hardware lines pofitably, he is not only les. Inste f ed I f 
an except n but alr vether b TO cle ¢ ( 
be handled by the electrical supplies give electrical supplies more than ca bbers sal ther ; ps & 
distributor ual attention. Except tor the hardwar Edw 
Why should that be—practically houses that send out specialists to re the rdw 
every one of the general hardware contractors—industrials as well as 
wholesalers in the country carries a line retail outler—the jobbers do not ' I 1 of ‘ \ f 
of electrical supplies ind ELBCTRICAI salesmen with electrical knowledge bi cl P&l 
WHOLESALING’s directory shows that yond that needed to handle the front bring ¢t 1 
many of these hardware jobbers have  of-store counter goods ized KNOW ¢ of 
electrical supplies departn ents si Phillips showed his written rd 5 Py ! 
that they can be classified as legitimate ware store orders that prove what the con { How i 
electrical wholesalers. Obviously, the electrical supplies distrit r 10 if lat 
answer is not that some hardware dis a hardware store by going beyond tl f 
tributors are able to serve their dealers counter goods display to develop or knowledge elps 1 rdware dealer fe 
idequately but that to ndre 1s ot aers r the typ 
those jobbers, electrical goods are a lim Three page orders were not ut of rdwar by P ni 
ited and neglected line common. Some represented ose liy 5 & Edw 
hillips points out that the hardware $2,000 trom one call by Phillips & Continved on nest poge 


ne for 


ASSISTANCE in ordering goods not in stock for customers’ FILLING SHORTS in a $3 entory at account is g 


special need part of salesman Procaccic b. By ping Proca 


ter ran } diy 


winner biancr ne mcreases Value a‘ a salesman 
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$100,000 a Year (cont.) 


BIG MARKET belies 


nardware store 


lation + on 


has | populatio 


What Hardware Stores Buy 


With salesmen from Phillips & 
Edwards, ELECTRICAL WHOLESALING 
visited three basic types of hardware 
stores that present a potential to the 
electric supplies distributor 

The neighborhood hardware store 

This is not to be confused with the 
variety” store which may have a small 
electric counter. Thriving in the wind- 
fall of “do it yourself,” the neighbor- 
hood hardware store is becoming an 
increasing market for the electrical sup- 
owners 


1 add- 


plies that ambitious home are 


buying for use in remodeling an 


ing to present homes. Extending be- 


yond the traditional “counter,” many 
of these stores now find it profitable to 
carry outlet boxes; covers and fittings; 
#14 and +12 armored and fibre- 
sheathed cable; weatherproof sockets, 
spots and floods for patio and garden 
lighting; kitchen, bathroom and en- 
trance fixtures; portable electric tools; 
electric housewares. Such stores may or 
may not be good customers for the 
electrical supplies distributor 
is the answer. 
The downtown hardware store 

In non-rural communities, this is the 


-volume 


most important type of hardware store 
developed by Phillips & Edwards. In 
most locations these big stores also are 
centers for the 
stocking everything mentioned for the 
neighborhood store, only in greater va- 
riety and larger quantity. But their big 
value as a market for the distributor's 


do it yourself” trade, 


66 


small front of Arbuckle, Calif, 
where PGE’s John Walker calls 
it draws on 2,500 trading area 


WELL-PREPARED, Walker is a traveling sample case, spec 


sheet 


customers. Here 


Town 


and electrical! infc 
he makes 


rmation bureau for 50 hardware 


ready presentation for dealer 


3 The rural hardware store 


giving volume to an area 


SAMPLES go everywhere with Walker, not only to build vol- 


ume but to keep his customers 
He shows hack saw to George Arens and G. Tersons 


market 


salesmen comes in their position as 
merchants of electrical supplies for use 
in maintenance, repair and operation 
of stores, office buildings, apartment 
houses and smal] business concerns 
The requirements of this bigger 
market makes such hardware stores 
stock such normally contractor and in- 
dustrial items as: safety switches, fuse 
panels, high amperage fuses, circuit 
breakers, thin-wall conduit and conduit 
fittings, portable cord and power cable, 
twist-lock connectors, range and dryer 
pigtails, elliptical and symmetrical re- 
flectors, fluorescent lamps in many 
sizes, fluorescent starters, 1/3 hp. mo- 


ip to date and help them build 


tors and other basic electrical items. 

Hardware stores serving rural 
areas—To the Phillips & Edwards 
salesmen covering the Santa Clara, Sa- 
linas and Sacramento Valleys, the hard- 
ware stores in rural communities are 
proving to be valuable customers, giv- 
ing volume to an area where contractor 
business might not justify regular trips 
For example, salesman John Walker 
supplements his work of calling on the 
buying agencies of state and federal 
governments in Sacramento with regu 
lar calls through the cities and towns of 
the famous Central Valley. In an area 
100 miles long and 50 miles wide, 
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COUNTER GOODS being checked by Walker at Aren’s Hard- SPECIAL REQUIREMENTS of rural hardw: 
ware indicate type of market: heavy-duty portable cord, mers—and good market for PGE seen 3 am : 
range caps, battery clips, weatherproof sockets emphasizing large incandescents, PAR floods, infra-red lamps 


as an electrical center is a real boon to P&E salesmen, 


where contractor business might not justify rural trips 


“WAREHOUSE STOCK” is needed, too, by rural hardware SPECIAL SERVICE to rural hardware dealers means regular 
dealer Arens to meet customers’ needs. Walker guides him business to Walker. With manufacturer. he dev ped port 
in selecting building wire, safety switches, motor controls flood for Arbuckle fire department un rot order for dozer 


BACK UP STOCK for Are: Mardware 


te varie 


Walker has 60 accounts—10 of them most important, they are the suppliers 


are contractors, 50 of them are hard of electrical materials for construction 

: ware dealers! as well as maintenance, repair and op 
These rural area hardware stores ac- eration to the farmers and the proces 

tually are centers for everything elec- sors of farm products. It is not unusual 

trical They serve the counter goods for a hardware store in rural towns to 


and “do it yourself” needs of the home carry up to $3,000 in inventory of elec 


owners in the community; they are the trical supplies, not counting appliances 


source of electrical supplies and appara- To meet the wide variety of needs of 
tus for small businesses and stores; they their rural customers, these hardware 
are supplies source for the local fix-any- stores must stock not only everything 


thing ‘electricians’; 75 per cent of mentioned above for neighborhood and 
them carry major appliances in cities city hardware stores, but more—service 
under 2,500 population; they are often entrance equipment, a weatherproof 
the only local source of service for ap- _ line, yardlighting, some motor controls 
pliances and electrical equipment; and, Continued on next page 
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$100,000 a Year (cont.) 


How a Supplies Distributor Helps Hardware Dealers 


lealer likes to trade 


T ne 


ith a supplies wholesaler because the 


hardware 


service he gets helps him increase his 
volume of electrical goods business and 


f | it, says Al 


its his costs of handling 


neighborhood dealer 


*hillips. The 


volume warrants regular calls 
from P&l 


can forg about 


whose 
salesmen finds soon that he 
his electrical display 
ip stock. The salesman will 


regular calls, straighten out the 


in from stock, then 

goods needed until 

nutes needed to get the 

val of the order, the sales 

merchandising 

goods that are 

hot” in similar 

on his way. The small 

and 


as not had to 


short of help, 
e, yet he is able to go 

ifter week with a profitable, 
fast moving electrical 


He find 


rs salesmen 


that the sup 
will not 
ven will 

over 


lo not turn 


the metro 

rural com 

al supplies distrib 

itors like Phi lips & Edwards an even 


more ivantage source for even 


more reasons 
above, the variety of 


1 by the city and 


e As noted 


xtensive, bu 
big pricing book the Phil 
Edwards salesmen bring in on 


their ¢ ills [hese Mal tware de ilers need 


not have more two sources 


of electrical 


than one or 
supplies to 
ippli 
ventory requirement, thus cutting down 


h salesmen and the 


on time wit time in 


bookkeeping department 
e These hardware dealers have reg 
ular for 


they stock, and which are 


calls electrical goods which 


don't not 
practical for chet to keey im stock 


They must be able to service these cus 
tomers, not only because the orders are 
profitable, but in order to hold on to 
With the P&E cat 


P&E's 7,500 


customers 
ind 


irems available tor 


the 
available electrical 
he delivery, 
these hardware d ccept any 
order they are i 


e The hardware dealers depend on 


Phillips & Edwards salesmen or tele- 
phone men for product knowledge and 
for involving 
knowledge of electrical circuits. Only 
a supply distributor's salesman, trained 
by factory representatives on the prod- 
ucts he carries, and experienced in 


occasional assistance 


working with contractors and indus- 
trials, breadth of 
knowledge these accounts need to draw 


can provide the 


on. 
How effectively Phillips & Edwards 


salesmen work with their hardware 


store accounts to help them build more 


electrical goods was well 


a statement to ELECTRI- 


volume in 


presented in 
CAL WHOLESALING by Larry Grimm, 


owner of Cunningham Hardware Co., 
San Francisco: “If it wasn’t for having 
a distributor like Phillips & Edwards 
I'd lose 70 per cent of my electrical 
business. | could do 30 per cent in 
counter goods from hardware jobbers 
But the money for me is in selling to 
apartment houses and small businesses 


around here 


what they may want. But whatever it 


there is no telling 


nay be, I can always say ‘yes’. And if 


these customers start making change- 


1 
overs or get involved in work on 


which they need advice, if I cant 


have 
fall 


answer the questions I know I 
Al Johnson (P&E 
back on 


salesman) to 


Special Needs for Selling Hardware Stores 


Phillips & Edwards development of 
market has been 
profitable not only because of the 20 


tne hardware store 
per cent average gross on this business, 
ind the low sales cost, but because little 
extra expense is required of the distrib 
utor to handle the type of business 
Phillips points out several factors re- 
lating to this market 

e Selection of 
hardware store averages $200 a month 
P&I not 

a basic cost of $5 


i salesman plus bookkeep- 


accounts. Unless a 


in orders, will continue to 


serve it. At 73 for 
each call by 
ing expense, business below that vol- 
ume would not be practical. In many 
cases, it is not the size of the store that 
$200 minimum, but 


that 


determines 
the degree to which the owner splits 
his orders. It is up to the P&I salesman 
to see that the store owner understands 
iat if he wants to continue having the 
services of a supplies distributor's sales 
and the complete stock that he 


represents, then the salesman must get 
the counter goods and lamp business 


instead of letting that go to the jobber 


with a limited electrical line 
This is considered to be 
no problem by Al *hillip 


their large inventory, hardware stores 


e Credit 
Because ot 


have to be well financed. Their much 


bigger supplier, the hardware jobber, 
has excellent facilities for watching the 
stores’ credit rating. Phillips & Edwards 
lost hardware 


account 


has never cent on 
srore 

e Shipping and billing. Rapid fill 
ing of orders and prompt delivery are 
necessary to keep the hardware stores 


on the books as good buyers of elec- 


trical supplies. However, it 1s only the 


same service that any wholesaler has 


set up for servicing his electrical con 


tractor Customers 


To co hardware ind IStry 
practice, goods shipped to a 


hardware re must include prices of 


each ite the store owner can figure 


his markup and price the goods for sale 


Phillips & 
priced copy of the 


Edwards does 


packing slip with each shipment to the 


hardware store 


A Salesman’s Approach to Hardware Store Selling 


& Edwards salesmen as a 


whole seem unusually pleased with 


hardware store owners as Customers 


possibly because working with these 


list price buyers is a relief from the 


competitive “rat race” of normal work 


seeking contractor business. One of the 
Walker 


salesmen, John is set down 


lling hardware stores 
ce to newcomers 


i personal 


relationship 


Mak 


ner an i saiesman 
yourself so dependable that ti 
man- 


ore and more on you to 


tor 


trical Gepartment 


nim 


(Continued on page 123) 
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MESSAGE TO AMERICAN 


Bn 1955, American industry is now planning 
to spend within 5 per cent of the amount it is 
spending this year on new plant and equipment. 
This is the tensely awaited result of a che k-up 
just completed by the McGraw-Hill Department 
of Economics. 

Hundreds of companies, by far the 
largest number in the eight-year history of 
these McGraw-Hill surveys, cooperated in 
the check-up. Combined, they represent 29 
per cent of all industrial employment and 
over 60 per cent of employment in the in- 
dustries where capital investment is high- 


est. Such a broad cross section constitutes 


PLANS FOR CAPITAL INVESTMENT 


MILLIONS OF DOLLARS 


Percent 
Gans 
1953 1954 1955 1954- 
ACTUAL* ESTIMATED* PLANNED 1955 
All Manufacturing $10,026 $ 9,249 $ 8.598 —7% 
Petroleum Industry? 4,600 4.875 4,920 +! 
Mining 506 380 311 —18 
Railroads 1,312 85) 7469 —10 
Other Transportation 
and Communications 2.954 2,922 2,640 —10 
Electric and Gos 
Utilities 4,548 4274 4,206 
ALL INDUSTRY 23,271 21,784 20,727 —5 


*United Stotes Deporiment of Commerce; Chase Nationa! Bonk 


McGraw-Hill Department of Economics 


tPetroleum refining, included under both “All Manufacturing” and 


“Petroleum Industry s included only once in the total 
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Capital Spending Plans for 1955... 


ere Goo 
About Busines 


(| News 


INDUSTRY . ONE O fF A SERIES 


Prospects 


a reliable gauge of the plans of industry as 

a whole. 

What is the meaning of these plans, detailed 
by the table below, for capital investment next 
year? Is it good or bad news, so far as it con 
cerns the prospect of continuing prosperity ¢ It 
is to this crucial question that this editorial is 


addressed. 


Key to Prosperity 


It is not only good but very important 
business news that American industry 
plans to spend in 1955 almost as much for 
new plant and equipment as it is spending 
this year. The reason it is important Is that a 
high level of activity in the ¢ ipital goods in- 
dustries is universally recognized as a particu- 
larly potent ingredient of prosperity for the 
nation as a whole. A dollar spent tor capital 
goods Is spent again and again fon wages and 
materials. Its stimulating effects, called by econ 
omists multiplying effects, move through the 
economy in much the same way that a pebble 
tossed into a pond creates a widening circle of 
ripples. This is one reason why there is such in 
tense business interest in the surveys of plans 
for capital investment. 

Here are the principal reasons why the results 
of the McGraw-Hill survey are a good omen for 


continuing prosperity: 


3 
¢ 


1. American industry is demonstrating 
that it does not need the stimulus of war- 
created shortages, or a rearmament boom, 
in order to maintain a very high level of 
capital investment. 

The slight decrease now planned for 
1955 will still maintain a level only about 
1] percent below the all-time peak al- 
tained in 1953 under the stimulus of a de- 
fense expansion boom. 

2. Capital investment promises not 
merely to stabilize at a high level, but ae- 
tually to increase as 1955 goes on and thus 
give renewed stimulus to business. 

The level of investment now planned for 
1955 by industry — manufacturing, petro- 
leum, mining, transportation, communica- 
tions and utilities — is within 5 per cent of 
1954. Contract awards for commercial 
construction — stores, office buildings, 
warehouses and other service establish- 
ments —as compiled by the McGraw-Hill 
publication ENGINEERING News-Recorp, 
indicate a substantial increase in 1955. 
Thus total capital expenditures by al/ bus- 
iness may be very close to this year’s total. 

Actually, in the fourth quarter of 1954, 
business capital expenditures, as reported 
to the U.S. Department of Commerce, are 
down about 2.5 per cent from the average 
for the year as a whole. So there is a good 
chance that during 1955 the annual rate of 
capital investment will rise above this 


present level. 


Effect of Tax Changes 


The plans reported by the McGraw-Hill sur- 
vey are preliminary plans, reported at the be- 
ginning of the period of business budgeting for 
1955. As budgets are completed, new projects 
may bring the total expenditure that is planned 
even closer to this year’s figure and thus make 
an even greater contribution to continuing pros- 
perity. 


But it also cannot be too strongly emphasized 


that these are plans; they are not accomplished 
investments. As such they have the vulnerabil- 
ity to changed conditions that characterize any 
plans. 

There is some indication in the results of the 
McGraw-Hill check-up that one change in con- 
ditions recently made by the United States gov- 
ernment has had an important stimulating effect 
on plans for business investment next year. It is 
a liberalization of the allowances for deprecia- 
tion. Apparently encouraged by this provision, 
most of the smaller companies are planning to 
maintain or increase their purchases of new 
equipment next year, whereas during the past 
three vears their expenditures have been declin- 
ing. This is obviously a development that 
strengthens our economy. 

A government insensitive to the key impo 
tance of capital investment by business, both in 
providing prosperity and in raising our stand- 
ard of living. might easily destroy the present 
plans. One of the easiest and surest means to do 
this is excessive taxation of business profits 
which are the key ingredient of business invest- 
ment. Whether the extraordinarily constructive 
program recently enacted by the federal gov- 
ernment in the field of business taxation can be 
sustained remains to be seen. If it ean be sus- 
tained, the remarkably cheering plans of 
business for capital investment in 1955 
ean readily become firm foundations for a 


continuing prosperity. 


This message is one of a series prepared hy the 


McGraw-Hill Department of F 


increase knowledge and understanding 


nomics to help 


ot importar f{nattor le deve lopments that are 
of particular ‘ ‘ ness and pro 
fessional communi rved hy our industrial 
and technical pul 

Permissior s fre fo newspapers, 
groups or ind o quote or reprint all or 
parts of the fext. 


PRESIDENT 


McGRAW-HILL PUBLISHING COMPANY, INC. 
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VENTILATING FANS 


and Utility Rooms 


for Kitchen, Bath 


Easy to Install! 
Whisper Quiet! 
Tops in Looks! 

Guaranteed 


5 y, / ... in kitchen, bath and utility rooms—and FASCO gives 
ears them what they're looking for! Here is the one complete line 


of ventilating fans . . . offering a choice of styling, performance 


FASCO Model 728 
for inside walls ond ceilings 


and price to satisfy everyone. Builders all over the country 


Write today for all the facts on tell us FASCO ventilating fans are helping to sell their homes. 
FASCO Ventilating Fons Install FASCO . . . the leader in home ventilation. 


Model 882—1082 Medel 880 Model 847—1047 : Model 728 


for outside wolls, wall switch trough for outside wall, chain for inside wells and 
operated operated 


MANUFACTURERS OF THE 
ONE COMPLETE LINE 
OF VENTILATING FANS. 
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VISIT BOOTH 410 HOTEL SHERMAN at the Chicago Builders’ Show in January and see the r a 

complete line of FASCO Ventilating Fans. ee 
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ANY FITTING YOU THINK OF! 


Gedney’s got it...in malleable iron...accurately machined 
... quickest, least costly to install 


{T'S RIGHT THERE in the Gedney line every 
fitting needed for every sort of installation! And 
Gedney fittings are accurate ly machined and 


thre ucle d made ot unbreakable malle able ron... 


CONDUIT LOCKNUTS — sizes 
from to 6”. Sizes *%%” to 
114” are made of heavy nut 
lock steel... all other sizes, 
malleable iron. All sizes 
cadmium plated. Also 
bonding wedge locknuts, 
to 6” 


CAPPED BUSHINGS—available 
in a standard range from 4” 
to 6”. Made of unbreakable 
malleable iron, cadmium 


plated 


CORNER PULL-IN ELBOWS — 
made in 1%”, 1”, 1%”, 
and 2” sizes. Out- 


i for space saving, 

" i wiring, easy wire 

pulling Malleable iron, cad- 
mum plated. 


GEDNEY FITTINGS FIT 


individually inspected to assure the lowest in- 
stalled costs obtainable today! Sell Gedney fittings 
for top customer satisfaction and the economy 


that means repeat business vear after year. 


3-PIECE CONDUIT COUPLINGS 

-~come in a large range of 
sizes from 44” to 6”. Mallea- 
ble iron, cadmium plated. 


PIPE STRAPS —CLAMP BACKS 
ond NEST BACKS—1 hole 
for rigid E.M.T. and service 
entrance cable. Av tilable in 

full range of st indard 
Malleable iron, hot 


inized 


NAIL STRAPS —for rigid 
E.M.T. and S.E. cables with 
O.D. of .706 to 1.163 inches. 
In sizes %”", %”, and 1”. 


Malleable iron, cadmium 
plated. 


RKO BLDG. « RADIO CITY + NEW YORK 20 
Foundry, Factory ond Shipping Point: Terryville, Conn 
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ADVANCE FLUORESCENT LAMP BALLASTS 
USED TWO FORD PLANTS 


Views of the two new Ford Plants, one in the Engineering and 
Research Center, Dearborn, Mich. (upper picture) and the nev 
aircraft wing plant at Claycomo, Missouri, show the use of 
fluorescent lighting installations. Both installations use 
ADVANCE “Certified” fluorescent lamp ballasts, specified by 
the fixture manufacturers responsible for the lighting eflicien- 
cy. Why not take a tip from successful contractors and use 


dependable ADVANCE Ballasts too. 


SFoRME® 
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WORLD'S LARGEST MANUFACTURER 


DEVOTED THE PRODUCTION OF 
FLUORESCENT LAMP BALLASTS 


Cable Address “ADTRANS”’ 
2950 N. WESTERN AVENUE, CHICAGO 18, ILLINOIS, U.S.A. 
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Designed & Exgineered 
BY THE 


REGULAR 
BULB 


has bright spot in 

the middle, can 
cause reflected glare, 

darkens with use 


For 3rd straight year, General Electric 
goes all out to boost Wille BULLS sales. 
Urge dealers to tie in. Start taking orders now! 
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NEW G-E 
Willie 


is bright all over, 

softens shadows, 
cuts reflected glare, 
stays white for life 


NEW PACKAGE! Shoppers find easier t NEW SALES BUILDERS! (-enera!l lectrie BIG PROMOTION! | 
hoose G-E White bulbs in the new clear offers plenty of eve-catchir lisplay materia rea 
1 Ahulh cartons Cener } 


GENERAL ELECTRIC 
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CERTIFIED 


No one knows better the value of 
CERTIFIED CBM BALLASTS than the 
manufacturers of fluorescent tubes. For the 
satisfactory performance of their lamps is 
vitally dependent on the ballasts that 


operate them. Here’s what they say: 


{AMPION says: 


‘Fluorescent lamps are designed to operate at specific 
electrical values. The use of auxiliary equipment that 
has been proven to meet these agreed upon standards 
will assure the user maximum value for his lighting 
dollar with a minimum of operational failures. Certified 
Ballasts are inexpensive insurance.” 


GENERAL ELECTRIC says: 


“The life and light output ratings of fluorescent lamps 
are based on their use with ballasts providing proper 
operating characteristics. Ballasts that do not provide 
proper electrical values may substantially reduce either 
lamp life or light output, or both. Ballasts certified as 
built to the specifications adopted by the Certified 
Ballast Manufacturers (CBM) do provide values that 
meet or exceed minimum requirements. This certifica- 
tion assures the lamp user, without individual testing, 
that lamps will operate at values close to their ratings.” 


/ ERTIFIED BALLAST MANUFACTURERS 


are Tailored 
to the Tube 


SYLVANIA says: 

“The light and life ratings of fluores- 
cent lamps are based on three hour 
burning cycles under specified condi- 
tions and with ballasts meeting Ameri- 
can Standards Association specifica- 
tions. Ballasts marked with the CBM 
emblem and certified by Electrical 
Testing Laboratories, Inc., meet ASA 
specifications.” 


WESTINGHOUSE says 


“Use ballasts that are tested and Certi- 
fied by Electrical Testing Laboratories 
or ones that are otherwise known to 
meet the specifications of the lamp 
manufacturer. These will give best re- 


sults with Westinghouse fluorescent 
lamps.” 


By using Aluorescent fixtures that are equipped 
with CERTIFIED CBM BALLASTS you are 
assured long lamp life, full light output and 


trouble operation 


That's why CERTIFIED CBM BALLASTS 
merit the slogan—Tailored to the Tube. 


Makers of Certified Ballasts for Fluorescent Lighting 


2116 KEITH BLDG., CLEVELAND 15, OHIO 
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RESOLVED! 


Look for this label 
when you buy fittings. 


CONDUIT PIPE PRODUCTS CO., , OHIO 


PIPE COUPLINGS + PIPE WIPPLES - ELBOWS, RIGID & £.M.T. 
RUNNING THREAD GOOSENECKS WALL PLATES 
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oduction facilit 


4305 Ravenwood Avenue R nm nristenser 


Charles L. Schwab 
345 No. Wheeler 
Paul, Minn 


ohn Hancock 
21 Fairmount 


Dalla eras 


= 
= > : a : Mrs W Murphy - John W ack) Fay & Wes MacRae 
4520 No. Woodruft Ave Bob Quinian & Frar vas = 19 P. Street 
bates — 
~ \ Waiter Glass & Bud Gorham Pau! F. Kyack y May a 
= ' 4841 Elston Avenue 10 South 18th. St PM Sale 
Chicago 3 & “Cleveland eRd © Philadelphia 3, Pa Box 14, Ced ve, New 
4 Car! Thorse “A 1147 Third National didg a 


Quick Cure 


for an 
overloaded 
electrical system 


In every village, town and city there 
are commercial buildings and fac- 
tories using a greater kilowatt 
capacity than for which they were 
originally wired. Voltage drop is 
common, consequently performance 
of some types of electrical equipment 
or apparatus suffers. 

Quick cure for this condition is to 
enlist the cooperation of the power 
company to supply current at a higher 
voltage which is then distributed at 
the point of use. 

Acme Electric can supply heavy duty 
dry type transformers for every 
application. 


SELL THESE ACME ELECTRIC TRANSFORMERS 


DRY TYPE AIR COOLED POWER TRANSFORMERS 
1/10 KVA to 225 KVA single phose — 9 KVA to 750 KVA 3 phase 


STEPDOWN TRANSFORMERS—85 Watts to 2000 Watts 
VOLTAGE ADJUSTERS—150 Watts to IO KVA 


BOOST AND BUCK TRANSFORMERS 
For every application where low voltage must be boosted to 
operating standards. 


For catalog and price lists write 


ACME ELECTRIC CORPORATION 
671 WATER ST. CUBA, NEW YORK 


West Coast Engineering Laboratories 
1375 West Jefferson Bovlevord - Los Angeles, California 
in Canada: Acme Electric Corp. Lid., 50 Northline Roed — Toronto, Ont. 
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. + +» Using the Finest Electrical Insulating 


Brand 


DUTCH BRAND PLASTIC ELECTRICAL TAPES Throughout industry Dutch Brand have earned 
Thin, strong, flexible with unusual resistance to destructive elements the top re putation. \W hy 4 Be cause they are m ide to do 
Three thicknesses: .007”, .010”, .020" 


the best job. They start with the finest raw material 
DUTCH BRAND VINYL COLOR TAPE and process them at every st 


p with the greate 


Nine colors, four widths for all insulating, coding, indexing. U.L. listed and skill. The result is a finishe e luct that ex 


the specifications and standards of the industry 
DUTCH BRAND RUBBER TAPE your suppliers for Dut h By ind 


pay ing 
through a single thickness. the best 


The finest tape of its kind. Resists up to 18,000 volts so be ire you re getting it. 


DUTCH BRAND FRICTION TAPE 


An industry favorite for over 40 years. For perfect adhesion, 
for longest life choose Dutch Brond 


WIRE CONNECTORS 


JTC 
4 
Get full insulation protection from these vibration-proof, / 
weatherproof long skirt connectors R D c 


T 
Get the Best...ask for Dutch Brand 
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with SHERARDUCT 


RIGID STEEL CONDUIT 


When you specify National Electric Sherarduct 
conduit, you're getting the tops in corrosion pro- 
tection for the wiring system you install. In fact, 
Sherarduct lasts longer than the building itself! 
Sherarduct is Galvanized Conduit at its Best. 
SHERARDIZING is Galvanizing at its Best 
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Sherarduct 
gives lifetime protection 


The Sherardizing process actually alloys corrosion- The gradual heating and cooling of the Sherardizing 
resistant zinc to the steel conduit wall under heat process normalizes the conduit steel in an annealing 
Thus all surfaces including the hill and valley of like precess and results in easier working, forming 
every single thread are provided with a 100°, and bending on the job. 
uniform protective zinc coating against rust and Conduit and couplings are threaded before gal 
corrosion. vanizing so that every hill and valley has full 
zinc protection 
Coupling design permits conduit 


This is Sherardizing within the coupling 


protection and ts t 


iwhly gt 


galvanizing at its best! 


and out) seals the 


corrosive agents 


galvanized condu 


Coupling threads ond surfaces fully zinc protected 


EVERYTHING IN WIRING POINTS TO 


National Electric Products 


PITTSBURGH, PA 


3 Plonts «+ 8 Worehouses + 34 Sales Offices 
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for, HOME, and / 
INDUSTRY j 


From Lamp Cords 
to Power Cables... 


: the ROYAL line has EARNED the 
confidence of users everywhere by uni 
form dependability. Each type and every 
size is engineered ond manufactured to 
rigid quality-control standards 


You can profit by the recognition and 


acceptance the RCYAL nome has built... 
stock ROYAL flexible and portable Ee ROYAL Wire is worehoused 


cords for greater wire volume. in strategically located 


principal cities 
throughout the 
country 


ROYAL 
Cord Sets, Trouble Lites 
Fuses & Wiring Devices 
Christmas Lighting 


Thru the Wholesaler 


ELECTRIC COMPANY, Inc., PAWTUCKET, R. I. 


ELECTRICAL WHOLESALING—Janvary, 1955 


\ 
Lt 
| = = COMPAHY, INC / ? 
\ / A 
j 


PUT THEM ALL ON ONE ORDER 
from BLACKHAWK 


Complete fittings -- accessories and specialties for the electrician 
| 
BS SZ 


Service Entrance Cable Heads | Service Entrance Cable Water Snap Conne 
cops, connectors, Cast Al mine DOCY neavy | tite Connectors. Sm 
steel cable clamp — larg | rusting - ‘ 


straps, heads for key hole. 


cable and conduit. 


“Universal” 90° Angle Box {5° Angle Connector. M Snap Strap f { luit 
Connector — clamp nforms quality ; | 
to i of | aby} 


ACCESSORIES | 
h ch \ (0 ~) 
angers, clamps ) 
box supports 
Conduit Hangers. Carriage Adjustable Bar Hanger. | Beam Clamps. H 


and brackets bolt ks ti 1 with 


WIREHOLDERS 


quality moterials 


S Vireholde y S are Shouk Steel ( d 
used throughout Steel lad Ww ers He qua Ider Ste la 
Heavy ca t 


TOOLS 


screw drivers, chisels, 


driver bits, nail 


sets, punches 


SPECIALTIES 


Yord Lights — 


Mirror Brackets — 


Fish Tope — Screws 


PL US —Ground Clamps, Sill Plates, Sharp Point Immediate delivery from adequate stocks to electrical 


wholesalers only. Write today for Blackhawk’'s complete 


Staples, Locknuts and Bushings, Pole Ground Assem- 
catalog of electrical fittings, and specialties 


blies, Service Entrance Mast and Fittings. 


BLACKHAWK INDUSTRIES iowa 


: [agestries Specify B-I for quality fittings, built to save you time 
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U.S. ROYAL MASTER 


Portable Cord 
outperforms, outlasts 


all others! 


72.1 100 


TENSION 


822 100 =. 210.3 693 100 121.2 92.2 100 123.3 42.4 


Comparative performance of portable cords related to major life factors. 


Graphs illustrate the outstanding superiority of new U. S. Royal 
Master Cord — over the average of molded cords and the average 
of short-lived continuous vulcanized cords of other makes — on 
every major life factor. (Average of other molded cords is 


rated at 100%.) 


UNITED STATES 


ELECTRICAL WIRE AND CABLE DEPARTMENT 


RUBBER 
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Comparative tests show U. S. Royal Master gives $1.88 in value 
for every $1.00 spent — almost twice the service value of the 


average of other molded cords! 


Two years ago, “U.S.” engineers began a complete Extensive tests, both in the lat 
reexamination of portable cord construction, service outside plant installations have proved this new 


life, and the causes of cord failure. portable cord startlingly superior in every respect! 


New U. S. Royal Master is unqu 


Over 10,000 tests were made. More than a thou- 


sand cords of all leading makes, including our own the finest cord you can buy! 
famous U. S. Royal Cord, were analyzed, tested, : . 
From every standpoint, as the charts at left illus- 
and compared. 
trate, new U. S. Royal Master is a finer, more dur- 
Every life factor was considered and carefully able cord—actually gives 88% longer life than the 
evaluated, alone and in its relation to overall cord average of competitive molded cords—far longer 
performance and service life. than any other cord — surpassing even a hypotheti- 


cal cord incorporating the best features of all 


those tested! 


Backed by 64 years of experience in the manu- 
facture of electrical wire and cable, U. S. Rubber 
engineers then translated their findings into an en- Far greater value 
tirely new portable cord, designed to surpass any service life, this great new cord is in the same price : 


other previously made. 


too! In spite of almost doubled Ji 


category as other molded cords —giving you $1.88 


in cord value for every cord $1.00! 


Prove to yourself the outstanding superiority of new U. S. Royal Master Portable Cord 
distributor today! 


— in both service life and economy! Get in touch with your “U. S. 


Approved by Underwriters’ Loboratories, Inc. 


RUBBER COMPAN Y 


ROCKEFELLER CENTER, NEW YORK 20, N.Y. 
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SIGNALING EQUIPMENT? 


you name 


When you need signaling or telephone equipment for a 
job, you can get everything vou need from Auth: you 
don’t have to shop around. And when you offer Auth 
equipment, your customer knows heis gettingatop brand, 
installed in many of the finest projects in the country. 


All Auth equipment is designed to make installation easy 
and save the contractor valuable man hours. It requires 
a minimum of servicing and maintenance. For complete 
literature on the Auth line, write to: Auth Electric 
Company, Inc., Long Island City 1, N. Y. 
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T-M thermal-magnetic 
trip circuit breaker 


LOAD CENTERS and 


For the Wholesaler interested in quick turn- 
over, small inventories amd greater sales and 
profits, these new and improved @ Load Centers 
and Service Equipment offer great potential. 

Approved by the Underwriters’ Laboratories, 
Inc., for label service, these new assemblies em 
body many features that should make them 
extremely popular with Both the trade and 
ultimate users 

Besides providing automatie¢ cireuit protection 
against service interruptiong Gaused by short 
circuits and harmless and dangerous overloads, 


the new units are so designed to make the add: 


tion of new circuits, changes in capacities and 
replacement of damaged units a simple, easy 
task 

Shockproof and easy to operate, the new units 


are of the ‘panel base assembly’’ type which 
means that all components box and front, 


panel back, bus bars and main lug connection 


are packaged for easy stocking on 
tor’s shelves, and for quick and easy assembly on 
the job 
_” An outstanding feature of the new unit is the 
new ( T-M Thermal-Magnetic Trip Circuit 
Breaker with quick-make and quick-break op 
eration on manual or automatic trip and iC) 


distribu 


design magnetic blow-out 
The thermal magnetic action of the circu 
indi 


breaker automatically trips the handle, 
+} 


ating the circuit Service interrup 


tions caused by harmless, momentary 


Sratk Adarm 
Glectric Co. 


SWITCHBOARDS 


trouble 


BUSDUCT e PANELBOARDS « 


Makers of 


Jonvory, 1955—ELECTRICAL WHOLESALING 


SERVICE EQUIPMENT 


SERVICE EQUIPMENT 


ere erminated, due to the time-lag act t 
breaker's thermal element 

On short circuits and dangs j ve! t 
nagnetic trip hastens thi t f t t 
breaker. Once the cause of the tr 


moved, service is restored by flipping the 
back to ‘“‘off"’ position an 1 the 


Screwless assembly (just s 


one pressure type ol! connect betwee 
breaker and bus seque to 
balance the load and permit double pole 
dividual trip combinat ure other feature 


Four basic combinations to afford a maximum 


of 4, 8, 12 and 20 poles (all single pole on com 
binations of single and double pole) are avail 
able hese, plus a supply of depe able F 
vidually-packed single and double pol nd 
vidual trip @ type T-M ( t Breakers 
available from wholesaler’s shelves, meet al: t 
any job requirement 

For alert and aggressive wholesale these 
new @ units all add up to one thing more 
business. So order a supply of these assemblies 
today. For further deta write headquarters 
or contact your nearest (A representative listed 
in Sweet's 

t the f wing 


® T-M Circuit Breakers are a f 
ties: 10, 15, 20 and 30 amps., 120 v AC single 


capaci 


P ic an At 
p: 40 and my ty he with OP 
klag P B ] 
um, 11 A g 
ts. 4-w three ph 


SAFETY SWITCHES LOAD CENTERS 


QUIKHETER 
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most modern 
office building 


Rising dramatically from the heart of Pitts- 
burgh’s Golden Triangle, the Alcoa Building 
is the product of many months of painstaking 
research and field testing. To the last detail, 
it was planned as the world’s most functional 
office building. 

With such heavy emphasis on function 
and long-term economy, Heinemann Circuit 
Breakers were the logical choice for protec- 
tion of the Alcoa Building’s electrical branch 
circuits. Approximately 3500 Heinemann Gen- 
eral Purpose Circuit Breakers are installed. 


protected by 
HEINEMANN CIRCUIT BREAKERS 


Heinemann Circuit Breakers are hydraulic- 


magnetic. This principle provides the fastest 
short circuit interruption available for maxi- 
mum safety. At the same time, it always per- 
mits you to use the full safe rated capacity 
of the circuits. There’s no “false alarm” trip» 
ping. Thus, with the same wiring you have, 
in effect, greater usable electrical capacity . . . 
for use now or in the future to meet growing 
electrical requirements. 

Ger Tue Facts For Yourser. Write for 
your free copy of Manual 101, “What You 
Should Know About Circuit Breakers.” 


HEINEMANN ELECTRIC COMPANY 
152 PLUM STREET * TRENTON 2, NEW JERSEY 


ELECTRICAL WHOLESALING—Jonvary, 1955 


| 
v 
dern circuit protection tor the needs of tod 
90 


rat 


hese dials. faves and re orded graphs 


are the storys behind SPANG quant 


control. Located beside the heating fut 


nace. they automatically control the 


furnace heat zones at pre-determined 


temperatures as top-quality skelp ts 


heated prior to the forming and welding 
of SPANG Conduit. 


It's the right combination of con 


trolled gas and pre-heated air entering 


the various sections of the furnace that 


produces fop-quautly SPANG Conduit 


sh ...is thoroughly tested and inspected to give you (Conduit and Fittir Let him serve 
p-quality product ind you have the complete 
SPANG quality-control story. These quality features make 
SPANG Conduit easy to work with on the job... save 
uu time ... save you mone yn installations 


All this means that SPANG Conduit is tops for pro 


tris nstallations. Y 


wiritl if iil [ers 


t th top-quauty in SPANG Hot-Dipped Ga 
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_ ~ EASY TO BEND 
Add to this the fact that each length of SPANG Conduit Conduit or im SPANG Black Conduit. Your near! ae 
s especially processed t e it a fine rr n-resistant SPANG Distril SPANO 
ou 
HALFANT 
Supply Compony 
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a full measure of coating... 


Every Sylvania fluorescent filament receives this 
precise amount of Sylvania’s patented long-life 
cathode coating—the coating that raised indus- 
try standards threefold—gave you lamps that 


average 2'4 to 3 years’ life. 


a stream of air... 


Now—to give you more for your lighting dollar 

Sylvania carefully removes the excess coating 
and spreads it out in a smooth, uniform film. A 
controlled stream of air does it— leaves a uniform 
coating that won't age irregularly — won't flake off 
before its time. 


Cust. 
ents like this in Busi 


... to bring you Sylvania's bonus of light 


Sylvania’s never-ending stream of improve- 
ments in fluorescent lamps is unequaled. That 
is why Sylvania can offer you a signed money- 
back offer of better results than any other 
fluorescent lamp. Thousands of users have 
switched to Sylvania —taking advantage of this 
famous money-back offer to prove for them- 
selves that Sylvania lamps are better. 


Check the uniformity of performance and a 
appearance, the maintained brightness and life 1740 Broadway. New York 19. N.Y. 
of Sylvania lamps against those you are now ; 
using. If, in your opinion, they do not outper- 
form your present lamps, send them back with 


your certificate, and Sylvania will refund the 


LIGHTING * RADIO ELECTRONICS 
full purchase price. Order a trial lot from your 
TELEVISION * ATOMIC ENERGY 


In Canada: University Tower Building 
St. Catherine Street, Montreal, P. Q 


Sylvania supplier today. 


Keep your eye on SY LVA N i A 


...fastest growing name in sight 
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your shelves 
with 
sales 


AL-GRIP SERVICE 
TRANCE LUBRICATED 
HOT LINE CLAMP 


...- equipment from the 


WEAVE 


LINE 
FAST TURNOVER ITEMS! 


A complete line of entrance heads for 

all popular cable sizes — rustproof, 

high strength aluminum: Dual-Grip Heads 
fit EMT or rigid conduit without extra 
fittings! SEC Heads also available. 


BONDED COPPER SERVICE 
GROUND ROD ENTRANCE ELBOW 


WEAVER Entrance Elbows — compact Pa 
design, easy to handle. Smooth, deep-cut ’ ‘ 

threads. Aluminum cover with full gasket Z ti 


WEAVER Ground Clamps are cast of bronze : 
— can’t rust or corrode. Swinging top 


cuts installation time. Priced lower than 


other leading clamps. ae j 
| 


WEAVER Ground Rods are copper armored 
from tip to tip with rigid steel core. 
Standard rods — and a complete line of 
sectional rods with fittings. 


WEAVER Heavy Duty Connectors — for all 
types of connections. High pressure 
connections that can’t vibrate loose. Easy 
to install and tape. Priced far lower 

than split-bolt connectors . . . save up to 
30% on larger sizes! 


WEAVER offers a complete line of Hot Line 
Clamps — for all types of connections. 


GROUND 
ROD 


CLAMP 


SEC SERVICE 
ENTRANCE HEADS 


These user advantages make Weaver 
products profitable for you! Write for your HEAVY DUTY 
complete line catalog today. CONNECTORS GROUND CLAMS 


2110 HOWARD ST. « ST. LOUIS 6, MO. 


TELEPHONE CEntral 1-088) 
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Kennecott’s new adequate 


and what it means to 
the Electrical Wholesaler! 


Today, more than 80° of America’s homes, both old and new, are 


inadequately wired. SO... 


Your appliance e dealers are losing husiness! Some people are nol buy ing 
appliances because their homes are not wired for them. Some others 
are returning appliances or complaining because they don’t run right 


in their poorly-wired homes. 


Y our contractors are losing business! They are missing out on countless 


re-wiring jobs. They're not getting that business because some home- 


owners dont see the need for re wiring ... don't recognize the symp- 


toms of inadequate wiring or know what to do about them. 
\ h it’s the answer? There's only one... Education! 


People must he told about adequate wiring... the need tor larger wires, 
more circuits and outlets. They must be sold on it. And that’s just 


what Kennecott’s national! adequate wiring campaign ts doing for vou. 


It’s a campaign of more than 100 million sales messages carried all 
over America in the ages of The Saturday kvening Post and This 
Week magazines, ‘ a hard-hit ne drive that’s telling homeowners 
the facts of electrical living. Its bound to benefit you, vou dealers, 


vour contractors ... evervone in the electrical business 


FREE sales tools for you! Reprints and poster-sized blow-ups of power- 
ful Kennecott ads plus exciting new booklet, “The ABC of Home Wit 
ing!’ Start your own campaign! Write Kennecott Copper Corporation, 


161 East 42nd St., N. Y. 


Kennecott 


COPPER CORPORATION 


Fabricating Subsidiaries: 
CHASE BRASS & COPPER CO 
KENNECOTT WIRE & CABLE CO 
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TEAM WITH 


REVERE engineers. thoroughly cognizant of the 
needs for Better Service Station Lighting— Better Street 
and Industrial Lighting— Better Airport and Sports 
Lighting have created a line of Floodlights and Poles 
that clicks with customers, because they can see more 

see farther and see better when Revere Units are 
on the job! 

Get acquainted with the REVERT Line! Mahe 
the REVERE Catalog vour selling tool! Tt will in- 
spire vou to step off the beaten path and find une x- 


plored selling opportunities 


REVERE ELECTRIC MANUFACTURING COMPANY 
6011 BROADWAY «+ CHICAGO 40, ILLINOIS 


Available in Canada thru Curtis Lighting, Ltd. + Leaside, Toronto, Ontario 


THE ONLY COMPLETE LINE OF FLOODLIGHTS AND POLES 
for Service Stations + Airports - Sports Areas - Outdoor Theaters - also Street, Marine and Industrial Lighting 
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The Prestige Line of Profit-Builders— 
a fan for every purse and purpose. 
New colorful years-ahead styling— 
designed with built-in customer satisfaction. 
Sell the best for more and easier sales— —— 


Sell Diehl. 


Table Air Circulator 
—serves o dual use, it's a fan, 
it's o table 


Desk and Bracket Fans—res 


Exhoust Fans types to meet 


Ventilating Fans—ring mount 
| ed, direct drive Pp 


Kitchen Ventilators — both 
wall cabinet ond window 


ractically every need 


dentiol, commercial and in 


dustrial types models. 


SOMERVILLE, N. J 
Detroit New York Philodelphia 


Finderne 

Well balanced District Offices: Atlanta Boston Chicego 

warehouse tots Atlanta * Boston * Chicago * Detroit * New York * Philadelphia 
carr in: 

SEE US AT BOOTH 1122 NATIONAL HOUSEWARES SHOW JANUARY 13-20 DRILL HALL—CHICAGO, ILL. 
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No question about it... 


THE amplex FRANCHISE 
VALUABLE PROPERTY 


V 
in terms of 


Profit Margin! 


Any Amplex Distributor will tell you that 


his Amplex franchise pays off handsomely Bette: 


in higher profits, increased sales and customer 
goodwill. Most important, the Amplex line Discounts ' 

is really complete —all types of lamp specialties 
plus regular general service lamps and tubes — 
Colorbeams, spots and floods, weatherproof 


lamps, mercury vapor lamps, infra-red lamps, A Rea! ly 


“Hi-Hat” recessed fixtures, etc. 


The Amplex franchise also includes the benefit Corr piete 


of the hard-hitting Amplex program of advertising, 


merchandising and promotional material. ; 5 ne! 


The Amplex Swivelite fixture line 

is complete, yet simplified so that only a 
minimum inventory is required. By virtue of 
the Swivelite “Adapt-A-Unit’ construction, 
you need only a small stock of basic units. 
Swivelites are first choice for modern 
accent lighting. For information, write to 
amplex corporation, Dept. EW-1, 

111 Water St., Brooklyn 1, N. Y. 
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Welders 


it enables then 


who use 


that 


Carol Dynapower Welding Cable 
effort 


ay 
} to make top quality we lds with n 
It’s so pliable it can 


power whenever it’s wanted 
stra 


led, twisted supplying 
irol ‘cial rope lay 
nding that combines thousand 

cable. It’s plenty 

rubber stands the toughest | 
water and oil 


ind Neoprene 


tough too It 


Available in 


mackets 


made bett 


er 


ike all Carol wire and cable, Dynapower Arc Welding Cable 
anufactured under strict laboratory 
making plant. Every 


insulation 


is 
ontro complete wire 

step, from drawing ‘ 
is centralized under our 


in ihity. (heck your 
Write Dept EW for 


ompounding ot 
stock today 


DIVISION OF THE CRESCENT CO., PAWTUCKET, RHODE ISLAND 


Serving Industry for more thon 30 years 


you can sell! 4 = 
“a 
= 
4 


two or three 
conductor cable is insulated with 
Habirdure, glass wrapped. 


Conductors laid parallel under a 
Habirdure sheath. Sizes 14 through 
10 AWG. Standard color is white. 
Underwriters approved as Type 
UF and Type NMC-600 volts. 


single conductor is 
insulated with Habirdure 
thermoplastic). Sizes 14 through 
8 AWG (solid) and 6 through 4 
AWG (seven strand). Standard 
color is black. Underwriters 


approved as Type UF-600 volts. 


Direct burial 


m earth 


Inside masonry or 


| 


tile walls 


Exposed location in dry, 

Embedded in domp or corrosive 
plaster conditions 
¢ 
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An Economical, Dependable Cable f 


Underground Wiring Including Direct Burial 


Interior Wiring 


a Phelps Dodge pre duct, prov ides electrical contractors 
with a durable, versatile type of flame-resistant cable for industrial 
and commercial use. 


handles easily, strips readily and helps cut installation 
time and costs. It is supplied in single, two and three conductors for 
feeder or branch circuits. Under the 1953 National Electrical Code, 
Perma-Dure is recognized for installations as follows: 


single and multiple conductor, as feeder or branch circuit 
cable, for direct burial in the earth when provided with over-current 
protection. 


multiple conductor (moisture and corrosion resistant non 
metallic sheathed cable) for installation in exposed or concealed loca 
tions, in dry, damp or corrosive conditions; inside masonry or tile 
walls; or embedded, when suitably protected, in plaster and sh illow 


chase in masonry. 


PHELPS DODGE COPPER 


CORPORATION 
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Always ask for Williams Fluores- 
cent Fixtures and Wiring 
Products for easy installation, 
dependability. Manufactured 
for commerical, industrial and 
residential installation. 


H. E. WILLIAMS PRODUCTS CO. 
133 South Main St. Carthage, Missouri 
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ORDINARY 


Tracer lamps taped to wrists record how at least 53% less move- 


“WAIL FAST"* SWITCH BOX 


ment is required to mount Williams “Nail Fast” switch box com- 


pared with ordinary box. 


NEW BOX SLASHES ROUGH-IN TIME 


“Nail Fast”* Switch Box Proves 
Time Reduced By More than 53% 


The first major improvement in 
switch boxes, since the nail hole idea, 
was announced by the H. E. Williams 
Products Company. The new design, 
called “Nail Fast,” eliminates costly 
on-the-job waste motion. Time stud- 
“Nail Fast” reduces rough- 
ing-in time by more than 53%. 


ies prove 


“Nail Fast” is an appropriate name 
because 16d nails are pre-assembled 
locked-in for fast, trouble-free 
mounting. Crimped nail points pre- 
vent nails from falling out, slipping 
or jumping out of place. 


With “Nail Fast” electricians need 
not carry nails or spend costly time 
searching, reaching or fumbling for 
them. Aligning box with stud and 
starting nails becomes a simple, one 
hand operation—without danger of 
smashing fingers. Gloves can be worn 
on cold days to do the roughing-in. 


and 


The H. E. Williams Company has in- 
corporated another major improve- 
ment in “Nail Fast.” Clamp screws 
are locked-in and backed out into 
position. These clamp screws are 
staked—cannot lose out, providing 
another time-saving feature. 


(Patent Pending) 


AN INVITATION: So you can 


prove to yourself that “Nail Fast”* 
reduces roughing-in time by more 
than 53°, we will send one for 
you to personally inspect and mount. 
No cost, no ¢ bligation! Just mail 
your name on your letterhead, today. 

H. E. Williams Products Co. 

133 South Main St., Carthage, Mo. 


Her full 119 pounds suspended 
from “Nail Fast’s’ crimped nails, 
Jacqueline Doty proves nails can’t 
fall out. 


Swift, sure mounting without danger 
of smashing fingers. Nails are locked- 
in, cannot slip or jump out. 
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NO INCREASE IN PRICE 


“BM’’ Connectors—Original Indenter Type 


Cat. No Size Weight Carton Standard : 
Per 100 Quantity Package ig 


BM-21B 4” 7 50 500 


~~ Net Price per 100 
Less Carton Standard 
Carton Quantity Package 


$855 $ 7.80 


$ 9.40 


@ Wagner BM Fittings are approved by 
Underwriters’ Laboratories as concrete tight 
and comply with Federal Specifications 


W-F-406. 


WAGNER MALLEABLE PRODUCTS Co. 
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G. £. Announces two important new 
developments in service entrance equipment 


New 8 circuit 
load center 


is 3 ways 


easier 
to install 


NEW LOW PRICE: G-E’s 100 ampere 
load center sells at 70 ampere prices! Type 
& Circuit Load Center offers 
quality features—silver-plated copper for 


SNAP-IN INSTALLATION withunique STRAIGHT-IN WIRING means posi- 
spring mounting. Holds interior without — tive contact in easiest, most direct way 
screws—even when cover is off. Breakers © Double pole common trip Type TQL and 
and fronts align as cover is mounted, single pole Type R breakers may be used. 


crecrae 


current-carrying parts; corrugated copper 
bus bars for better contact, longer life, cool- 


er operation, Bonderite* treated box and 


cover afford greater corrosion resistance. 


NOTHING TO GET IN THE WAY 
when pulling wires. Mount upside-down 


or sideways if needed for easy onmentation 


to line and load wire positions. 
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New main, range and four circuit 
fuse puller simplifies your job 


from start to finish 


vrite Crene 


Dept. 49-60, 


EXCLUSIVE SLIDE-OUT INTERIOR (no screws ‘ FOUR MOUNTING POSITION 
plenty ot working room, facilitates pulling m line 


Simple straight-in wiring may nade on all 17 conne 


Progress /s Our Most /mportant Product 


GENERAL ELECTRIC 
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ROEBLING Building 

Wires and Cables 

...@ full line with every modern feature for 
every type of service 


ROEBLING 
Control Cables 


.+- (1) Roeplastic (2) Roeprene (3) Polyethyl- 
ene and Roeplastic for all installations. 


ROEPRENE 
Power Cable 
... Roeprene (neoprene) Style RR Cables for 


oll types of service requirements, 600 V. 
through 7500 V. 


ROEWELD 

Welding Cable 

lead or trailing and electrode holder... 

recommended for high abrasive and mois- 
ture resistance. 


ROECLAD Portable 
Power Cables 


for shovels, dredges, air compressors, etc. 


ROECLAD Lifting 


Magnet Cable 


built for longest service life that will out- 
perform competitive cables. 


— 


ROEPRENE Seif- 
Supporting Drop Cable 


... three-conductor...for overhead second- 
ary applications and service drops. 


ROEPLASTIC 
Bus Drop Cable 
... for connecting motors to bus system. 


ROEPRENE 
RIG-LITE Wire 


|  «+.8ingle conductor in size Nos. 12, 10 and 8 
A. W. G., manufactured specifically for drill- 


ing rig service. 
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meet every wite and cable need 


ROEBLING Varnished 
ROEBLING Series Cambric Cable ROEPRENE 
Street Lighting Cable Mine Cables 
... heat resistant; ideal for generator, motor, 
Roeplastic or Roeprene, for use in conduit end off loads, fer corvice . . complete lines of mining machine, loco 
or ducts, or for direct burial. up to 15,000 V. F motive, and mine power feeder cable 


YOU CAN CHALK THAT UP as one big reason why you'll do better with the Roebling 
line. Whatever your customers want, there’s the right Roebling wire or cable—right 
size—right construction—right insulation—and you can always make good with full 
and prompt deliveries. 

In addition, these electrical wires and cables are designed and manufactured to the 
high quality standards that have made Roebling the best known name in wire and 
wire products. Wrapped up with every sale are the efficiency, long life and economy 
which assure customer satisfaction and the repeat business that builds profits. 

Distributors find, too, that Roebling wires and cables 
are packaged with extra care; and the big, easy-to- 
read labels are a big help to instant identification 
and more accurate inventory. But write and 
get the whole story on why the Roebling 
line is tops for distributors. John A. 

Roebling’s Sons Corporation, 
Trenton 2, N. J. 


BRANCHES: ATLANTA, 934 AVON AVE. + BOBTON, 5S! SLEEPER ST. 46 PITTSBURGH BT. + CHICAGO, w. 
AVE. CLEVELAND, 13225 LAK EWOCS BLVO.+ OENVER, 460! JACKEBONM BT. + 16 FISHER 
ANGELES, $340 HARBOR BT.+ NEW YORK, 19 RECTO® BT. + TEXAS, 1920 €. BHO BT. PHILAOELPHIA, 290 vin 
HENRY W. OLIVER BLOG. + POCHESTER, 1 FLINT ST. + BT. LOUIS, SOO! CELMAR BivD. + LAKE CITY, S26 w. 

+ S@€aTTie, ST AVE. BS. TULSA. B21 CHEYENNE BT. + EXPORT 08 2.6. 
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“Amprobe 


old only 


the 


3 


AMPROEBE pocket-size snap-around volt-ammeter. 


There is an Amprobe for every job, every budget: 


AMPROBE AMPROBE AMPROBE 
“600"-"1200" 


JUNIOR gh "300" 
New “Budget” es The ideal For extra-heavy 
loads. 


model for 3 “all-around” 
specific multi-range “600° -$59.50. 


$49.50 ; $67.50, 


$19.85 
with leads with leather with case 
case and leads. and leads 


Write for catalog * Pyramid Instrument Corp. 
Lynbrook, New York 


(Export Div.: 458 Broocdway, New York 13 
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big, new recess catalog no. 90—now ready for YOU..., 


Your source of inspiration for unlimited pattern planning! \. 
Keep the great GUTH TROFFER LINE at your fingertips: 


1x 4s—2 x 4's—4 x 4's 
1 x 2's—2 x 2's...all recessed from top to bottom. 


Recessed incandescents from 60 watts to 1500 watts, 


and GrateLite* Ceilings, too... they're all in this 


brand-new big catalog. 


write on your letterhead for your copy now! 


*TM Reg. U.S. & Coan. Pots. Pend. 
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Write for this new folder 
about first aid 
for wiring protection 


BUCKEYE 


@Youngstown Buckeye Conduit is 
full-weight rigid steel and is manu- 
factured as Hot Ge'vanized, Electro- 
Galvanized and Black Enameled. It 
is available for immediate delivery 
in sizes from half inch up to six 
inches. We can also furnish Electri- 
cal Metallic Tubing in sizes from 
half inch up to two inches. 

“4,Ways to Greater Efficiency, 
Lower Installation Costs” is a new 
folder giving a full description of 
each type, with complete information 
as to wall thicknesses, fittings, etc. 
Copies are available at no charge to 
guide you and your customers in the 
selection of steel conduit. Write for 
as Many as you can use. 

Rigid steel conduit is the SAFE 
raceway approved by the National 
Electrical Code for all hazardous 
locations. To be ENTIRELY SAFE 
use the best, use Youngstown Buck- 
eye Conduit, your first aid for wir- 
ing protection. 


General Offices: Youngstown, Ohio - District Sales Offices in Principal Cities 


SHEETS - STRIP ~- PLATES - STANDARD PIPE - LINE PIPE - OIL 
AND TUBING 


GOODS - ConDUIT | 
WIRE - 


EMT - MECHA - BARS - HOT ROLLED BARS - BAR SHAPES - 
HOT ROLLED RODS - COKE TIN PLATE - ELECTROLYTIC TIN PLATE - RAILROAD TRACK SPIKES 
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NEW! A FEATURE-PACKED LINE 
OF TYPE D SAFETY SWITCHES 


FOR A REAL MONEY MAKER and for the special ( 1 fi irect feed-througl 
advantages your contractors will go for, there’s nothing ' 

like this new Federal Noark Type D Line. It includes 
30, 60, 100, 200, 400 and 600 imp. sizes And each of 
them is available in both general purpose and rain- blad 
ticht enclosures. 

First of all, the syns ° of tl w Type D's is 

smart and modern. «the g il design is uniform MAINTENANCE IS SIMPLE 
throughout, ind qu ] parts are re 


Ual- 


NEW 
lar 


ity and nelaalaane 4 plus a ive appearance of 60, 100 

< mplete d installations nad ¢ p of all this 

switch embodies exactly » features that 

prove d to your customers * most desir 


practical during years of service in the field. 


EASE OF INSTALLATION & provided by generous 


wiring gutters... solderless connectors... neutrals 


FEDERAL PACIFIC ELECTRIC CO. 


PRODUCTS COMPANY AND PACIFIC ELECTRIC MANUFACTURING CO 
Main Office: 50 PARIS STREET, NEWARK 1 ‘ 


Federal Pacific products: Stob revit Breokers Safety Switches, Service Equipment ‘r revit Br ert, Ponelboords, 


Switchboords, Control Centers, Bus Duct, High voltoge circuit breakers ond power + ties 
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plate. May be 


‘M6. 2563 

KITCHENS. thee popular raii- 

mg model has dual power 

blowers. which deveiop 425 

cu. Tt. per minute ample 

power to keep kitchens, game 
and lgnger able with time. delay 

from oders, Sapeed switch. | 


NO. 1501 FOR SMALL KITCH- “REVOLUTIONARY AF-7 AXIAL~ 
ENS. Twin centrifugal blowers FLOW VENTILATOR. Full 300 
for ceiling installation. Re CFM for E-A-S-Y installation 
commended for kitchens of in wall or ceiling. High style 
less than 1000 cu. ft; also. | grille adds new modern dis- 
laundries, dens and other tinctiveness: New rock bot- 
small rooms. Develop 300 cu. tom price. 

ft. per minute. 


bedeyfeans, 


1755 PARAMOUNT BLVD., DEPT. EW RIVERA, CALIFORNIA 
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You ll write up plenty 0 


It’s a tape line that’s well-known—containing a tape for every 
job of splicing or insulating—made by one of the largest 
manufacturers of cables and tapes 
Company's tapes are well-known because: 
1. They are advertised continuously to industrial users 

and dealers in all the important trade and industrial : get fast replacement of stoc 
You can't miss out on orders when you carry the “U.S.” 


2. Sales promotion aids point out constantly the per- ing 
formance and durability of “U.S.” Tapes 


orders— 


when vou earry U.S. Tapes 


3. “U.S.” Tapes are so widely known and so widely 
used that they are the tapes that are wanted —be- 


United States Rubber cause users have found them superior 
4. Distributors like the quick supply system of “U.S.” 
27 strategically located District Sales Offices. You 


Line. Remember there's a tape for every splicing or insulat- 
job. It’s the best way to meet the job requirements of 
your trade—and that means Sa/es. Place your orders NOW! 


U. S. Security” Friction Tape 


A long-time favorite for electrical and general 
purpose jobs. Strong, tacky tape that grips 
Straight- 


and stays on. High tensile strength 
specification 


tearing, non-ravelling. Also in 
Holdtite® —exceeds A.S.T.M 


grade—U. 


Specifications 


SECURITY 


FRICTION TAPE 


U. S. Security Rubber Tape 


For electrical work. Handles easily and fuses 
without heat. An unvulcanized rubber splic- 
ing compound; Security has high tensile 
strength, stretch, tackiness, high dielectric 


Also in a specification grade— U.S. Holdtite 
—exceeds A.S.T.M. Specifications. 


UNITED 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
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U. S. Royalastic Plastic Tape 


Makes a thin splice that leaves wiring neat and un- 
Does the work of both rubber and friction 
jobs. Complete mechanical, elec- 


cluttered 


tape on many 
trical protection. Good tensile strength and high 


resistance to abrasion 


and to water, oils, acids 


alkalies, corrosive chem 


icals. Good stretch and 


adhesion. Easy to handle 
Appr. by Underwriters’ 


Laboratories, Inc 


RUBBER COMPANY 
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Top of the News.... 


Here's where that raise went 


Discount operations growing 


Up-date business statistics 


power available 


This year may be better 


Increase in shipments 
of room conditioners 


Competition from abroad 


United States vs. Philco 


More restraint charged 


_ And Its Significance to You 


Hourly earnings of factory workers averaged $1.45 in June 1950. Such 
wages are now abour $1.81. However, this is not an apparent increase 
of one-fourth in purchasing power. Living costs have risen and the tax 
collector has increased his take for both income taxes and social security 


Retail discount outlets now do a busit yf about $25 billion a year 


18 per cent of the coral retail volume. * hamber of Commerce 


that 70 per cent of executives in retail wholesale and servi 
fields say they are faced with competition from retail or wholesale d 
count firms. The report was based on ICTIES 100 top executives 
Discount outlets are concentrating in th mmodities: appl: 
ances, autos, watches, silverware, ar 1001 verings, plus many 


other items 


The Censuses of Business, Manufacturers and Mineral Industries will 
underway early this year. This census will bring up to date and improve 
istics from previous censuses which now range ro if 


age. Details are given on page 


The “largest” steam generator will be installed at the Detroit Edison's 
River Rouge, Mich., plant: It will have a 300,000 kw. capacity and is 
capable of supplying the electrical requirements of an industrial city ot 
500,000 people. Company officials said the generator will be most eco 
nomical—producing a kilowatt hour of electricity for less than three 


fourths of a pound of coal 


The keynote to 1955 may be a “little better than expected The 
speaker, one of McGraw-Hill’s editors attending the 11th Annual Con 
ference with NAED’s Planning Committee, was talking abour the aut 

motive, homebuilding and public works industries. These are being 
counted on for a business lift. Page | begins the report on what was 


said at this important mecting 


Manufacturers’ shipments of room air conditioners to 
1,230,000 units. This compares with 1,044,691 shy 
increase of 18 per cent. Although r 

for over 20 years, 90 per cent of 


five years 


Foreign competition is getting stiff in certain elect 
are underselling U. S. companies in generator 
They are ; g a good share of government business 
more and more foreign made electrical equij 
marker. A few scattered distributors already 


manufactured abroad 


Violations of the anti-trust laws have been 

Corp. by the Department of Justice. The complaint says the 

uses illegal tactics on wholesale and retail dealers. Spokesmen for 
claim that the suit is an attack upon a distribution system widely 


by a brand-name product. The government is attempting 


y new concept of anti-trust reguiation 


te summary of the initial charges and 


The National Electrical Contractors Associations 
was also indicted last month. The charges were 
tions of the Sherman Anti-trust Act in the sale 
equipment in South Jersey. See page 
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for stapling 


NON-METALLIC 


SHEATHED 


The safest, most efficient stapling \ SDs 
tool, ever devised for electrical wir- YY ~ 
ing men! No danger of damaged -———— 
5 8” STAPLE 
wires or short circuits! Cuts cost | 
2 Conductor 14 
of stapling non-metallic sheathed 40 


cable as much as 50%. The Arrow 
T-75 Automatic Staple Tacker is 


erable time money and effort on 7 8 STAPLE ‘| x ~ Fs eacove 
electrical wiring projects. | 2 Conductor 12 | ENVELOPS ! 
DANGER) 


OF wirt 
DAMAGE 


SHEATHED 
CABLE 


THE MARKET IS UNLIMITED... 


This sensational new product sure to be a best-seller! Now, 
you can offer electrica acting firms speed, safety, accuracy 
and ease-of-ope for )1 wiring jot With each Arrow 
Tacker y profits w e to multiply through 

Arr staple pmember! Tackers need 


Get the facts on this profit-making combination today! 
FILL IN COUPON 
AND MAIL 


ARROW FASTENER COMPANY, INC. Dept. ELW 
One Junius Street, Brooklyn 12, N.Y 


We ore interested in your 1-75 Staple Tocker 


Please send cotolog and prices 


fasTener [0../nc. 
ONE JUNIUS STREET, BROOKLYN 12, N. Y. 
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EXCLUSIVE VACU-BREAK PRINCIPLE PREVENTS EXCESSIVE ARC 


oration of contacts. Also, contacts er 


ING, which, 


closed within the insuloted head ore protected t 


ARC CONTROL SECTION 


Ordinary switches 


ONLY BULLDOG VACU-BREAK 
SAFETY SWITCHES 


Smother 


FCS 


quickly, ifely! 


. 


LONGER SWITCH LIFE! NO MAINTENANCE! EASY INSTALLATION! 


Looking for a safety switch that’s different from—and superior 
to—all other makes vou can sell? Looking for sales features 
that really give you something exceptional to talk about? 
Then, stock and sell BullDog | acu-Break Safety Switches! 


nly BullDog Safety Switches incorporate such advanced 
features as the famous Vacu-Break arc-control chamber which 
smothers ares so quickly and so safely eliminating mainte- 


nance! Other sales highlights include: bolt-tight connections 


with Clampmatic contacts wide-open wiring gutters . . 


generous knockouts, plus many others. 

Order, stock, promote this profitable over-the-counter prod- 
uct. You will be backed by vigorous advertising in leading 
magazines and by hard-selling promotional material. Check 
with vour BullDog Field Engineer for all the facts. Or write 
today to BullDog Electric Products Company, Detroit 32. 
Michigan. BEPCO 


BULLDOG 


ELECTRIC PRODUCTS COMPANY 
A Division of 1-T-E Circuit Brecker Company 
Export Division. 13 East 40th Street, New York 16, New 


York. In Canada, BuliDog Electric Products Company 
(Caneda), itd., 80 Clayson Rood, Toronto 15, Ontario 
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NEWS 


FOR THE INDUSTRY 


Autos, Homebuilding, Public Works 


These three areas are of potential concern to a good year in 
1955—watch them closely. This is the advice given to the 
NAED Planning Committee at the | 1th Annual Conference. 


NEW YORK, N. Y Production, 
jobs, payrolls and purchasing power 
in 1955 will depend in very large 
measure on autos, home building and 


public works 


i so keep an eye on 


This was the warning given by 
Kenneth Kramer, executive editor of 
Business Week, to members of the 
Planning Commitee of the 
Association of Electrical Distributors 
The occasion was their llth annual 
conference with McGraw-Hill editors 
at New York's Engineer's Club in the 
early part of December 


The keynote to 1955 may be a 


little better than expected, Mr 
Kramer said, “but should that not 


prove the case, its pretty certain that 
we will be pointing at autos or build 
ing or public works (or some combi 
nation of these) as the culprit a year 


from now. These are the things we 


re counting on for a lift. Yer autos 


non 
reiian nm po} 


1 homebuilding ar 


are the areas of the greatest hope 
but also the greatest danger 


Added up, the talks delivered be 
NAED committee emphasize 


that the business prospects for 


fore the 


be good but not withou 


some storm warnings 


e Could Be Better—W. T. Stuart 


editor, Electrical Construction and 


Maintenance, said that the electri 


industry performance in 1954 was bet 


ter than 1953 by 6 per cent and that 
way it looked, 1955 ought to run 


berter—about 4 per cent ahead of 


One of the highlights. “Electric ceil 


ree area light sources were destine 


evolve into the electric ceiling 


During the past year a number « 
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ings have arrived. Development of 


velopments of this generation 
Mr. Stuart cited as some growth 


factors the advancing utilization 


standards requiring electrical 


work per unit of building area; light 


ing requirements advancing on an 


exponential scale with resulting in 
crease in all system components; the 
widespread adoption of air condition 
ing presenting new and very heavy 
loads which must be accommodated 


by increased design standards 


e Slight Dip—Ary Mossiman, man 


electric 


ier of market research, Electrical 
World, reported that the 
} 


utility industry saw only 


in its capital outlays in 
it continued to set records in total 


energy sales production and custo 


A total of 405.6 billion kwhr. was 


sold in 1954, an increase of abour 2! 
billion over 1953. To provi fe this 
power, the major electric systems 


aptial expenditures evidencing 1 
rend ward t pe ing the bud gets + 


¢ 


leas 
generating facilities in advance of a 
lower level of capacity additions in 


956 and 195 
e Followed Pattern Ww. W Mac 


Donald, editor, Electronics, said that 
the electronics industry followed the 
overall economic pattern, with its 
slow decline to a summer low and 
a fast rise to a winter high 

For 1955, Mr. MacDonald expressed 
We think electronics will 


stay above the average business curve 


opumism 


as will several other obvious growth 
industries. But, we do not think any 

thing at present on the horizon will 


i overall increase dur 


produce a radical 
ing this year 
Color television sets will probably 


in sufficient number 


in n maraxct in sum 
to really sat the consumer by late 
1955. They t be made available 
in sulhicier qu iaterially 
ne cnre marKxect wil 
fake Seve irs more befor they 
achieve such st The key oO 
s large che P pic re bes if 1 n 

willing het thi 
time thar he I ct t be 


Appl. nce, Radio, TV—Laurence 
Wray. editor, Electrical Merchandis 


business ike ther consumer 
oods industries, suffered lecline in 


(Continued on page 


ver 3 vve 


WORLD CHAMPIONSHIP TROPHY 


WORLD CHAMPIONS 
WESCO-ILG PENNANT RACE 


presented by F 


* 
me 
lar whims. And all three could be con billion kwhr. This year, 19 is ex 1954 from e record ghs -of pre cut 
tracted suddently and sharply. They pected to show slight decline in vious years. Burt last quarter figures 
running high, may cushion the droy ae 
1 > ‘ <9 ise 
ve ) AS J 
— 
such ceilings Nave appeared and the stheasterr jistrict wing anr 
trend is firmly established. The evolu contest. The 1954 Wes« g pennant race was held fr May Istt tober s 
the nert » The § theacterr rackers won first place with a re rd of 15 per cent 
structural plane to a complex of ele rs ast 
} Cy She ¢ the district ales manager soraon berry 
trical-mechanical equipment devoted eastern district AGS sales manager; W. A. Emersor stheastern district Ee 
environment engineering may nager Als H Durham. Atlanta branch sale ynager, AG and M 
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| 24 FWWORESCENT UNITS 


Ney RLM ech DIRECT SEMI-DIRECT TOTALLY DIRECT 


. AULWHITE PORCELAIN ENAMEL REFLECTORS Yes Yes | Optional 


(insted — 
5%-15% None 
| Yes 
ANGLE: 13%-14" 13°-14° 
HIGHER REFLECTION FACTORS* | 85% | 85% 
. HIGHER LIGHT OUTPUTS % 
. CAPTIVE LATCHING and HOLDING DEVICE a) Yes 
. GROUNDED BALLAST MOUNTING Yes 
. CHANNEL DESIGNED for SLIDING HANGER: Yes 
REVISED LAMP SPACING 
TMPROVED LAMPHOLDER: ‘Yes 


ENTINE UNEE RUSEPRUUFEL Yes 


SED UPWARD LIGHT 20%-307% 
. MAXIMUM BRIGHTNES: 


JHIELUING 


y 


22 INCANDESCENT/UNITS 
*—85% 


Lis ©—new range from 63% to 80% 


NEW RLM SPECIFICATIONS 


a new contribution to illuminating engineering progress with 


12 ADVANCEMENTS IN INDUSTRIAL 


Both fluorescent and incandescent 
RLM Specifications for 1955 include 
important improvements. In step 
with illuminating engineering prog- 
ress, RLM Standards take recognition 
of industry's ever-increasing de- 
mand for more light, both on work- 
ing surfaces and ceilings; better 
shielding; increased efficiency; eas- 
ier and lower-cost maintenance. 

In additich to the 12 advancements 
listed here, there are many other 
important revisions in the new RLM 
Specifications. These changes bring 
advantages that make specifying 
units bearing the RLM Label more 
important than ever! 


Ras 


A complete compilation of all new 
RLM Specifications covering 46 dif- 
ferent types and sizes of incandes- 
cent and fluorescent industrial light- 
ing units, may be found in the new 
1955 Specifications Book. 


Included are the names and address- 
es of RLM participating manufac- 
turers who make one or more light- 
ing units bearing the RLM Label. For 
your complimentary copy, sent 
without obligation, please address 
your request on your company let- 
terhead to: 


RLM Standards Institute, Suite $17, 
326 W. Madison St., Chicago 6, IIl. 
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NEWS 


(Continued from page /17) 


or modify it considerably 
problem continuing to 


plague the industry in 1954 was di 


Biggest 


S- 


count selling, or what has been de- 
scribed as the ‘off-list’ revolution 
But, all, in all, “prospects for 1955 


bright, 
20 per cent increase over 


look exceedingly 
sible 10 to 
1954 business 
e Up Trend- 


Construction Daily, 


with a pos 


Elsie 


reported that 


Eaves, manager 
con 
struction “continues to roll at f 
A $39.5 billion estimate for all 
and sizes of work put in 
1955. Heavy 
ing contracts should go up ( 


All in all, “the 


is based on mighty solid 


rates 
types place 
is forecast for engineer 
per cent 
construction up trend 


foundation.” 


e Who Was There: From _ the 
NAED: Ralph J. Brown, Gesc 
Bridgeport, Conn Herbert Metz 


Thomas A _ Pitt 
Monroe La 


Graybar, L.1.¢ 
Weaks Supply Co., Ltd., 


Avin Sable, Mid-West Distributing 
Co., Milwaukee; John Coghlin and 
Thomas G. Leary, Coghlin Electric 


Worcester, Mass.: Charles E. Ma- 
son, Novelry Electric C Philadel 
phia; L. E. Barrett, Barrett Electric 


Supply Co., St. Louis, Mo.; Robert M 
Johannesen, Johannesen Electric Co., 


Inc.. Greensboro, N.C I 


ranc is I 


Stern, Stern & Co. Inc., Hartford 
Conn 
NAED staff members included 


Arthur W. Hooper, executive director 
Alfred Byers, executive 
Louis Nichols; Donald 
and John J. Campbell 
From McGraw-Hill 
and director « 


secretary 


i ibenste in 


Dexter Keezer 
Depart 
ment of Economics; Kenneth Kramer 
Business Week, W 
Electrical Construc 
tion and Maintenance; Laurence Wray 
editor, Electrical Merchandising, W 
M. MacDonald, editor, Electronics; W 
G Bowman, editor 
News-Record; Ary Mossiman, man 
ager market research, Electrical World 
W. W. Garey ELECTRICAI 
WHOLESALING, Electrical Construc 
Maintenance and Control 


vice president 


managing editor, 


T. Stuart, editor, 


I nginecring 


publisher 


tion and 
Ganzenmuller 


HOLI 


George 
ELPCTRICAI 


Engineering 
executive editor 
SALING 

Mr. Ganzenmuller was the host 
the meeting and introduced all of the 
various speakers His remarks to the 
meeting were based on much of what 
1S reported in the Annual O 


el 
LOOK 


Review, pages 


January, 


LINE OF QUALITY 


ELECTRICAL WIRING DEVICES 


The “1” line that offers more for today’s selling needs 


COMPLETENESS—one purchase order, 


with the complete Eagle line of wiring devices. 


stock control, 


one shipment, one invoice; better 


e LOW COST—Eagle’s 3 plants basically produce ali materials, keeping costs 
down and allowing you a greater profit margin 

e@ EFFECTIVE MERCHANDISING—Eagle products are smartly packaged and 
marked for easy shelf identification and quicker sales 


QUALITY—for over 30 years Eagle has been identified as the quality 


wiring device line, at competitive prices 


and Eagle Wiring Devices are 


SOLD EXCLUSIVELY 


THRU WHOLESALERS 


INTERCHANGE DEVICES 


No. 901 No. 902 
Single Pole Switch Power Receptocte 


EAGALOK DEVICES 


©) 


Wire Cog No 893 
Wire Connect 


SWITCHES and RECEPTACLES 


No. 787 No 736 
Toggle Duplex 
Switch Receptacls 


EAGALINE & INTERCHANGE PLATES 


No 138 
n Plote 


Combinot: 


No. 112 No. 125 


Range Receptocle Drver Receotocle 


RANGE and DRYER CORDS 


Cords 


Nos. 160, 162, 163, 166 Range 


No. 130 Dryer Cord 
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iMwstrated above ore only a few of the Eagle line of 1400 wiring devices and specialties 


They ore the result of constant research by highly skilled engineers 


produce a better product 


For profitable wiring device sales tomorrow, 


specify Eagle today 


Ask your Eagle representa 


tive for complete catalog and price list or write us direct 


SOLD THROUGH WHOLESALERS ONLY 


WAREHOUSES 
Son Francisco 


Chicago; Los Angeles 


Portiand, Oregon 


EAGLE ELECTRIC MANUFACTURING CO., on, 


LONG ISLAND CITY 


NEW YORK 


Giwoys striving to 


> 
| 
| THE MOST COMPLETE 
| 
N 5 | 
y 
? 96)? 
RANGE and DRYER RECEPTACLES a | Es 
ihe | 


MR. JOBBER 


We want to take this 
opportunity to thank 
you for making 1954 
our most prosperous 
year. 


MR. JOBBER 


Now, more than ever, 
contractors insist on 
Magni Flood sealed- 
beam floodlights; 
therefore, we wish to 
express our gratitude 
to you wholesalers who 
made it possible for us 
to have been selected 
for the outstanding 
lighting jobs of the 


year. 


M. P. Kartalia W. H. Younger 


Square D Reorganizes 
Sales, Advertising 
DETROIT, MICH. — The sales 


livision of the Square D Co. has re- 
organized its sales, advertising and 
promotion departments and realigned 
the functions of key executives. Vice 


Frank H. Roby 


that Square D ts launching the most 


President revealed 


advertising and sales pro 


EXTENsive 
motion campaign in the company’s 51 
year history 
Mitchell P 
aver of merchandise sales, has been 
appointed 
equipment sales and will in the future 


Kartalia, former man 


manager of distribution 


levote full time to this field. He 
1940 as 


in application engineer in the con- 


joined the manufacturer in 


troller division More recently he 
livided his time between internal sales 


responsibilities and the companys 


wholesale distributor organization 


William H. Younger, former man 


ager of advertising, has been named 


manager of merchandise sales and ad 
vertising for both industrial control 
and distribution equipment. He also 
functions as chairman of the Distribu- 
tor Policy Committee, a group recently 
formed to integrate merchandising 
policies of the firm’s various operating 
units. Mr. Younger joined Square D 
in 1947 in a field sales engineering 
capacity. He will coordinate the ex- 
panded merchandising advertising and 
sales promotion activities 

Edwin N. Cobb, operating man- 
ager of the field sales office in Bir- 
mingham, Ala., since 1948, will assist 
Mr. Kartalia in liaison with distribu- 
tion equipment markets and will also 
handle special assignments. Also re- 
Mr. Kartalia will be Rob- 


super- 


porting to 
ert E. King 


Detroit headquarters sales 


who continues to 


vise the 


Merger Plans Proposed 
By Carrier Corporation 


SYRACUSE, N. Y Directors of 
the Carrier Corp. and the Affiliated 


have agreed 


Gas Equipment Co 
merge the two companies. The latter 
firm manufactures Bryant home fur- 
naces 

A joint statement by Carrier Presi- 
dent Cloud Wampler and Affiliated 
President Lyle ¢ 


ld 


would 


Harvey said the 
merger be accomplished 


through an exchange of stock 


Chuckle of the Month 


REZORSFUL 
wiRE 

he 


“Thirteen!” 
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38 North Second Ave. 
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in Boston, Phila., Miami, New Orleans, St. Paul, ltd., 100 Adelaide Street, 
Warehouse stock mai Conade exclusively by Magni Flood (Canada) Ltd., | 
Los Angeles. in 
121 CS. 


WHEN 
~ YOU SELL 


VAD 


YOU SELL 
CUSTOMER 


VAPOR-PROOF 


REFLECTORS 


and 


FIXTURES 


There are many locations where 
moisture and non - combustible 

dust conditions mean sales for 
QUAD vapor-proof reflectors and 
fixtures. The heavy cast hoods are 
made in vertical, horizontal and 
outlet box types 

The reflectors are porcelain enam 
eled acid-resisting white inside and 
green outside. Listed as vapor-tight 
by Underwriters Laboratories 

The QUAD line of reflectors consists 
of types for every industrial require- 
ment, both indoor and outdoor. It gives 
you the opportunity to realize profita 
ble sales. Durability and correct design 
features each type. Sell QUAD for cus 
tomer satisfaction 


QUADRANGLE MFG. CO. 


LETTERS 


(Continued from page 2) 


be useful to some of our field and 
office people. For this reason, I would 
like to obtain one hundred copies . 

B. E. RODGERS 
ADVERTISING SECTION 
ELECTRIC HOUSEWARES 
GENERAL ELECTRIC CO 
BRIDGEPORT, CONN 


Dear Sir 

| have read with interest Why 
Some Sales Meetings Fall Flat 

I would like to send a copy of this 
reprint to each of our salesmen if it 
is possible to obtain them. We will 
need approximately twenty copies to 
distribute 

E. L. O'NEILI 

ASSISTANT TO THE PRESIDENT 
THE EMERSON ELECTRIC MFG. CO 
ST. LOUIS, MO 


Still Strong 
Dear Sir 

Would you please send me twenty 
additional copies of the article “The 
Ills of the Industry and What You 
Can Do About Them.” It has certainly 
sparked interest both here and in 
Canada 

T. D. WAKEFIELD 

VICE PRESIDENT 
rHE WAKEFIELD BRASS CO 
VERMILION, OHIO 


HOOPER ON 1955 


(Continued from page 57) 


son to expect that consumers will be 
able and willing to continue spending 

a satisfactory rate in 1955 
However, the most important yard 
ick of th ess of the electrical 
industry for 1‘ is not whether an 
other banner sales year is recorded 
but rather, will it be a profitable year 
tor all segments of the industry? 

If more electrical good 
sold in 1955 and for years thereafter, 
there must be a sensible lowering of 
| H wever the only 


n 


systcm 


©) 
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become demoralized 


The year 1955 would appear to be 

year when more investment should 
be placed in the full-functioning 
wholesale trade channel in ordes 
strengthen it. Future economies 
etharencies are going to depend 
smooth-flowing, financially healthy 
rade channel from manufact 


iser 


. .. HARDWARE STORES 


(Continued from page 62) 


expect them because they make 
call. An excellent way lo this is t 
those ‘little things vo out 


perform 


of your way to procure the profitless 


but necessary is and ends whicl 
customer must have keep him up 
to date on changing prices take care 
of credits promptly seek out the in 


formation he needs and write to him or 
phone him without de lay 

e “Be alert for new products that 
he hardware merchant can sell pro 


ibly. Be the first to show them to hin 


Always carry a sample on every call 
Know your Customer stock 
take an inventory of his ‘shorts’ before 
you start talking to him about an order 


aealer 


1] 
t s€li CNOUL 


to hold the dealer untul your next 
scheduled trip so e doesnt ve 
op ip s sf 
salesman 

Be free W ilogs 

r dealer will sell t will find 
that he never tO Say m ro anv re 


quest for electrical materials 


New Posts At Appleton 
CHICAGO, ILL—Arthur Appl 


ton, president of the Appleton Elec 
tric Co., has announced the establis 

ment of two new posts. 1. W. Strong 
assistant vice president in 
charge of sales, has been promoted 

assistant to the president. Wade H 
Schroeder 
the position of assistant treasu! 


the company 


Peerless Buys Sherman 
WARREN, OHIO—The Peerless 


Electric ¢ has purchased the physical 
assets of the Sherman Electric 
In ilso ot this city 


For Grounding 
Exposed Metal Parts 
of Portable 
Electrical 

Equipment 


-WIRE 


CONVENIENCE 
OUTLET 


A competitive, yet highly dependable, 
duplex flush-mounting receptacle for all 


practical applications — another ex 

\ ample of Hubbell's ability to provide the 

FEATURES best in design, materials, and perform 


@ Large-head binding screws 
for conventional wiring 


@ Break-off feature for two- 
circuit installations 


ance even when price is an important 
consideration. Side-wired with grounding 
terminal and parallel slots, in brown 
bakelite and ivorine. Write for full de- 


tails on its rugged dependability, or see 
your Hubbell distributor 


@ Hexagonal green screw for 
grounding wire 


@ Will accommodate two 
armored or rubber caps 


@ Slots for 2-wire regular and 
polarized caps 


@ U-shaped slot for ground 
blades 


@ Washer-type plaster ears 
@ Wire looping slot 


\ 


HEAVY DUTY 


HARVEY HUBBELL, INC. 


Write Dept. D 


BRIDGEPORT CONNECTICYU 


— 
© bright to permit our trade channel // 
(© and disint 
\ 
| 
(| : J * 
1 
— 
J 
nize 
pO 
X 
Straighten out the display table 
nd fill in from spare stock. It takes oe 
niy a few minutes but it shows the a: 
lealer that you are interested in his sell 3 ae. 
ing as well as his buying * 
“Don't oversell ... bul 
= 


NOW AVAILABLE 


BRIDGEPORT, CONN.—Eff 
FROM NATION-WIDE WAREHOUSE STOCKS* 


January 1, the Portland, Ore., and 


- Seattle districts of the General Electric 
io 1 Supply Co. will be combined to form 
the North district. Head 

quarters for this district are in Seattle 


There are two consumer goods de 
WITH e- oon SuUPERE partments, one in Seattle with the re 
sponsibility for the areas served by 
the Seattle, Tacoma and Spokane 
houses and one in Portland, with re 
sponsibility for the areas served by the 
Portland and Medford houses. The 
organization announcement was made 
Gesco President C. R. Pritchard 
Mr. O. B. Hubenthal is the new 
listrict manager of the North Pacific 
listrict. He has also assumed the re 
sponsibility for supplies and apparatus 


sales in the district 


Gould-Farmer Elects 
Wittenburg President 


SYRACUSE, N.Y.—Charles H 
Wittenburg is the new president of 
Gould-Farmer ¢ Inc., appliance and 
equipment distributor. He succeeds 
E. M. Farmer, who had been president 
tor almost a quarter-century 

r. Farmer is the new chairman of 
the board. Mr. Wittenburg had been 
executive vice president and treasurer 

time of his election as presi 

He joined the wholesaler in 1934 

an auditor, and has worked as as 
sistant to the president, territorial sales 
manager and branch manager 

Gould-Farm was established in 

It is located at 1020 W. Genesee 

Syracuse. Branch houses are situ 


{1 in Binghamton and Elmira 


Crescent Electric, Detroit, 
Bronco 60 Certified Type W cables are In New, Larger House 


made in all sizes from 8/2 to 1] 4. They DETROIT. MICH Crescent Ele« 
have a tough Neoprene jacket certified tric Co. wholesale distributors, re 
by a registered professional engineer to cently moved to new and_ larger 
contain not less than 65.46% Neo- quarters at 2720 Davison W. The firm 
prene, Made with coarse or fine strand- had been located at 79 E. Wood 
ing, Certified Type W possesses incom- bridg The announcement of the 
parable flexibility. The proof is in the move was made by President Edwin 
product. Try Bronco 60 Certified Type D. Clarke, son of Harry C. Clarke, an 
W-vou'll standardize with Certified. riginal partner in the company 


Crescent has been active since 


Sold nationally only through 
le Distributors 
tured by R. A. Smith ts sales manager. W. ( 
Firman | irchasing agent. J. W 
WESTERN INSULATED WIRE CO. Webb is in charge of lighting 


Los Angeles 58, California Mr. Clarke said the move was made 
cv hw rh ] tor rel ting 
Warehouse Stocks Maintained in the Following Cities: av: necessary Dy a for 


the 


and 1n its f t business since 19 


MARYLAND © BOSTON. MASSACHUSETTS © BUFFALO. NEW YORE c G Old Marines ( urcn i well as 


* city a . anor ts a roentae ic Swis t avy © MINNE AP 
ne q or rrearetT 
SOTA NEW YORK. © PHIL ADELFPH(A PENN. © BAN FRANCIS ALIFORNIA © SEATT CQ 
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H. G. COOK is Detroit district manager 
of the Graybar Electric Co. He succeed 
E.R. Yonkers who is now Cincinnati 


district manager. W. T. Bronson suc 
ceeds Mr. Cook at Grand R apid H.G 
Mitchell replaces Mr Bronson as man 


ager at Lansing. President W. €& 


Henges made the announcement 


NAED-Harvard Course 
May 22-June 11 

NEW YORK, N.Y.—The NAED 
Executive Training Course, as organ 


1 administered by the Harvard 


ized anc 


Graduate School of Business Adminis 


tration, will be held May 22 through 


June 11. The course will be given art 


the Harvard University Graduate 


School of Business Administration 
The main purpose of the executive 


(raining course is to prepare distribu 


tor executives to meet, consider and 


solve the operational problems of the 


present and the furure. The first such 


course, held June 20 through July 9 


proved very successful (EW, Aug 
10 


1954 Census of Business 
Ready to Start 


WASHINGTON, D. ¢ Early 


this year the Census Bureau will con 


duct the Censuses of Business, Manu 


facturers and Mineral Industries. Part 


of the survey will include the retai 
and wholesale trade on every hox 


The Census of Business, whic! 


covers the distributive trades and 


services, was inaugurated under tthe 


and reel of... 


Census Act of 1929, and was taken 


o cover 1948 operations. Thus 


census to be taken in 1955 will bring 


up to date and improve statistics from 


previous censuses which are now tron Thi cation | ne ‘ it 


to 15 years old 


Primary inquiries included the ntitu of Ne 
ins a bonus quan 
1954 Census of Business re ports : 
re ‘ 
forms, to be filed with the Bureau of ‘ if] ' 
No gue ha ; 
the Census by retailers, wholesalers 
ire meg 
and operators Of service estaDlis! Corti 
much, Be sure the f 
ments, are Location and kind of “4 
NC CERTIFIED ist sold on through Electric Wholesale 
business. Annual sales and /or receipts BRONCO 60 CE 
Distributors and is manutoctured by 


Payrolls and employment. Number of 


proprietors and unpaid family work xX WESTERN INSULATED WIRE CO. + LOS ANGELES 58, CALIFORNIA 
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ers of unincorporated businesses. Form 
of organization (Corporation, partner- 
ships, etc Inventories (retailers and 
wholesalers ). Credit sales and accounts 
receivable (retailers and wholesalers ). 
TROUBLE-FREE P Bad debt losses ( wholesale trade 
ly). Operating expenses ( wholesale 


only 


trade only). Storage capacity ( whole- 


sale trade only). Sales by commodity 
lines (wholesale trade only ). 


Sample copies of the individual 
f 


forms may be obtained from the Bu 
YoU COULD Gift. fe reau of the Census, Public Information 
‘4 Office, Washington 25, D. C. The 
INSTALL! Mi, eect form number for distributors and 
Pierce © wholesalers of electrical, electronic, 
Fuses Operate appliance goods and related lines is 
10 to 40% Cooler! 
Unique screened venting SEWA “Industry Day” 
permits air to circulate : ogg Meeting In February 
freely through Pierce Fuses. - ATLANTA, GA.—Burt F. Buchan, 
This allows free escape of president Southeastern Electrical 
excess heat — prevents rapid . Wholesalers Assn., will give the ad 
charring and deterioration : pe ; dress of welcome at the fifth “Industry 
of the fuse case, as ne Day” meeting which will take place 


in ordinary fuse , i a on February 3 and 4 


Pierce construction. Don B. Clayton, president of 


NECA, will address the audience on 


Fuse Cases the first day. L. C. Watson, manager 


of distributor sales, Allen-Bradley Co., 


Last 6 to g cr i j a si will also speak. He will talk on “Ade 


quate Power Wiring.” 


Times Longer! A. H. “Bill” Gudie, president, Bid- 
ies dle Trade Bureau, Ltd., Los Angeles, 

Yes, this venting actually 3 _o - and president, Trade Service Publica- 

makes Pierce Fuse cases last > *F ze tions, Inc., Chicago, is also speaking 

6 to 8 times longer! No gig : if at the first day meeting 

wonder these time- J. B. Carson, Kingsport Electric Co., 

proved, renewable 2 Saat COC Kingsport, Tenn., is moderator of the 


fuses ore so Unnecessary 5 : erie Industry Panel Discussions. Electrical 

popular! . wholesalers on the panel include, W 

H. Butt, Butt’s Electrical Supply Co 

Pierce Screened vent- | Charleston, S.C.; J. J. Perry, Sr., The 

ing and balanced lag wey Electric Supply Co Atlanta; and Ben 

links prevent wasted links S. Weil, Mayer Electric Supply C 
during safe overloads. Birmingham, Ala 

Manufacturers on the panel are: R 


Blows! 


No More Danger of Afterblows 


C. Bennett, vice president, National 
I 
Electric Products Cor John B. Mul 
ler, eastern sales manager, Sylvania 
lectric Products Inc., and P. E. “Pat 
McCaughey, general products sales 
“ manager, Federal-Pacifi tric Co 
EASY TO SELL! “REPEAT” BUSINESS ! ag come Co. 
Lawrence C. Messisk, manager, Na 
Pierce quality construction its reputation for tional Lighting Bureau, New York 
| 
safety, long life and freedom from the troubles City, will speak on “Certified Light 
of ordinary fuses reflects prestige — helps you 
build soundly for future business. 


Since dangerous gases and heat 

have free escape, Pierce Fuses 

are your insurance against 
afterbiows. 


ing—Sales Volume Builder 

his meeting, as well 
WRITE TODAY for this factual bulletin. Start now i it byecti more closely 
to enjoy Pierce profits Also a complete line of ira t | ettorts ot the electrical 
quality non-renewable fuses = } } 
wholesale-distributor branch with that 


f the electrical contractor branch, to 


PIERCE ENEWABLE FUSES, end thar all branches of the ele 


. u trical industry, as well as the con 
LEICESTER NEW YORK 


sumer, may benefit 
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Organization, Staff 
Changes For G.E. 


NEW YORK, N. Y Major 
changes in the General Electric Co.'s 
organization at the executive office 
level have been announced by Presi 
dent Ralph J. Cordiner 

Formation of the 
Group composed of the 
Sales division, the 
Supply Co., 


Distribution 

Apparatus 
General Electric 
International General 
Electric Co., and the General Electric 
Credit Corp. The Afhiliated and 
Foreign Companies is discontinued 

Executive Vice President Henry V 
Erben has been appointed executive 
in charge of the new Distribution 
Group. Executive Vice President Rob- 
ert Paxton succeeds Mr. Erben as 
group executive in charge of the ap- 
paratus group. Canadian General Elec- 
tric Co. becomes a part of the Ap- 
paratus Group 

John W. Belanger has been elected 
iN executive vice president and has 
also been appointed group executive 
in charge of the Industrial Products 
and Lamp Group 

Mr. Cordiner said the format 
the Distribution Group represents an 
other significant step in the decentrali 
zation and 


integration Of Company 


operations initiated in 195] 


According to the G. | 


the new group has been formed for 


the purpose of achieving “improved 


customer service, better service to the 


operating departments these 


using 


sales channels, and more clearly de 


Farka at the recent Sprague M 
facturers Exposition. Mr. Blake . 
Miss Farka the only person many 
telephone customers w talk to. She 
report + work at noon Mr Char 


nar 
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FLEXIBLE 
STEEL 
CONDUIT 


CHESTER 
ARMORED 


Chester Wires and Cables 
sell better because they 
offer more! The familiar 
Chester label is assurance 
of an extra measure of re- 
liability. Ruggedized PLAS- 
TICORD and PLASTICOTE 
plastic coatings are offered 
in constructions for every 
industrial and commercial 
wiring application. Thor- 
ough laboratory and serv- 
ice testing means longer 
life and smooth pliability 
provides the easier work- 
ing quélities that speed 
wiring jobs! 

Ask CHESTER about the complete line 
of wires ond cobles for every elec- 
tricol ond electronic requirement. 
New ill8strated Yteroture, price sheets 
ond complete detoils on the new 
wholesslers wire disploy ond hondy 


dispenser will be sent you promptty. 
Just coll, wire, write CHESTER, todey! 


¢ 


4ERMOSTAT CABLE 
~ 
> 
FLEXIBLE COR 


HEATER CORT 


TELEPHONE WIRES 


NEW 


| Zi a 
2 
\ = / 
§ > | \ 
‘ 4 
“i, 
| 
USHEO 
ANNUNCIATOR CABLE ae 
president, 
fined management responsibility a 
VOICE WITH A SMILE—the culrr 
relationshig >. F. Blake enter Sey ~ « ‘ 
ales manager at Sprague Electrica dc Wire ( ALARM AND SIGNAL WIRES 
pplies In Bridgeport nr 
trod hapman. ass't { ™ Brang 
NEON SIGN AND Olt BURNER IGrITION CABLE P 
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it’s GARGY 


by unanimous agreement 


GARCY VISUALIER 
Two-lamp and four-lamp units 
in 4 ft. and 8 ft. lengths for 
stondord, rapid start or 
slimline lamps 


Take all the people who normally have a voice in the selection of 
lighting fixtures. Seat ‘em around a conference table, and 
you can quickly get them to agree on Garcy. 


The reason is that Garcy, by design, looks out for everyone's interest. 
Architects and designers like Garcy’s clean styling and impressive 
appearance. Lighting engineers approve the high efficiency and low 
surface brightness which is combined, in the Visualier pictured 
above, with 45” x 45° shielding. 


The exclusive one-piece shielding body is a favored feature with everyone. 
The complete louver, together with side panels, is formed as a single 
metal stamping . . . for great inherent strength, no rusting of 

welded parts, no loosening due to vibration. 


For the electrical contractor, the one-piece shielding body is a real boon. 
With fewer parts to unwrap, carry up ladders and assemble, it saves 
many installation man-hours and dollars. Maintenance people 

are equally enthusiastic about the one-piece shielding body. Since it 
embodies 80% of the fixture’s reflective surfaces, cleaning is fast 

and thorough. The shielding body may be cleaned by merely immersing 
it in a drum of detergent, leaving only the surface of the chassis 

to be cleaned by hand 


With Garcy it’s “Quality .. . by design.” Send for Catalog L-110. 


Quality by Design - 


GARDEN CITY PLATING & MFG. CO., 1740 N. Ashland Ave., Chicago 22, Ill. 
In Canada: Garcy Co. of Canada, itd., 191 Niagara St., Toronto 
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Summary Of Anti-Trust 
Suit Against Philco 


WASHINGTON, D.C.—The Phil- 
co Corp. has been charged with viola- 
tions of the anti-trust laws in a civil 
suit filed by the Justice Department 
in the U.S. District Court at Philadel- 
phia. The complaint charges the manu- 
facturer with using illegal tactics on 
wholesale and retail dealers. The ac- 
tion was taken on December 15th. A 
summary of the initial charges fol- 
lows 

According to the Justice Depart- 
ment, Philco has been selling its prod- 
ucts to wholesale distributors under 
an agreement that the distributors will 
confine their resale of these products 
to retail dealers located within specific 
sales territories set up by Philco 
Furthermore, the suit charges, the 
wholesalers are compelled to agree 
that they will not deal in any product 
competitive with those manufactured 
by Philco. The retailers, in turn, may 
not sell to other retailers, but only to 
consumers 
e Sherman Act— Philco is a major 
producer of radio and TV sets, re- 
frigerators phonographs, electric 
ranges, and air conditioners. The suit 
was filed on behalf of Attorney Gen 
eral Herbert Brownell, Jr.. by William 
F. Rogers of the anti-trust division 
Ir sought an injunction against the 
practices mentioned. The complaint 
specifies violations of the Sherman 
Anti-Trust Act and the Clayton Act 
The effect of the alleged restrictions, 
according to the government, is t 
ciiminate niin the sale ot 
Philco products at both the wholesale 
and retail level 

Another government charge is that 
Philco sells its complete line products 
to wholesalers on the condition that 
wholesale will not deal in products 
made by Philco competitors. This 
violates the Clayton Act, says the com- 
plaint 
e Sees Danger—aAtr the time of the 
initial proceedings, Philco President 
James H. Carmine said the govern- 
ments action was a ‘dangerous chal- 
lenge’ to those manutacturers who are 
endeavoring to preserve the system 
of independent distributors. He called 

in attack upon a distribu 

tion system widely used by manufac 
of brand-name products. Mr 
Carmine charged the government with 
attemptin 4 im an entirely new 
concept nti-trust regulation and 
business 
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the 


will force the manufacturers to estab- 


Philco president claimed that “it 


lish their own distributing subsidiaries 


REMEMBER |! 
Family Hardymen Boost 
Extension Cord Set Sales! 


and it might well result in the end 
of many small businesses which are 


now serving the public as indepen 
dent wholesale distributors 


The complaint contends that the 


wholesale distributors of Philco prod 


ucts, although nor named as defend- 


ants, participated as co-conspirators 


with the defendant in the violations 
ot the Sherman Act 


The “co-conspirators” are cited as 


all of those wholesalers who signed a 


1954 “distributor agreement” with 


Philco, at or subsequent to the 


*ugust, 1954, Philco wholesale dis 


tributors convention in New York 


City, and are all the Philco approved 


wholesale distributors 


The suit said, with the exception 


ot Philco Distributors, Inc.. a wholly 


owned subsidiary that acts as distribu 


tor tor Philco products in the four 


largest cities in the nation. Philco 


sells to about 130 in jJependent whole 


sale distributors in the United States 


Mr. Carmine stated that his com 


not think it violated ft 


iati-trust laws “when 


product 


have been trained in Phi s standards 


t representation and full serv 


ull 
ice the customer 


Public Will Suffer He adde 

that if manufacturer's products “are 

bandied about by unrestrained 

franchised dealers unknown the 

manufacturer, its distributors and rhe U j 

lealers selected by them will suffer L) 

b nost importantly, the public w 
Molded-on rubber 

sufte waterproof plugs ¢ 
We ave ‘ry conftidenc t t we and connectors 


DISTINCTIVE WHITE DISPLAY CARTON has 
the reasonableness of our constructive smart, colortul appearance Ideal tor off-counter , 
fd selling! Packed 20 to shipping cas« 
policy OF distribution 
The ] For Lower Inventory, 
with an nswer a littie while fter These Sizes: Laboratory! 


armines§ 


said, “If the system described in NUMBER 
ymmplaint against Philc is widel 
' 100 25 ft 8/2 SJ-BLACK Household Applionce: 
is tl mpan SaVS 18, ther 
t T —, 
re's a lot of grist for our mill. We 10 50 ft 18/2 SJ-BLACK Portable Tools, Extension Ree 
Lights, Lawn Mowers 
MAK (he SyHEM Widely used 102 50 ft 16/2 SJ-BLACK Office Equipment, Fans 
Philco appears to be sing the familiar 
ng 103 100 6/2 SJ-BLACK Fixtures 


or Urite Ls! 


Your Diamond Representative 


DIAMOND WIRE AND CABLE co. 


SYCAMORE, ILLINOIS 
Home of RED-D Electrical 
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New Vice Presidents 
TWIN CONTACTS For General Cable 
‘ NEW YORK, N.Y.—James R. Mc- 
; locked in b Donald, president of the General 
om e y Cable Corp., has announced the elec 


tion of four vice presidents 


new retainers They are: Martin H. McGrath, vice 


on Trine 
PUSH 
BUTTONS 


New interior design of Trine 
Push Buttons features re- 
tainer that locks twin con- 
tact (self-cleaning) mechan- 
ism securely to button hous- 


M. H. McGrath 


ing. Never loosens 

always holds tight . . . com- 

pletely trouble free 

eliminates service call 

backs. Favored by contrac- 

tors for its permanent instal- 4 


lati feat . 
a H. G. Richardson A. Wacker 


B. McGrew, vice president and di 
THIS NEWEST DISPLAY FEATURES TRINE TWIN CONTACTS. rector of purchases; H. George Rich 
ardson, vice president and general 
sales manager: and August Wacker 
vice president ach of the four has 
ad more than a quarter-century of 


continuous service with the company 


Grainger-Rush Moves 
BOSTON, MASS.—Grainger-Rush 
Co., wholesale distributor, is now lo 
cated at 9 Travis St, this city. The 
new home hi OU sq. ft. of Hloor 
space all on one thoor. Other feature 
plaque ure ample parking facilities, a loading 
ped ramp and extensive warehouse space 


Graved—or shipped The company had been located at 549 
without engraving 


intic Ave 


Monopoly In Jersey 


Laid To Trade Group 
CAMDEN, N.J.—A Federal grand 


y on December 16 indicted the 
frine's newest dis i ted New Jersey 
wood grain backgre 
oroven best selli ittons | Electrical Cont 
different—in assorted finishes 4 ctl al 
Easel for standing: eyelets for | fae Attractive double 
vanging. Packaged Deal includes sam price card for easy 
ole display and introductory back up price 
asserted push ‘ spaces 
individual, colerful Trin . for retail prices 
) for a total of 63 push butter | detachabie cost card 
You pay only for buttons. Labe! r with complete Dis 
ed shipping carton for mailing tributer Dealer 


price information 
Write fer * 
catalog 


/ MANUFACTURING CORP. 


nspiracy 


het 
mpetition 
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he Department of Justice 

he indictment accused the 
idants, and certain co-conspirators 
ot selling and installing $1,100,000 
worth of electrical equipment in 1953 
This amounted to 92 per cent of all 
the electrical equipment sold and in 


illed in South jersey by electrical 


ractors employing union labor, he 
ed 

Among those named 
conspirators but 


defendants, were 


ot the International 
Electrical Workers 


Graybar Names Wallace; 
Also Other Officers 


NEW YORK, N.Y.—The appoint 
ment of Douglas Wallace as assistant 
vice president, effective January Ist 
has been announced by President W 
E. Henges, Graybar Electric Co., Inc 
Mr. Wallace will work with Vice Pres 
ident E. W. Cashman who heads Gray 
bar's inside operations 

Mr. Wallace started as an assistant 

ountant at Seattle in 1922. He so 
transterred to New York where 

i h the positions of 
intant, assistant Secr 
merchandising man 
48 Mr. Walla 


Jac ksony ille 


Douglas Wallace 
He returned to New 


imager fro 


months 


He be 
I He 
anager at New Y 
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Prizes for everyone / 


opens the doo 

proms on Plugmold s 

1s ess 
valuable prizes, too! EVERY SAL E 
Piugmold EARNS VALUABLE PRIZE 
POINTS FOR YOU. Special New 
Kitchen Package helps you merchandise 
and sell Plugmold. Ask 3 


All buildings need 
more electrical outlets ! 


lugmol 1 answers he demand for 
more electrical outlets r lighting, ap- 
pliances, tools — in home 
factories, institutions 
faster cheaper to install 


MORE PROFITS 


Plugmold Kitchen Package 
leads to bigger jobs! 


For NEW WIRING or RE Sg 
Plugmold is the most economical, mo 
ern way to provide plenty of nt 
Once your customers try Plugmold in 
the kitchen, they'll want it in every 
room. Install the Kitchen Package in 
your own home and see for yourself 


WIREMOLD’S Full Profit Line Builds Better Business for YOU 


WIREMOLD PANCAKE WIREMOLD 
Surface Raceways Overfloor Raceways Fluorescent Units 


5 
Mor 
wi 
139 of Camden, Local 592 of Vine 
Win 
“OLD 
‘ — 
=> / 
htt, 
i 
| | | 
| 
©) | | 
- 
= 
n October 1940 as assistant general os) aa 
Py 
sales manager. He was general con 
is 
4 munications and merchandising ics 
January, 1943, unti Ss 
nine MEM jater when he became 
Pittsburgh district manager. Mr. Wal 
ace 1s on the board of directors of ) 
J. E. Carroll replaces Mr. Wallace es. 
oined Graybar salesman at Syra 
cuse 1 ime manager 
from 19% T REM 
sales n rk from 194 he Company 
ntil transferring to Cincinnati as 16, 
jistrict sales manager i Mr ae 
131 
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Every 
Wrench Work- 
TESTED 
at the 
factory 


ROBERT M. FREEMAN is genera 


ale manager for the Amplex Corp 


Brooklyn, N. Y. He joined the firm 

October #53, as the metropolitan 
ale representative Prior t joining 
Amplex Mr. Freeman perated ar 
electrica Wholesaling business on 
Long Island. He coordinates company 

tributor sale c y under the d 
rect superv n of W. R. Freeman 
vice pre Jent in charge ft sale 


Carroll held this position until the 
time of his new appointment 

G. L. Call has been appointed dis 
sales manager tor the Cincinnati 
aistrict Mr. Call starred in 1928 at 
Dayton and served in Portland, Ore.. 


you make more as a counterman, service clerk and 


salesman. After being discharged from 


money selling the genuine 


1al Corps as a major, he 


returned to Seattle in 1945 as man 


ager, supply sales. He became man 
ager, inside construction sales in 1950 
and in 1953 was transferred to Akron 
Ohio, as manager. He held this pos! 


rion until his new appointment 


RENCH FE. I. Funk succeeds Mr. Call as 
branch manager at Akron. He has 


been with Graybar for 17 years and 


4 al, ith has been an appliance and supply 
i>! | 10 WOl K » «perfect balance. ..com- salesman, manager-supply sales, man 
fort-grip I-beam handle . . . handy conduit scale on hookjaw ager-supply specialty sales, manager 
‘ust construction materials sales, and new 
“aSV-Sp ing adjusting nut... clean 
ay Saas 8 erik business development and district ap 
no slip or lock. pliance sales manager. A native of 
, Oakley, Idaho, Mr. Funk started in 
taStS (ONGE!,.. first guaranteed housing, won’t break Salt Lake City, Utah 
or bind... ever. Every wrench individually tested before Leviten Honors Five 
shipment ...and millions of them in use. Sizes 6’’ to 60’’— end For 25 Years Service 
pattern, 6” to 36”. NEW YORK, N_Y.—Five key em- 
Backed by powerful RIG@Qib advertising, you're ployees otf the Leviton Manufacturing 
sure of profitable turnover ... Order today! Co. received gold watches on the oc 
THE RIDGE TOOL COMPANY «+ ELYRIA, OHIO, U. S. A. casion of the completion of 25 years 
= service with the company. President 
Isidor Leviton made the presentations 


at a dinner held at the Starlight Roof 
of the Waldorf-Astoria Horel on De 
cember 19th 

The employees honored included 
Mrs. Zelda Selig, Brooklyn: John Olda 
kowski, Brooklyn, Werner Pohle. Ros 
yn, LI, Paul Waskiewicz, Queens 
ind Herbert Weber. Brooklyn 
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Dobkin Names Schultz 


CHICAGO, ILL—Paul Schultz is 
the new sales promotion manager for 
the Dobkin Electric Supply Co. Prior 
to his new position, Mr. Schultz was 
electric housewares buyer for Triang| 
Industries Dobkin Electric is locate 
at 1315 W. Congress St 


llth AW Conference 
Next Month In Chicago 
AGO ILI If America Old 


house wiring 1s ever to catch up with 
the rapid multiplication of home ap 
pliances and high lighting levels, it 
will probably be accomplished through 
time payment buying of expanded 
wiring Sy stems 

This prediction of Lester E. Bar- 
rett, plan committee chairman, Na 
tional Adequate Wiring Bureau, was 
coupled with the announcement that 
the 11th Annual Wiring Conference 
would be held in Chicago's La Salle 
Hotel on February 
tration is open to all elements of the 


electrical industry connected with ade 


24 and 25. Regis 


quate wiring. General conference chair 
man is Don E. Clayton, president, Na 
tional Electrical Contractors Assn 

Mr. Barrett said credit buying is s 
much a part of the American eco 
nomic lite, that even where customer 
cash is readily available, the offer of 
installment credit is a strong incentive 


} 


ro a home owner who hesitates to buy 


both a new major appliance and 
needed re-wiring job 
A workshoy on the first day of the 
hi 
conference will deal with this problem 
as it has been handled by urility con 
panies. Ir will take 
panel of six representatives from areas 
promoting installment plan wiring 
The 1955 National 


Adequate Wiring program will share 


modernization 


the afternoon period of the first day 
together with a farm wiring panel and 
a dealer presentation Look Magazine s 
adequate wiring presentation awards 
will also take place on the first da 
The program fer Friday, February 
includes a panel liscussion of rhe 
955 residential wiring standards 
which went into effect on January 
A panel discussion with an electri 
contractor, a builder and an FHA re 
gional director will take up FHA and 
the 100 ampere service Experience 


stories On aparrment house wiring 


r 
modernization will also be feature 
Rounding up the Friday morning 


program will be L. R. Klose, Il, of 
L. R. Klose Electric Co., Kalamazoo 


Mi 
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te 7 You'll sell more, make more with the 


Yes, one quick sale leads to another when you stock the complete 
line of Keystone wiring installation equipment. They 

Ke items, all quality-built, all competitively priced. What's more, 

Ss they're all “job-engineered” to save time and reduce costs 


keep satisfied customers coming back for more 


re all related 


KEYSTONE WIREWAYS ond Auxiliary 
Fittings hove all the time-soving, 
money-soving features your cus- 
tomers want. They're quickly, easily 
installed, readily adaptable to any 
power distribution system. Available, 
too, in both flanged and flangeless 
styles ond a wide range of sizes 
and lengths . . . from 22" x 22" x 
1 ff. through 8” x 8” x 5 feet long. 


KEYSTONE CUTOUT BOXES and Pull 
Boxes cre furnished in Type “A” 
with hinged cover, Type “SC” with, 
screw cover. Both feature a formed 


construction strongly fabricated and 


securely welded .. . with adequate, 


easily removable knockouts. And 


both types cre available in a com- 


plete range of sizes . . . stocked for 


prompt delivery to meet your needs. 


KEYSTONE SWITCH BOXES and Outlet 
Boxes ore loaded with extra quality 
feotures! BX or Romex clamps are 
already cssembled with nested fit 


for easy pulling of wires. Knockouts 
ond pri-outs come out double quick. ~Y ' ‘ 
And tapped -holes ore extruded to 
provide extra thickness, eliminate 

stripping of threads. Even mounting j : f/ pd 

brackets make installation easier. 


... the Complete Line of Wiring Installation Equipment 
Sold Only through recognized Electrical Distributors 
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CALENDAR OF EVENTS 


Natl. Appliance and Radio-TV Dealers 
Assn. 
1955 Convention 


ynrad Hilton Hotel 


NATIONAL ASSOCIATION OF ELF¢ 
PRICAL DISTRIBUTORS 
Appliance Division Meeting 


Hore 


ttee mect gS, panels 


National Housewares Mfgrs. Assn 
W inter Hy ewares Snow 
Navy Pier 


terer 


National Assn. of Home Builders 
Hotel Sherma 
( nicag 

Jan lary 


Conferences. ext 


Southeastern Electrical Wholesalers 
Fifth Annual Industry Day 
Atlanta Biltmore Hotel 
Atlanta, Gsa 


speaker meetings 


repDruar na 


Missouri Valley Electric Assn 


Saies Conference 


ngs speaner 


Philadelphia Home Show 
Commercia M 
Philadelphia Pa 


Ext 


Natl Adequate Wiring Bureau 
lith Annual Wiring Conterence 
La Salle Hot 
Chicago, Ill 
February 
(seneral conferen 
Installs Faster — Easier .. . Reduces Your Inventory the electrical 
Essex Electrical League 
Drive four nails . . . turn the screws! 
It's up — without carpentry. R, T or Olympic Park 
wi Newark, N. J 
TW wire pulls directly into the J-box. stop 
arcn 
No additional pull boxes, asbestos or Exhil 
ing wi required. J-box 
slow burning quired J bo Southeastern Electrical Exchange 
is always accessible. Available in six 
sizes for 60, 100, 150, 200-300 watt Boca Raton Hor 
. Boca Raton, Fla 
fixtures. Carry only what you need. oh 2 
arcn 
Avoid stock duplication. Conference 
Seud for your illustrated catalog of the complete Atlite line. Le a 
Annual Dinner 
rf-Astoria H 


ATLAS ELECTRIC PRODUCTS CO. 


317 Ten Eyck St., Brooklyn 6, N. Y. 


dal HERE IS BETTER ING 
Exhibits, meetings 
( 

be small hallways. . 
Incandescent 

| 
functional sah 
product Board of governors 
7) Furnished nish fin Kansas City, M 

and 
fluorescent re- 
sed light tor Buhibits, special 35,000 sq. ft 
> 
<a 

Inc 
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Chicago Electrical Industry 
Conrad Hilton Hotel 
Chicago, IIL. 

May 10-12 


Exhibits limited to products in electri The f ARAG ON 
cal construction, industrial, industrial 
lighting and industrial appliance felds Memory Master time switch iS 


Pacific Coast Electrical Assn 
Annual Convention 
Palace Hotel 
San Francisco, Calif 0 


May 11-13 
Meetings 


INSTANT CHECK of 


mot perations 


through Mote Vu ope 


NATIONAL ASSOCIATION OF ELE( 
TRICAL DISTRIBUTORS 
i7th Annual Convention 
Conrad Hilton Hotel 


INSTANT ADJUST- 
MENT — ocd emove 
honge dic! 
pers ony time without 
Jiao 


Quick 


Chicago, Ill 
May 22-25 


Speakers ymimuttee mectings, panels, 


removing 


“TORSION-CLUTCH”™ 
DIAL DRIV - dial 


conference booths, awards 


turns free 


va eck 


Nat'l. Industrial Service Assn. 
2nd NISA Convention 


QUICK-OUT MOVE. 
MENT pow ely ks 


Trade group of motor repair shops, com 


mittee Giscussions, reports 


SIMPLIFIED HOOK 
ue 


Edison Electric Institute 
Annual Convention 
Los Angeles, Calit 
June 13-1¢ 
Conterence 


occess tern block 


FULL-DEPTH TERMI 
NAL BLOCK INSULA- 
TOR PLATE. 


National Housewares Mfgs.’ Asso 


from $10.50 list 


Summer Housewares Show 
Convention Hall 
Arlantic City, N. J 
July 11-1‘ ... used wherever a 24-hour 1 
contecences ON-OFF time switch is needed 
Refrigeration and Air Conditioning Men in the electrical field are unanimous in a 
their praise of the new 3000 Series Memor ‘ 


Exposition 
Summer Meeting 
untry Clu 


Master It is 100 dependable for control 
ling “ON-OFF” operation of bill board light 


store illumination, poultry house lighting 
of other plant 


Seaview ( 


stoker operation and hundreds 
applications. It's the switch that remembers 


Board of directors meeting 


4 lets you lorget 
Eastern Electrical Wholesalers Assn., Inc ee 


stry Show 


yn ry More than 40 profit opportunities 


Porcelain Enamel Institute 
24th Annual Meeting 
The Greenbrier 
Whit Sulphur Springs, W. Va 


October 26-25 
Meetings, architects and designers 


NATIONAL ASSOCIATION OF 
ELECTRICAL DISTRIBUTORS 


7 


Pacit Zam 
Empress Hote 
Victoria, B. ¢ 


Senremb 
eptem de 


Meetings, panels 


Refrigeration and Air Conditioning 
Exposition 
th Exposiuon 
Atlantic City, N 
November 28-December 


Meeting peakers 


PARAGON ELECTRIC | 


TWO RIVERS, WISCONSIN 
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165th Regt 
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The following is the Operating and Selling Policy of 
Arro Expansion Bolt Company, manufacturers of 
quality fastening and drilling devices for masonry — 
for over twenty-five years. 


DISTRIBUTION—Arro products are sold nationally through quali- 
fied Wholesale Hardware, Industrial Supply, and Electrical Supply 
Distributors 

INQUIRIES— All inquiries are referred to our distributors in their 
respective territories 

PRICES—-Arro products are reasonably priced to promote their 
broad use by consume! Distributor mark-up on the Arro line 
insures an attractive profit 

RESALE—Arro distributors are urged to respect our suggested resale 


method is used to encourage this fair practice 


STOCK 


Arro offers its distributors a complete line of fastening and 
drilling devices for masonry. Distributors are expected to maintain 


as icient stock to adequately serve their trade 


SERVICE —Ten branch warehouse stocks are maintained in key 
cities, strategically located throughout the nation. All orders are 
shipped immediately from factory or branch warehouse stocks with- 
in 48 hours 
GUARANTEE Arro products are fully guaranteed against defects 
in material and workmanship. Returned goods are accepted on 
authority of the Marion office only 
SALES AIDS—Arro helps promote sales for distributors by supply- 
ing a variety of sales literature. displays, and catalogs; by cooperating 
with their salesmen; and by regularly advertising in nine leading 
trade journals 
PARTICIPATION—Arro is an active member of leading industrial 
and trade associations 
This has been our Sales Policy since our birth in 1930. We 
believe that this policy, possible only under the American 
system of free enterprise, has been an important factor in our 
substantial growth and friendly relations with our distributors. 


ARRO 
ARRO EXPANSION BOLT CO. 


1440 Boone Ave., MARION, OHIO 


PEOPLE IN THE NEWS 


W. T. Johns, Jr., vice president, 
Rumsey Electric Co., Philadelphia, Pa., 
has been elected a director of the cor- 
poration. Mr. Johns makes his head 
quarters in Richmond, Va 


J. F. Tully is district manager of the 
New York-Newark district of the Gen- 
eral Electric Supply Co. effective 
January Ist.C. Fortenbaugh is Michi- 
gan district manager for supplies and 
apparatus, also effective the first of the 
new year 


Lou D. Tuck, former sales man- 
ager of the Jewel Products Corp., 
Bloomfield, N.J., until about two years 
ago, is now with the Bond Sales Co., 
Inc., Miami, Fla. Mr. Tuck is acting 
is president of the wholesale electrical 
ippliance firm, located at 275 N.W. 

ith St., Miami 


Ralph M. Davis has been added 
the Pittsburgh sales staff of the 

h Reflector Co. He handles 

this area for the entire line 
andescent and fluorescent light- 

ing equipment. Mr. Davis was for- 
merly a manufacturers representative 


n the area 


Lucius L. Dailey is district sales 
manager in southwestern area for 
Tomic Sales & Engineering Co., De- 
troit His territory covers Texas. 
Oklahoma, New Mexico, the western 

ilf of Kansa 


ind the cities of Shreveport, La, and 


including Wichita) 


Texarkana 


Perry G. Sessons, Jr., was recently 
manager for the 
Electro-Silv-A-King Corp., Chicago 
and Reading, Pa. His district encom- 
passes Georgia Alabama (excluding 
Mobile-Gulf area), central Tennessee 
ind Greenville and Anderson, $.C 


ippointed listrict 


Joseph R. Ray recently joined the 
Fluorescent Fixtures of California staff 
as sales engineer. His district takes in 
Utah, Colorado, Kansas and Missouri. 

James F. Davis is sales manager 
of the Morrisville, Pa., division of the 
Pittsburgh Standard Conduit Co. The 
plant shi juit to both the Ar- 
ind Coasts Mr Davis 
also is responsible for supervising sales 
in New Jersey and the metropolitan 
New York area 

Roy R. Marchetti is district sales 
engineer for the Sola Electric Co. 
Chicago, in the firm's Cleveland office 
He represents the manufacturer's line 
in the Detroit-Cleveland area and 
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throughout the greater part cf Ohio 
and southeastern Michigan. Mr. Mar 
chetti spent several years as field sales 
engineer tor the Westinghouse Elec- 
tric Supply Company in the Chicago 


irea 


George Hunsinger has been ap- 
pointed engineer of wires and cables 
by Western Insulated Wire Co., Los 
Angeles, Calif. He will be in charge 
of the design, development, research 
and quality control of large, flexible 
neoprene-jacketed cables. Special cables 
built to meet individual specifications, 
as well as stock items, will receive his 


personal attention 


OBITUARIES 


Fred W. Kiemle 


Fred W. Kiemle, co-owner of the 
Kiemle Electric Equipment Co., To 
ledo, Ohio, died on November lst 
He was 59 years of age. Mr. Kiemle 
bought the business in 1928 from the 
General Electric Supply Co. He had 
sold his interest in the company a day 
before his death 


Walter D. Steele 

Walter D. Steele, president of the 
Benjamin Electric Manufacturing Co 
Des Plaines, IIL, from 1928 until 1954, 
lied on December 9th. Death was the 
result of a coronary attack. He was 84 
years of age 

With his associates, Mr. Sreele 
1901 


organized Benjamin Electric in 
he became actively connected 


In 1907 


with it as vice president in charge 


Walter D. Steele 


of sales and manufacturing activities 
He retired as president and from 
active business in 1954 in favor of a 


consulting capacity 

During his career, Mr. Steele was 
a leader in the electrical industry. In 

2 he was awarded the first 60-year 
Medal for continuous and devote 
service to the entire electrical industry 
by the National Electrical Manufac 


turers Assn 


January, 


CLARK adds 
MORE THAN A NEW LABEL 


to “American” Service Entrance Equipment 
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“American” Service Entrance Equipment is now a part of 
the Clark line of high quality electrical products. Thus the 
“American” line now represents the combined manufactur 
ing and engineering skill of Clark Controller, and the special] 
ized experience of American Electric Switch—both in busi 
ness for over a quarter century. 


The new Clark-American label assures now that all American 
Electric Switch products are manufactured to the same rigid 
specifications that guarantee the dependability, quality, dur 
ability and long trouble-free service of other products that 
bear the Clark trademark. 

Factory stocks, complete stocks in strategically located ware- 
houses, plus stocks on shelves of distributors throughout the 
country, provide fast, efficient delivery of the following 
General Purpose Switches Outdoor Service Entrance Switches 
Fuse Pull-out Service Entrance Switches Outdoor Safety Switches 


Fuse Pull-out Main-Range-Lighting Fused Lighting Panelboards 
Combinations Dead Front Distribution 

Door Pull-out Service Entrance Panels 
Switches Magnetie Circull Breaker 

Toggle Type Service Entrance Switches Panelboards 

Fuse Cabinets and Branch Circuit Quicklag “De-ion” Panelboards 
Attachments Nofuze Lighting Panelboards 


Write for complete description and price 


American 


ELECTRIC SWITCH DIVISION 


Jee CLARK CONTROLLER (ompany 


1146 East 152nd Street, Cleveland 10, Ohio 


f Sombination Unit containing | 
1.100 amp. fused main pul 
2 t fused pu ats for 

range wate heale: 

30 amp. branch circuil fuses 

L ade 
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ASSOCIATION NEWS 


BOISE — The Snake River Valley 
Electrical Association has been formed 
here to stimulate interest in electrical 


appliances and services in the Idaho 


area. Vic Goertzen, former Chamber of 
Commerce executive, has been named 
executive secretary of the new group 
Among the first projects to be under- 
taken by the association will be a 
market survey of the area to ascertain 
sales potentials. Permanent office for 
the group is in Boise 


CHATTANOOGA — Chattanooga 
Electric League Officers for 1954-55 
are: President, Mack Gilbert; First 
Vice President, Bill Redd; Second Vice 
President, Craig Schmidt; Secretary 
Paul McMillan; Assistant Secretary, 
Hassell Qualls; Treasurer, Robert Ely. 
C. B. Osborne is chairman, develop- 
ment committee 


CHICAGO Arthur H. Schneider, 
general sales manager of the Common- 
wealth Edison Company is president 
of the Electric Association for 1955. 
Mr. Schneider succeeds Henry Czech, 
who has retired from the Westing- 
house Electric Supply Co. Mr. Czech 
took over the post of manager of the 
Chicago Electrical Wholesalers Asso- 
ciation on January 1, 1955 


The new vice president of the Elec- 
tric Association is H. C. Moses, Jr., 
western division manager of The 
Thomas & Betts Company. Jack W. 
Collins, manager of the Electrical Con- 
tractors Association of City of Chicago 
was re-elected Treasurer, and Clif 
Simpson continues as the Electric 
Association's managing director 

Four new directors were also named 
to the board. H. L. Burgess, Westing- 
house Electric Co., succeeds A. M 
Fisher of the same firm. Laurence E 
Pierron, manager of general service 
for the Edison system, succeeds Ralph 
Raymond of the Commonwealth Edi- 
son Co. James Love of Leo Burnett 
Co., Inc. and E. T. Rowland of the 
Chicago Electrical News were named 


lrrectors at-large 


FRENCH LICK, IND.—Dean H 
Mitchell is president of the Indiana 
Electric Assn. for the coming year. He 


; ers, : is president of the Northern Indiana 

Pu M nufa Public Service Co. This is the second 

— 4 time Mr. Mitchell had held the post 

pais JEFFERSON sTeeer He was first elected president in 1943 
LAT ROBE. PA. ; and has been a member of the board 
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KANSAS CITY — C E. “Barney 
Barnickel is president of The Electric 
Association of Kansas City for 1955 
Mr. Barnickel is sales manager for the 
Lee Wholesale Co. He has been a vice 
president and director for the past 


they're all 
time savers’ 


four years 

F. M Sholders, Graybar Electric 0., 
was elected vice president of the sup 
ply wholesalers diviston. Irwin Hur- 
witt, Inland Distributors, Inc. is vice 
president of the appliance wholesalers 


division. Jack D. Goetze, Earl Goetez 


Co., is vice president of the manufac- 


turers agents and representatives divi- 


sion 


Elwood Reeves is 


LOS ANGELES 


president of the Electric League of Los 


Angeles, Inc. for 1955. Mr. Reeves, e e 

Los Angeles division manager for the Buy with confidence 

Magnavox Co., succeeds Robert D 

Williams, vice president, Brand Ap- e 

pliances, Inc., Glendale, Calif r m t n e ur r e 
Ray King, Ray King Appliances, 


Van Nuys, is executive vice president; 


Floyd Lovelace, manager-residential 

sales, Los Angeles Department of , The most complete = - 44 

Power and Water, is secretary; Leo line of quality secondary ity 
service materials availabl« 


Allen, Parker-Allen Co., is treasurer 


Glen Logan is managing director of 
| st is the li hi ill give he f 
the league his is the line that will give you the j 
biggest volume of sales on secondary 
SPOKANE — Joseph J. Thomas is materials. This is the line that will give 
president of the Inland Empire Elec- you the biggest profit WIREMOLDER! b 
trical League for 1955. He is manager Every design conforms with industry Standard and pipe-mounting : . 


of Densow’s Northtown hardware and standards. Racks and house 


appliance store. Mr. Thomas succeeds brackets are double hot-dip J 
the Westinghouse galvanized for longer service. (™ t= — | 
: 


Henry L. Vincent of 


Electric Supply C Wireholder screws are sharp : 


Burr F. James, Spokane manager and clean, for quick, easy driv SECONDARY RACKS 
of the General Electric ipply Co., 1s ing Dense. homogenous por 
the new vice president of the league celain gives top strength, high Fi ' : 
Vernon E. McCain, manager of the est insulation value and sparkling ap os es ie 
Graybar Electric Co., Inc. branch, was pearance Porcelain Products top quality J y 


reelected treasurer. Devoe G. Quinton secondary service materials install quick 


an of ly under any conditions. If you are not (zl 
— 


the supply and apparatus section already stocking this fast moving, profit 


William A. Lowry is chairman of the making line, our representative will | 


, appliance section gladly bring complete details | He 
ea 


PHILADELPHIA—George E. Whit 


well, vice president in charge of sales, 


of Spokane was named 


FOUR-IN-ONE SPOOLS 
A wonderful new product " E BRACKETS 
- . Standard and pipe-mounting 


Philadelphia Electric Co., is the new 


sresident of the Electrical Association 
of Philadelphia. He succeeds J. B 
Ir., president of the Rumsey 


LEVISES 


For every application 


Other officers elected to serve in 
1955 are: Vice President, S. M. Came 


ron, vice president of the Howard P 


Foley Co.; Secretary, William E. Rub 


vcelain Products, lac. 


ert, president of the Union Electric 
Contracting Co.; and Treasurer, Phi 


H. Ward, Jr.. president of the Ward ae FINDLAY, OHIO 


Electric Co 
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ASSOCIATION NEWS 


BOISE The Snake River Valley 
Electrical Association has been formed 
here to stimulate interest in electrical 
appliances and services in the Idaho 
area. Vic Goertzen, former Chamber of 
Commerce executive, has been named 
executive secretary of the new group 
Among the first projects to be under- 
taken by the association will be a 
market survey of the area to ascertain 
sales potentials. Permanent office for 


the group 1s in Boise 


CHATTANOOGA — Chattanooga 
Electric League Officers for 1954-55 
are: President, Mack Gilbert; First 
Vice President, Bill Redd; Second Vice 
President, Craig Schmidt; Secretary 
Paul McMillan; Assistant Secretary, 
Hassell Qualls; Treasurer, Robert Ely. 
C. B. Osborne is chairman, develop- 
ment committee 


CHICAGO Arthur H. Schneider, 
general sales manager of the Common- 
wealth Edison Company is president 
of the Electric Association for 1955. 
Mr. Schneider succeeds Henry Czech, 
who has retired from the Westing- 
house Electric Supply Co. Mr. Czech 
took over the post of manager of the 
Chicago Electrical Wholesalers Asso- 
ciation on January 1, 1955 

The new vice president of the Elec- 
tric Association is H. C. Moses, Jr., 
western division manager of The 
Thomas & Betts Company. Jack W. 
Collins, manager of the Electrical Con- 
tractors Association of City of Chicago 
was re-elected Treasurer, and Clif 
Simpson continues as the Electric 
Association's managing director 

Four new directors were also named 
to the board. H. L. Burgess, Westing- 
house Electric Co., succeeds A. M 
Fisher of the same firm. Laurence E. 
Pierron, manager of general service 
for the Edison system, succeeds Ralph 
Raymond of the Commonwealth Edi 
son Co. James Love of Leo Burnett 
Co., Inc. and E. T. Rowland of the 
Chicago Electrical News were named 


directors-at-large 


FRENCH LICK, IND.—Dean H 
Mitchell is president of the Indiana 
Electric Assn. for the coming year. He 
is president of the Northern Indiana 
Public Service Co. This is the second 
time Mr. Mitchell had held the post 
He was first elected president in 1943 
and has been a member of the board 


ELECTRICAL WHOLESALING—Janvery, 1955 


| 

Lar Product! have Won | 

ae. a bo, Alf ty “f A 


KANSAS CITY — C. E. “Barney 

Barnickel is president of The Electric 
Association of Kansas City for 1955 
Mr. Barnickel is sales manager for the 
Lee Wholesale Co. He has been a vice 


president and director for the past 


four years 

F. M. Sholders, Graybar Electric Co.. 
was elected vice president of the sup 
ply wholesalers division. Irwin Hur- 


witt, Inland Distributors, Inc. is vice 
president of the appliance wholesalers 
division. Jack D. Goetze, Earl Goetez 
Co., 1s vice president of the manufac- 


turers agents and representatives divi- 


sion 


Elwood Reeves is 


LOS ANGELES 
president of the Electric League of Los 
Angeles, Inc. for 1455. Mr. Reeves, 
Los Angeles division manager for the 
Magnavox Co., succeeds Roberr D 
Williams, vice president, Brand Ap- 
pliances, Inc., Glendale, Calif 

Ray King, Ray Kine Appliances, 
Van Nuys, is executive vice president; 
Floyd Lovelace, manager-residential 
sales, Los Angeles Department of 
Power and Water, is secretary; Leo 


Allen, Parker-Allen Co., is treasurer 
ot 


Glen Logan is managing director 


the league 


SPOKANE — Joseph J]. Thomas 1s 


president of the Inland Empire Elec 


trical League for 1955. He is manager 
of Densow’s Northtown hardware and 
appliance store. Mr. Thomas succeeds 
Henry L. Vincent of the Westinghouse 


Electric Supply ¢ 

Burr F. James, Spokane manager 
of the General Electric Supply Co., is 
the new vice president of the league 
Vernon E. McCain, manager of the 
Graybar Electric Co., Inc. branch, was 
Quinton 


reelected treasurer. Devoe G 


of Spokane was named chairman of 


the supply and apparatus section 
William A. Lowry is chairman of the 


, appliance section 


PHILADELPHIA—George E. Whit 
well, vice president in charge of sales, 
Philadelphia Electric Co., is the new 
president of the Electrical Association 
of Philadelphia. He succeeds J. B 
Harris, Jr., president of the Rumsey 


Electric Co 

Other officers elected to serve in 
1955 are: Vice President, S. M. Came 
ron, vice president of the Howard P 
Foley Co.; Secretary, William E. Rub 
ert, president of the Union Electric 


H. Ward, Jr., president of the War 


Electric Co 


Contracting Co.; and Treasurer, Philip 
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they're all 
time savers’ 


Buy with confidence 


The most complete 
line of quality secondary 
service materials available 


This is the line that will give you the f 
biggest volume of sales on secondary 
materials. This is the line that will give X 
you the biggest profit wreancunens 
Every design conforms with industry Standard and pipe-mounting 


standards. Racks and house 

brackets are double hot-dip 

Wireholder screws are sharp | 


SECONDARY RACKS 


and clean, for quick, easy driv 
Solidly constructed for longer service 


ing. Dense, homogenous por 


celain gives top strength, high F 
est insulation value and sparkling ap ie 


pearance. Porcelain Products top quality 


secondary service materials install quick 
ly under any conditions. If you are not ce 


already stocking this fast moving, profit 


making line, our representative will 


gladly bring complete details 


FOUR-IN-ONE SPOOLS 
A wonderful new product " #E BRACKETS 
Standard ond pipe mounting 


CLEVISES 
For every applicotion 


Porcelain Products, lnc. 


SPOOLS 


FINDLAY, OHIO 


—- 
‘ 
from a single source — 
ap 
4 
| 
| } 
em | 
~ 
Ne 
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MARIEMONT AVE 


CATALOG 


CINCINNATI 27, OHIO 


REPRINTS AVAILABLE 


lighting Fixture Distribution Today 


4-¢ ¢ 


Cost: 1-10: 30¢ each; over 10: 25¢ each 


Adequate Wiring’s Challenge 
Aur 


Cost: 1-10: 30¢ each: over 10: 25¢ each 
Financing the Retail Dealer 
Cost: Free 


The Electrical Wholesaling iIndustry’s 
Basic Dimensions 


Cost: 50¢ each 
How To Make a Lighting Sales 


Presentation 
A 


Cost: 25¢ each 


What Salesmen Want in Sales Meetings 


Cost: 5¢ each 
How a Top Salesman 
Organizes His Work 


About ad 


Cost: each 


How To Beat the Price Bugaboo 


Cost: 20¢ each 


The Case for Realistic Market Research 


Cost: 10¢ each 


Selling Lighting in Pittsburgh 


Cost: 25¢ each 

The Ills of the Industry and 

What You Can Do About Them 

Cost: 1-10: 20¢ each: over 10: 15¢ each 


So You Want To Sell Me? 


Cost: 10¢ each 


Why Some Sales Meetings Fall Flot 


Cost: 10¢ each 


Annual Outlook and Review 


Cost: 1-10: 30¢ each: over 10: 25¢ each 


For Copies write to 

The Editor, ELECTRICAL WHOLESAI 
ING, 330 W. 42nd Street, New York 
46, N.Y 
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MANUFACTURERS NAME 


The Electrical Facilities Inc., Oak- F A 
land, Calif. has appointed 
Nevins and Associates, 26 Rittenhouse 
Place, Ardmore, Pa., 
for the state of New York, western 
Connecticut and Northern New Jersey. 


Ilsco Corp., Cincinnati, Ohio, an 
nounces the appointment of Frank P 
Deveny, 5200 Chowen Ave., South, 
Minneapolis, Minn. His territory in 
cludes Minnesota, North Dakota 


South Dakota, Nebraska, and parts of 


Iowa and Wisconsin 2 


Keystone Manufacturing Co., Cen 
ter Line, Mich., has appointed Thomas 
Quilter as their representative in 
Florida. Mr. Quilter resides at 3025 
19th St., Gulfport, Fla 


Markel Electric Products, Inc., Buf @ 
falo, N.Y., has named John H. Vier § 


Institutions 


SALES REPRESENTATIVES | |= INSTALLATION, 


"“"NEVA-GLARE™ 
for Stores 


: 


to act as an associate of Louts Stark % 
who has represented the manufacturer 
for over 30 years. The territory he 4s 
covers includes metropolitan New i 
York, northeastern Pennsylvania and ate 
northern New Jersey 
for 
Tomic Sales & Engineering Co., si~ 
Detroit, Mich., has announced the ap 
pointment of three additional repre 
sentatives and their territories: Tom 
Harrison, Tom Harrison Co., P.O. Box & 
11185, Dallas 23, Tex., will cover Okla- J 
homa, Shreveport, La., and the north i } 
ern half of Texas on a straight line | j 
across the state from and including § 5 
Waco; Bob Roberts, P.O. Box 4591, § oF 
Houston, Tex., will cover the southern § 
half of Texas, exclusive of El Pas RECESSED 


E. J. Hagen, 3820 Louisiana Ave IN 
New Orleans, La.. covers Louisiana, | 
except Shreveport, Mobile, Ala. an 


Fla 


Pensacola 


L. B. ALLEN 
CO., INC. 
6701 Bryn Mawr Ave. 
CHICAGO 31, ILL 
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STALLATION 


ARCHITECTS - B ERS 


Specify “NEVA-GLA’ 
modern wayto modern 


specify... 


above all else 


CUT OVERHEAD GLARE 


marlou 


‘*NEVA-GLARE”’ 


LIGHTING FIXTURES 
with Plexiglas Diffuser 


Easy to install ¢ Easy to clean and maintain 


Solve your lighting problems with “NEVA. 
GLARE” fixtures—diffused, glare-free vet 
bright lighting, that makes for relaxed 
efficiency. You will know the moment you 


turn them on 


MARLOU’S new line of “Neva-Glare” Plexi- 
glas units are opthalmically designed to 
diffuse light evenly with an absolute mini- 
mum of light absorption. “Neva-Glare’ 
fixtures are made to blend into the sur- 
roundings and the Plexiglas is easily re- 
moved for cleaning and maintenance, no 
tools required 


Available in square or rectang rle units that 
are adaptable for flush or recessed instal- 
lation. E.T.L. Curves on request 


* Above all else... MARLOU is Quality Lighting” 


Some select territories open to 
recognized Monvilocturers Agents 


the 


A complete line of lighting fixtures 
for Fluorescent, Slimline and Cold 
Cothode Lights 


Write For 
Com plete 


MARLOU 
Catalog =... 
sim 


| 
Anna 
=— 2 
3 
= 
FLUX | | 
FANWOOD, NEW JERSE 


INSURES 


GREATER DISTRIBUTOR PROFITS 


Fibre screw anchor for 

with wood or log 
screws Only universal 
anchor thet con be used 
n ony moterial 

Wood screw sizes 

#6 to $20 
log screw sites 


B% to 2% 


WL ANC HORS 


RAW DRIVES 


Only expansion bolt 
combining anchor and 
bolt in one piece. Simple 
fo vse, eosy to instol! 
Drives like 
drilled hole 
dous holding 
Sizes 3/16” to 


HAMMER SEIS 


Newest type of heovy 
duty machine bolt an 
chor Hommer is only 
tool needed to set it 
permonentiy in the 
masonry 

Bolt sizes—3/16" to 


pers 


For simplicity of instal 
lation ond security of 
anchoring any fixture or 
wtility in hellow wolls 
or ceilings 


FROM SHIELDS 


ideol for all masonry 
fastening especially 
where “problem mo 
sonry Is encountered 
Hove tremendous biting 
power. Rustproof 


DIMENSIONAL CHART 
of above products 


3 WAYS 
COMPLETE LINE 


meets ALL anchoring needs 


The Rawiplug Line meets every anchoring 
need on every job, with lowest installation 
cost and maximum holding power. Continu- 
ous research and engineering keep products 


improved to meet all modern requirements 


WIDELY ADVERTISED 


fo customers and prospects 


Constant and effective advertising in nine 
national trade magazines including: — 
Electrical Construction and Maintenance, 
Industrial Equipment News, and the Sheet 
Metal Worker tells the Rawiplug story to pros- 
pective buyers. This builds up and keeps up 


demand, which builds more business for you. 


ORIGINAL-GENUINE 


ete. 
not an imitation 
Beware the ‘‘just as good"’ product. The suc- 
cess of genuine Raw! products has brought 
on imitators. Imitations cause dissatisfied 
customers. Play safe —recommend the 


genuine, complete Rawiplug line. 


SOLD THROUGH DISTRIBUTORS 


NEW LITERATURE 


Fuse Cutouts—A 20-page, three-color 
booklet on a new line of enclosed 
fuse cutouts includes 50 ampere and 
100 ampere units, in 5.2 kv and 78 
kv. ratings. The publication explains 
how flexibility is accomplished with 
one housing and four interchangeable 
loors in olrage and current rat- 
ing. Copies available from the General 


Electric Co., Schenectady 5, N.Y 


Magnet Wire — Pocket-size magnet 

catalog is a duplicate of the 

Nothing is changed 

mber of the miniature 

lesignated C-79-12A 

id by writing E. Fred 

Luna, director of sales promotion, 

Anaconda Wire & Cable Co. 25 
Broadway. New York 4, N.Y 


Lighting—'"In the Average American 
City More Than 85 Per Cent of In 
dustrial and Commercial Lighting is 
Substandard,” is the all-inclusive title 
of booklet designed to describe the 
Certified Lighting Program. The book 
let is published by the National Light 
ing Bureau, NEMA, 155 East 44th 
St., New York 17, N.Y 


Terminals—An_ eight-page bulletin 

covers terminals, terminal boards, and 

tched and printed circuits. Also il 
iction methods and 
control. The bulletin 

is published by the U.S 

Co., 521 Commercial St 

Calif 


Wall Chart—A chart showing load 
juirements for home 

for wall 

mountin and a ready reference 
for archit ifting rooms, build 
ers, electrical ntractor [he chart 
lists circuit and load requirements for 
kitchen, laundry and living areas and 


includes similar data for such fixed 


1455 SPRING GARDEN AVE., 
PITTSBURGH 12, PA. 


‘ 
bate 
38 
Heovy duty masonry 
anchor of contined 
eod type’ for holding 
ES b ts Made n one 
piece—double ended— 
snnot be misopplied 
4 
Three point easy-to 
thorpen masonry drills 
EL: for hand and power 
4 For Rotary 
drilling Row! Cor 
bide tipped drills 
a 
The improved mochine 
‘Se screw anchor. The toper 
permits use in under 
sized holes, resulting in 
saving of drill costs 
Machine screw sites— 
6232 t0 % «1! 
Cc 
271 Church St.,/New York 13, N.Y. 
| 
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necessary 


quests for this chart should be ad 
dressed t tne Kennecott Copper 


Cort East 42nd St... New York 
17, N.Y 


Conduit Elbows 


concerns conduit elbows 


wholes 


Is aval ble t otmners on fre est P 
lished by the Conduit Nipple Mfg 
Pittsburgh 12, P 


Wire and Cable 


wire and cable b 


A COMPLETE, CONCISE, 

General Electric Co. constructior a GUIDE TO BIGGER PROFITS 

materials division, Bridgeport, Cont AND BETTER INSTALLATIONS 
Sign Designs—Simplified | 


from 


are the keys to | rer jot bigger profits, and 


Steel Building—Story of steel b 
, lie Brookville ——— trouble-free installations. Write for your copy 


ne versatility told i 


FANS . BLOWERS . MOTORS 
ELECTRONIC EQUIPMENT 


PEERLESS ELECTRIC 


THE PEERLESS ELECTRIC COMPANY «+ 1403 W. MARKET ST. «© WARREN. OHIO 
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utilities as air conditioners and heat “ a 
each appliance s wn. aS Well as - 
the type of circuit preferred, voltage 
wire size, circuit breaker or fus pa 
city and number and type of outlets SS 
for proper installation. Re- curv 
pac ER 
ow 
\ 
Catalog 1 < 
ps ee 
and nipples. A full line of EMT « : 4 
bows special large radius rigid 
thread pipe, wall plates ar aul 
threaded stee rod have been added 
This catalog s been mailed t 
of electrical lies and 
re 
4 
> 
cation, product and ft n mfort \ 
tion on flamenol wit 1 cable for 
4 
machine tool, appliance, traff ner 
— \ gn 
Station-conrre na elecrr equinmenr \ 
apy lications Cin r inforr tion of r aN” an 
wire and cabie for orher pplications ‘ 
/ 
pecificatior lata contained this 
bulletin 1s intended for use by electri bors 
abo 
ge you 
complete 
banks and restaurants to subur 
ban shopping center wn t 
sll nerfor ratir for cach ive at 
scale. Wiring diagran nd suggested 
tub lor re incl ed The } ach motor rating how Variable peed 
tube colors are incl Th Dlue 
, prints can be used as they are or adapt range give you fingertip reference to CFM . Rte 
€d to specific need This is the third ratings, Outlet velocitn lischarges and rota 
volume of sign blueprints published | tions All blower performance ratings are : 
by Sylvania Electr Products In guaranteed by Peer These facts, pl the yee 
1740 Broadway, New York 19. N.Y great. new. Peerless Backward Curve Blower aoe 
101,” a bulletin describing steel’s uses | today 
and showing schox rport. ind 
ind other installatior Genera! 
given, with reasons for steel use. Bu Electiic a i 
turing Co, Sales Center, Brookville ice 
P 
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BOOK REVIEWS 


%—20 ©. G. Anderson, D. C. Hubbard, 


H. A. Houston 

HANGER IRON The A. B. Chance Co., 

‘ Centralia Mo. 

This descriptive manual pertains to 

: high voltage line maintenance. The 

book contains sections on care of hot 
line tools, training hot stick crews, 
operation of principal hort line tools 
and 21 basic hot line tool jobs with 
a step-by-step procedure 
162 pp. 


Current Readings In Marketing 
Compiled by G. F. Frey & R. B. Buteux 
New York University 

New York, N. Y. 

Top men in the field are the authors 
of this selection of more than 60 
articles from information appearing 


IN INDIVIDUAL ; 2 y, F 4 ? in various trade journals. Included at 


« ; the end of each section is a group of 
PACKAGE ‘ questions, designed for group discus- 

4 sion or for home study. Contents: The 
American Method; The Components 
of Distribution; Techniques of Mar- 
keting; Policies; Industrial Marketing 


Sturdy, attractive 
packages, shippe 
25 packages to a 


carton. 256 pp. 


Fig. 500C-1 


POWER 


IN SALES-MAKING 
MERCHANDISER CARTON 


Merchandiser holds 24 INICIPALIT! 
individually packaged INSTITUTIONS 
coils, takes less than a ae 

square foot of counter 

space, 


Write for NEW CATALOG and the complete 
story on Paine products today 


JOBBERS 
write today for 
information 


atolight corPorAtion 
THE PAINE COMPANY. 3 Westgate Road, Addison, Illinois Bex 891-92 Menkate, Mina 
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yy, 
pee 
3 IRON 
4 
Fig. 500M. GROW / ING DEMAND FOR STANDBY 
POWER PROTECTION OPENS LARGE, 
you can stock this fast moving product in ony one or all of three ways to suit 
Paine — 20" Perforated Hanger Iron — wide, 20-gouge stee! — sells fost 
workmen like it, It's red — clean ond rust-proof — hos milled, 
ore the best take = 
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SALES AIDS LIGHT AS YOU WANT IT 
Bright Star Industries, Clifton, N.J 


—Merchandiser assortment is to aid 


dealers in promoting line of flashlights FOSTORIA Pe: 
and batteries. Consists of 6 two-cell ? 


ics ISISUS 


flashlights in different price ranges, 
a 48 no. 10M batteries and a free 


rack. Complete information will be 


supplied by the manufacturer's gen 
eral sales department FINEST OF ALL 
LOCAL LIGHTING 


4 MODEL 2-MH-700 
fa Overall length 35 04 
Eoch 


70 SECOND Less $8 80 ea 
Reflector—5” long x wide x 3” deep. Rotares 
460 Accommodates 100 watt A-ll or ¢ watt 
A.19 lamp 
Arm Joints—.New patented tension disc design 
Directs Easy, smooth action with only one hand. Availabl 
Light 
Exactly 
Accurate Manufacturing Co., Gar os Needed Bese Universal for vertical or horizontal mount 
ing. Also adaptable to outiet boxes ollet revolves 
field, N.] Test kit contains samples 46 
Wiring McGill industrial socket 41 FL with 
! & ft. POT.42 18-2 heavily insulated 
strations Test no. | concern the ad resistant wiring with molded plug 
} T Gray baked enamel. Reflector interior, high 
hesive strength of the tape The sec temperature White 


with I or 4 arms 
of tape with which to conduct demon 


ond test deals with how evenly and 


cleanly the tape is torn. Test no. 3 WRITE for complete catalog of gry. 


} } Localite models for every indus 
demonstrates the bonding qualities of cola ain 


the tape to form perfect lap joints THE FOSTORIA PRESSED Tie 


Test no. 4, the last test, is an enclosed STEEL CORPORATION 

Fostoria, Ohio 

roll of tape for the salesman to use Localites avatlable through 
u holesalers everyu here 


The Edwin F. Guth Co., Sc. Louis 
3, Mo—Manufacturer has mounted 


of Your lobe With... 


UNIVERSAL PORCELAIN INSULATORS 


@ You con fit all your 

Customers requirements and make 

every wiring job a better job 

with Universal Porcelain Insulators 

They have uniform body density 

high dielectric and physical strength 

fo resist temperature extremes 

Easy-Drive moisture, fumes, smoke and 


STAPLES / most acids. Put quolity first 
(Pot. #2632356) — specify Universal Porcelain 
Insulators. 
Engineered to take punishment 


WON'T BEND OR SQUASH 
WON'T SPLIT HARDEST WOOD 
went rugged = 


ears Send for FREE 
trial will convince anyone 
THIEL EASY.DRIVE NAIL IT” and THIEL 
EASY-ON STRAPS are anether must for elec 
pages CLEATS © SCREW KNOBS © NAIL KNOBS * HOUSE BRACKET INSULATORS © HOUSE BRACKETS * ANTENNA INSULATORS 
@ Sold by Leading Electricol Wholesalers — 
write for information on open territories 


HIEL tHe UNIVERSAL 


COMPANY 
1549 EAST FIRST STREET © SANDUSKY, OHIO 


1417 North Morket Street, St. Lowis 6, Missouri 
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urt versen BEST SELLERS 


by kurt versen, foremost authority in contemporary lighting. 


urt versen * kurt versen * 
RECESSED Dome INDIRECT Concentric 


and Hi-hat fictures Ring and Bowl fixtures 


BEST SELLING FEATURES — Pat- BEST SELLING FEATURES — Pat- 
ented NO-FRAMING method of in- ented, concealed, hang straight 
Staliation and integral splice box swivels with 28° swing; solid 
and yoke cut installation time one aluminum hangers; threadless, 
h twistlock connections. 


versen * 
SWIVEL. Single, Double DECORATIVE Opal 


and Triple reflector units Glass Bowl and Sphere fixtures 


BEST SELLING FEATURES —Pat- BEST SELLING FEATURES — Dis- 
ented Uni-Versen wrist action tinctive kurt versen decorative 
Swivels in almost any type or illumination supplied in a variety 
combination of mounts. Standard of fixtures for pendant, ceiling or 
and custom finishes. wall installations. 


Write today for information Kurt versen company 


and the name of the 


Kurt Versen representative nearest you. Englewood, New Jersey, 12 


Sold exclusively through wholesalers. Contemporary lighting creatively engineered | 


individual ¥-inch cubes, which make 
up the new louver-diffuser, like gems 
in a jewel box. Each box carries the 
slogan, “The Jewel of Modern Light- 
ing’. Guth representatives are to use 
the boxes as give-away items when 
calling on architects, engineers and 
other lighting people. They will also 
be used as sales tools by Guth whole- 
salers, featured in trade advertisements 
and given away at conventions. The 
louver-diffuser is available for use as 
bottoms in all new Guth fluorescent 
fixtures. A booklet, “The Gratelite 
Story” is also available 


Viking Air Conditioning div., Na- 
tional Radiator Co., Cleveland 2, Ohio 

A four-color counter display con- 
sists of a simulated cutaw ay furnace 
plenum which holds a humidifier. The 
display occupies three and one-third 


square feet of Counter space 


General Electric Co., lamp div., Nela 
ark, Cleveland, Ohio A home 
lighting “slide rule” is designed to 
produce the right home light condi- 
tioning answers in a matter of seconds 
The desired illustrated lighting recipes 

special window of the 


r, revealing the right 


ae and the right fixture for virtually 


Here's a quality line with real profit possibilities. To get the 
most out of it carry the complete Champion DeArment Chan- 
nellock line. Millions of national magazine subscribers will read 
about the Channellock line every month they are being told 
and sold. Use display boards, stock the full line for real profit 
possibilities. You can sell more pliers than ever before when you 
feature the complete Champion DeArment-Channellock line 


\ 


A 


PLIER THAT OBSOLETES ALi OTHERS 


CHAMPION DEeARMENT TOOL CO. 


MEADVILLE, PENNSYLVANIA 


as 


Hondle heovy reels easily ond 
sofely; remove wire or cable from 
top or bottom, front or back of 
ree! with 


ROLL-A-REEL 


Style A 

2,000 Ibs. cop 

37.50 

Style B low slanted tront and 

4,000 Ibs. cop positive front lock 

75.00 insure quick loading 

F.O.B. Cincinnati or unlooding 
Eliminate jocks, cum 
bersome handling 


Corried easily 
to reels, job 
or storage 

Sold through 
wholesalers only. 


WRITE FOR DETAILS 


ROLL-A-REEL 


1100 SYCAMORE AT CENTRAL PARKWAY 
2 onio 
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urt 
CHAN ‘yz, LOCK | 
ou com buy omd 4 
| 


any home seeing situation. Both sides 


inches guide pro FOR 
vides the solutions Situations in- 
volving portable lamps and fixtures me A MODERN 
Specify 


Put your finger on the one 
complete line... 


Eagle Electric Mfg. Co. Inc., Long 
Island City, N.Y.—To promote its 
new line of locking devices, armored 
caps and connectors, a two-color dis 


play is now available to wholesalers 


The display measu: 19-ins. high and 


l2-ins. wide. It made of masonite 
board with 2 mounting hooks. Per 
manently mounted on the display are 


company products, all with cord 
No. 3651 RANGE AND POWER RE- 
CEPTACLE, FLUSH MOUNTING. Heavy Clamps 
Bokelite with Potented Swing-ewoy 
Terminels thet prevent dropping or 
losing of ports.. Allows easy one 


No. 3550 3-WIRE RANGE AND POWER 
CORDSET. Ali Rubber, 36” 1 

Blades ore Welded to Wire. No solder 
is used. One piece molded rubber 


cop. includes cable clamp. 50 Amps 
250 V Products 


Every Wholesaler of Electrical 


No. 3601-5386 


STEEL RANGE Their Financial Responsibility 
RECEPTACLE 


The Names of Newly-Estab- 


Seccated lished Wholesalers as soon as 
No. 3650 RANGE AND POWER RE they are organized 
CEPTACLE, SURFACE MOUNTING 4 

Heavy Bakelite with Patented Swing 
ewey Terminels thet prevent drop All important Changes in the 
ping or losing ports. Allows easy one 
hend wiring. Polorized for Range industry immediately as they 
ond Power Cords. Heevy stee! 
piote hes knockouts for develop 
conduit. Hes bwilt-ia 
clamp for beck or bottom wiring 
Complete with mounting screws. 50 
Amps. 250 


w& This COMPLETE Information is available through the special 
ized Credit Reporting Service of the ELECTRICAL MANUFAC 
TURERS’ CREDIT BUREAU, INC —serving the Monutocturers 
in the Electrical Industry 


ELECTRICAL MANUFACTURERS CREDIT BUREAU. INC. 
CIRCLE F MFG CO. 205 West Wacker Drive Chicago 6, Iilinois 


TRENTON 4. NEW JERSEY Publishers of UNITED STATES CREDIT REFERENCE BOOK & DIRECTORY OF ELEC 
TRICAL WHOLESALERS—Special Credit Reports & Bulletins for the Electrical Industry 
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NEW COUNTER 


MERCHANDISER 


TO BUILD SALES 
HAVE A’ USE FOR 


wee wire 


«Ose 
im Cousreas 


© Here's help tor you in a big way 
to get quick attention to and in- 
crease your sales for the MULTI 


SPARIlites 
cv 
SPAR 


The COUNTER MERCHANDISER is 

MULTI effort. We that it 
works and that it will produce for you. It is a 
bright orange-colored counter display which will 
only occupy a few square inches of space on 
your counter 


cooperative know 


it means impulse sales 


The COUNTER MERCHANDISER is equipped 
with a pocket arrangement which securely holds 
and displays a MULTI SPARIite. This unit is an 
installed item and being on display 
interest 


You Get the Counter Merchandiser FREE 
Eoch carton of 10 units COUNTER 
MERCHANDISER It is so constructed as to be 
simple to set up for display on your counter. It’s 
an ideal attention getter for your contractor trade 
or tor 


contains the 


your dealers’ counters 


The SPARIite 
also made 
plug-in type for 
the "Do it Your- 


self” trade 


NEW PRODUCTS 
YOU CAN USE 


Dolly 


Yeats Appliance Dolly Sales Co., 
Milwaukee 5, Wis. 
Smaller in size than the usual dolly, 
this model is designed to facilitate 


loading and unloading in vehicles of 


limited size, such as station wagons 


and smali panel pick-up trucks. Frame 


constructed 


and 1S 
Dolly also has an 


uick 


is 47 inches high 
of aluminum alloy 
belt step-glide and a 


tightening strap ratchet device 


Loose-Leaf Binder 
General Binding Corp., Chicago, 
Ill. 


A metal loose-leaf binder is said to 


enable an office duplicating depart- 


ment to bind anything duplicated, 


printed, typed or drawn, in either 


Standard- 


spaced punching permits the 


plastic or metal bindings 


inter- 


change. Pages may be inserted or 


removed anyplace in the book without 
book 


binder will find its chief 


taking the apart. The manufac- 


turer Says the 


ise wherever frequent page changes 


ire ne Cessary 


creates | 


extension cord sets 


tree 
18/2 | 
18/2 
16/2 
16/2 
16/2 
Individvolly cortoned—Packed 20 
to Stondord Shipping Pockage | 


Push these rugged service units! 
For Washing Machines, Refriger 
otors, Fons, Portable Tools, Lawn 
Hedge Trimmers, Busi 
ness Machines ond Smal! Motors. Husky block rub 
ber cords in stondord lengths, integral moided-on 
components Female connector hos double contoct 
blodes. insuring perfect connection. Moisture proof 
GLUTTONS for PUNISHMENT! 


industrial extension cord sets 


ALL RUBBER components Buill to withstand crush 
ng foods ond impacts. Integra! molded. on mole 
ond female components, waterproof ond strain 
Urequolied os power extension units in 
factories, ship 
yords ond plonts 
requiring 2-wire 
service 


Mowers 


resistont 


(ome 
7st 14/28 
14/25 

335 100 ts 14/25 
3346 25% 16/25 
356) son 16/28 
3563 100 16725 
Indi vedvelly cortoned —Pocked 20 


Dato sheets 


| te Stendard Shipping Package 


CORNISH WIRE COMP 
50 Church Street. New York 7. 


COST 
CAPACITY 
SPACE 


Save up to 25°,. With the 
wide range of Furnas Elec- 
tric starters to choose from, 
you don't have to waste 
money on starters too big 
for the job. 


CAPACITY! 


The many in-between sizes 
in the Furnas Electric line 
allow you to choose the 
control that is best suited 
for your particular job. 


SPACE! 


You can save up to 40°. 
By selecting the exact size 
starter for your require- 
ments you get a starter that 
is more compact. 


COMPANY 


BATAVIA, ILLINOIS. 
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REPRESENTATIVE WANTED 


One of our clients wants a mon calling on 
or familiar with any 2 of more or all of 
the following closses of trode 


1. PLUMBING WHOLESALER 

. ELECTRICAL WHOLESALER 

. HARDWARE (BUILDERS) 

. LUMBER-BUILDERS SPECIALTIES 
. TILE DISTRIBUTORS 


They ore smail but fast-growing Chicago 
monufacturers of an exclusive “‘codillac 
quality line of bathroom cabinets, spectacu 
larly priced and notionolly advertised 


All open territories are protected under 
controct. Please'! No arm-chair salesmen 
or financially fot telephone artists. They 
wont men with established lines who will 
grow with them and their line 


Please give complete territorial coveroge 
details im your letter. Personal interview 
will be arranged with compony president in 
your city. Write BURLINGAME-GROSSMAN 
Advertising, 207 S. Wabash, Chicago 4, Ill 


POSITION VACANT 


SELLING OPPORTUNITIES OFFERED 


TRICAI Ey 


RW 4998, 
SELLING OPPORTUNITIES WANTED 


R 


ROBOT OPERATORS 
OPEN ~ CLOSE ~LOCK: DOORS, 


INDUSTRIAL 
& SPECIAL 
ROBOT APPLIANCES. INC. 


Peosrect 
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Stock Handling Cart 
Precision Equipment Co., 
N. Milwaukee Ave., Chicago 
Ill. 
Heavy 


no eX px sed 


stock handling cart has 
The 


wheels are 


nuts Of fivets 


cart’s five-inch rubber-tired 


and the 


Stationary in 


swivel in 
The 


rear 
Ibs loads 


The 


deep 


two shelves 
The 
for flat surface u h art 
long high 
Thermostat 

Sunwarm, 
The 


Sively for 


Inc., Kingsport, Tenn. 


first thermostat dé exclu 
ting 1s 
til- 
hydraulic action element, the 
feature 


tly exp 


electric resistan 


the claim of the manutact 
izing 


unit ragm 


MINERALLAC 
“PULL-IN” 


COMPOUND 


No. 100 


LISTED 
and 
APPROVED 
by 
UNDERWRITERS 
LABORATORIES 


For Rubber, Synthetic, Plastic 
or Lead-Covered Wires or Cables 


Approved by Underwriters Laboratories 
for lubricating wires and cables to facil- 
itate pulling them into conduits. Not in- 
jurious to wire or wire covers. Free of 
objectionable odors. White in color. Will 
not drip or run. Convenient pint, quart, 
“ gal., gal. and 5 gal. cans. Available 
through your electrical jobber. 


MINERALLAC ELECTRIC COMPANY 
25 Worth Peoria Street, Chicago 7, Illinois 


MINERALLAC 


for eacier safer, 


Has 5 Safety Features 
uses 


When 
Tester 
tome 


the poce-setting Knopp Voltage 
ibye to risky 

of 5 
»d mounting 


sell 

ustomers soy 
sting 
exclusive Pr 
moking this 
ond ending time 


you 
your 
becouse moin 


wasting fuss in te 


safety features 
Socket in 
foster, and softer to use 
three -honded testing 
Dual indication of voltoge by 
lomp ndependently 
readings 4) signal by 
5 thorough stien th 
shorp point 


housing tester easier 
wasting 
through 


id ond 


protection 
solen neon 
sitive scole 
and 


to the 


working 
hum ad wibrotion 


oughout, even 


insul 

f each prod 

MINATED 
Knopp 


Well-built nd 
Bokelite housing 
Voltage Tester ells 


shock-proof ir LA 
ided plasti 


fhotely and 


not me 
imm 


1; mogr 


simply if 


toge 


recti 


tude . 
py 


i ond new 


ofter 
Testers by 


utilities 
toge 


testing all bronds hopp 


the hundreds 


use 


the widely used relable Knopp Voltoge 
the original time-provwed Pr 
sofety features. Write tor 


Bulletin No 425 


Sell 
Tester with 
and ther 
free new descriptive 


discounts 


d. mount 
lustrated 
prices ond 


THE KNOPP 


Phase Sequence 
Indicotor 

60 v. to 600 v 
25 to 60 cycles: 
Rotating — 
tor shows 

quence A- or 
C-B-A. Light- 


weight. Compoct 
Big time sever. 


4283 HOLDEN ST, OAKLAND 6, CALIF 


7] 
2 ws 
4+ 
| 
§6tecting... 
gell- 
: 
the KNOPP a 
mm Voltage Tester 
with the patented 
»* 
to the air and to the 
INSIDE MAN wanted to ha radiant effects of panel heat The Raine 
thermostat is said to be highly sensi he ‘ 
Mo., in be tive in nature and maintains a desired 
eds 3 balance between air temperature and 
surface temperature llowing one wt 
a the other increases The 
WANTED, cineer. T:| operating air temperature differential 
gan. Make take-offs ar ) follow-t g is not more than I ee 
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JACKSON 
BR ODER PRODUCTS 


_ Market Unlimited in 
Farm and Broiler 


No. 7111-G 


The JACKSON reputation for qual- 
ity helps you to cash in on this new 
business builder. 


Construction Features 


@ 1012” heavy gauge steel hood 
Heavy duty strap 


Infra-Red baked enamel grey ham- 
merloid finish 


Porcelain heat lamp socket 
6 ft. heavy duty cord and plug 
Factory wired and assembled 


Individually packed—12 to a stand- 
ard package 


Applications 

Hair Dryer 

Detroster 

Therapeutic Lamp Holder 
Spotlight 

Thawing Frozen Pipes 
Keeping sutomobile motors warm 
Dozens of other practical uses 


Carton Standard We’ List 
Quantity Package per Carton price 


12 1-3/4 tbs. $2.70 


Sold 
only thru 
Wholesalers 


Brooder Catalog 
JACKSON conrany 
900-910 W. Van Buren St. 
CHICAGO 7, ILLINOIS 


ADVERTISERS’ INDEX 


Accurate Mfg. Co. 

Aeme Electric Corp. 

Adam Electric Co., Frank 

Advance Transformer Co. 

All-Steel Equipment, Ine. 

Allen Co., Inc., L. B. 

American Electric Switch Div. of 
Clark Controller Co. 

Amplex Corp. 

Appleton Electric Co. Second Cover 

Arro Expansion Bolt Co, 136 

Arrow Fastener Co., Ine. 115 

Atlantic Conduit Fittings Co. 147 

Atlas Electric Products Co. 134 

Auth Electric Co., Inc. 


Berns Mfg. Corp. 

Blackburn Corp., Jasper 

Blackhawk Industries 

Briegel Method Tool Co. 

BullDog Electric Prod. Co. 
Bussmann Mfg. Co. Back Cover 


Carol Cable Co., Div. of the 
Crescent Co.. Ine. 99 
Certified Ballast Manufacturers 76 
Champion DeArment Tool Co. 146 
Champion Lamp Works 
Chester Cable Corp. 
Cirele F Mfg. Co. 
Columbia Cable & Electric Corp. 
Conduit Nipple Mfg. Co., Div. of 
Pittsburgh Nipple Works, Ine. 
Conduit Pipe Products Co. 
Cornish Wire Co., Ine. 
Crescent Ins. Wire & Cable Co. 
Crouse-Hinds Co. 
Cutler-Hammer Ine. 


Diamond Wire & Cable Co. 
Diehl Mfg. Co. 


Eagle Elec. Mfg. Co.. Inc. 
Economy Fuse & Mfg. Co. 
Electrical Facilities Ine. 
Electrical Mfrs. Credit Bureau 


Fasco Industries, Inc. 

Federal Pacific Electric Co. 
Fostoria Pressed Steel Corp., The 
Fullman Mfg. Co. 


Furnas Electric Company 


Garden City Plating & Mfg. Co. 
Gedney Electric Co. 
General Cable Corp. 
General Electric Co. 

Apparatus Sales Div. 

Lamp Div. 

Trumbull Components Dept. 

104, 

Guth Co., The Edwin F. 


Heinemann Electric Co. 
Hubbell, Inc., Harvey 
Ilkeco Copper Tube & Products, 
Inc. 


Jackson Electrical Co. 
Jenkins Bros. 


Katolight Corp. 

Kennecott Copper Corporation 94, 
Keystone Mfg. Co. 

Killark Electric Mfg. Co. 


Magni Flood, Ine. 


Marlou Lights, Ine. 
McGill Mfg. Co., Ine. 


Midwest Electric Mfg. Co. 
Miller Co., The 

Minerallae Electric Co. 
Mitchell Mfg. Co. 

Multi Electric Mfg., Inc. 


National Electric Products 82, 


Paine Co., The 
Paragon Electric Co. 
Paranite Wire & Cable Co. 
of Essex Wire Corp. 
Peerless Electric Co., The 
Phelps Dodge Copper Products 
Corp. 100, 101 
Pierce Renewable Fuses, Inc. 126 
Plymouth Rubber Co., Ine. 
Third Cover 
Porcelain Products, Inc. 39 
Prescolite Mfg. Corp. 
Pyle National Co., The 
Pyramid Instrument Corp. 


Div. 


Quadrangle Mfg. Co. 


Rawlplug Co., Ine., The 

Revere Electric Mfg. Co. 

Ridge Tool Co.. The 

RLM Standards Institute Ine. 

Roebling’s Sons Corp., John A. 
106, 

Roll-A-Reel 

Rome Cable Corp. 18, 

Royal Electric Co., Ine. 


Sangamo Electric Co. 

Spang-Chalfant (Div. of the 
National Supply Co.) 

Square D Company 

Sylvania Electric Products Ine. 


Thiel Tool & Engineering Co. 
Thomas & Betts Co., The 


Trade-Wind Motorfans. Ine. 
Triangle Conduit & Cable Co., 

Inc. 30. 
Trine Mfg. Corp. 


United States Rubber Co. 86, 


Universal Clay Prod. Co., The 


Van Cleef Bros., Ine. 
Versen Co... Kart 


Wagner Malleable Products Co. 
Weaver Co., J. A. 
Western Insulated Wire Co. 


Williams Products Co., H. E. 
Wiremold Co., The 


Youngstown Sheet & Tube Co., 


The 


SELLING OPPORTUNITY SECTION 


H. E. Hilty, Mgr 
EMPLOYMENT 
Positions Vacant 
inities Offered 149 
ties Wanted 149 
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Worlds Largest Selling 
P K Ne Th FRIGHION TAPE 


Guaranteed not to dry out. Will 
not rave! at edges. Exceeds all 
electrical specifications of Fed- 
eral Government or American 
Society for Testing Materials 
{A.S.T.M.) 


NAME 
ELECTRICAL TAPE 


Resists abrasion, water, acids, corrosion. 
Makes a neater, quicker job. Individu: lly 
packaged in one 66-ft. roll, in pocket-size 
metal can, or in 30-ft. rolls packed, in 
5-roll dispenser. 


hOUTH« 'UBBER COMPANY, INC. 


Established in 1896 


d 4 q 
ICTION TAPER 
4 
2 
A 


“Recently, an experiment was conducted by a sales 
manager to see just how valuable showing the product 
was in selling. ‘It astounded even me,’ he said. Salesmen 
who showed as well as talked, consistently sold one-fourth 
(25%) more than those who merely talked. 


“What it means is that every prospect is from Missouri. 
They all want to be shown. They believe what they see, 
don't always believe what they hear, and if you want to 


sell more, show more. 


“You've always known that, believed that, haven't you/ 
You've always known that sometimes even daring demon- 
strations, like the one of a mattress salesman who jumped 
up and down on his mattress, get results. 


Undoubtedly, if you work out some convincing demon- 
strations for the products you sell, sales will come easier. 
Not only easier, but you'll also get a lot of fun out of 
the idea.”’ 


This Idea Can Boost Your Fuse Sales Too! 


Carry a Fusetron or BUSS fuse Or, take a Fusetron Plug fuse. Let 
with you. Let your prospect see and him examine it. Call attention to the 
BUSSMANN MFG. CO. handle the fuse while you te I him fact that it won't blow when motors 
about its benefits. Such as, the uv start, thus eliminating needless inter 
Division of McGrew Electric Co points of protection given by Fuse ruptions and unnecessary service calls 
tron fuses—and how they can save 


St. Louis 7, Mo him money by preventing costly shut Show the product as you 
t j 

downs, motor burnouts. and dama¢ its big features. Why not 

trom single phasing s idea—see for yourself 


ANOTHER 
OUTSTANDING 
DEVELOPMENT 


Sama: of FOR INSTALLATION THROUGHOUT THE ENTIRE ELECTRICAL SYSTEM 


BUSS FUSES 
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